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Executive Summary
· This report gives the results of an online survey of 446 audience members and viewers of the Flood events held during 2017 as part of the Hull City of Culture 2017 programme.  
· To help understand attendees’ opinions of Flood, Hull 2017 recruited potential interviewees from those that attended or watched the relevant Flood events, and distributed online invitations to all who provided an email address.  
· All 446 completed questionnaires were submitted directly to the different online surveys hosted by Hull 2017.  Assuming audience figures across all events of >6,000, this enables overall results in this report from the full sample of 446 to be quoted with a 95% Confidence Interval of approximately ±4.5%.

· DEMOGRAPHICS & GROUP CHARACTERISTICS  
· Just over half of the survey respondents (52%) were aged under 55, and 67% were female.  The vast majority (93%) were White-British.
· Two-thirds (67%) of the interviewees were in employment, while 23% were retired.  Just over one in ten (11%) had some kind of long-term limiting health problem or disability.
· Most respondents (60%) lived in the Hull urban area.
· The average group size was 2.5.  Only 3% of groups included any children aged under 16.  Just over half of all groups (57%) included two people, while 11% attended/viewed the event alone.
· Flood Part attended: Most respondents had attended either the standalone performances of Part 2 (42%) or Part 4 (28%).  A further 16% had attended the omnibus performance, while 15% had viewed Part 3 (broadcast on BBC Two and BBC iPlayer).
· Flood Part 1: Most respondents (92%) had watched Flood Part 1 online, and 1% in the airstream caravan.
· Flood Part 2: Most respondents recruited at the standalone Part 4 performance had watched the Part 2 performance in April (84%), as had 54% of Part 3 viewers  but only 7% of omnibus attendees.
· Flood Part 3:  90% of respondents recruited at Part 4 and the omnibus performance had watched Part 3.
· Influence of watching previous Parts on attending/viewing later Parts:  Viewing Part 1 had a strong effect on 30% of Part 2 respondents.  Viewing either Part 1 or 2 had a strong effect on 63% of Part 3 viewers, while seeing any of Parts 1 to 3 also had a strong influence on 62% of Part 4 respondents.  Previous Parts’ influence was rather less on the omnibus performance respondents. 
· Main reason for attending/viewing: A wide variety of reasons for attending/viewing were given by respondents, but these were led by ‘It’s a unique experience not to be missed’ and ‘Because it’s part of Hull UK City of Culture 2017’.
· How found out about Flood:  By far the most likely way of finding out about the festival was via the Hull 2017 website, ahead of Hull 2017’s social media channels, Advertising and printed promotional material, and Friends/family/colleagues in person.  
· Agreement with statements about Flood Parts:  From a series of nine positive statements about Flood performances Part 2, Part 4 and the omnibus, all were strongly agreed with by the majority of respondents, giving average scores of at least 8/10, often exceeding 9/10 for the best-received statements, such as “It’s different from things I’ve experienced before.”  The corresponding responses from viewers of Part 3 were not as strongly positive, but still generated agreement scores in the range of 7/10 to 8/10. 
· Agreement with further statements about Flood Parts:  Eight further statements about Flood Parts to be answered on a simple five-point agree/disagree scale also produced very positive responses from Parts 2, 4 and the omnibus, with more than half of respondents agreeing with almost every statement. Part 3 (for which only three statements were asked) drew more mixed responses but these were still generally positive.   
· Attending or taking part in other Hull 2017 events and activities: Almost all respondents (other than only six out of 446) stated that they already had or would be taking in or attending/ watching other events and activities programmed for Hull City of Culture 2017.
· Visitors to the city:  While three-quarters of those recruited at the two stand-alone performances lived in Hull, only just over half of the respondents for the omnibus performance did so.
· Just over 80% of respondents visiting the city had visited due mainly to the Flood event. 
· Two-thirds of visitors had attended, or planned to attend, other cultural or arts-related events and activities during their visit to Hull.  More than a third (37%) would attend, or had attended, four or more other such events.
· For 55% of visitors, Flood had been the main purpose of their visit to Hull, while a further 19% had visited as Hull is the UK City of Culture 2017.
· The great majority of visitors (95%) had visited Hull previously.  Of these, 82% had done so more frequently than six times a year on average.  Just under half thought that the frequency of their visits would increase based on their experience in this visit, while only a handful expected that this would decrease.
· The aspects of their visit that visitors to Hull were most satisfied with were the General visitor welcome (66% very satisfied) and Overall value for money (45% very satisfied), and most were also satisfied with each of the four other aspects listed. 
· Only 24% of visitors stayed overnight for the Flood event.  The average length of stay among this group was 2.6 days and 2.0 nights, with spend on accommodation averaging £66 per night for those who did not stay with friends/family.
· Spend on self and/or group while attending Flood:  For the 297 respondents who provided any information on their spend, the average spend was £28, with food and drink being the main item that money was spent on (£14 average).  Total spend was nearly three times as high by visitors to the city (£53) as by Hull residents (£19). 
1. [bookmark: _Toc502754515]
Introduction

[bookmark: _Toc502754516]1.1 Background and objectives
· Flood was a series of events that formed part of the programme for Hull City of Culture 2017 (Hull 2017).  The events were created by Slung Low, and described by them as, “the story of what happens when the world is destroyed, and how those who survive try to make it new again.”
· FLOOD (Part 1): FROM THE SEA was a short film distributed online from early 2017 and also screened in an airstream caravan at various locations around the city.
· FLOOD (Part 2): ABUNDANCE was a live play originally performed at the city’s Victoria Dock in April 2017.
· FLOOD (Part 3): TO THE SEA was another short film screened on BBC2 in August 2017 and subsequently made available on the BBC iPlayer.
· FLOOD (PART 4): NEW WORLD was a live play performed first as a stand-alone event at Victoria Dock in September 2017, then again as part of an omnibus performance with Part 2: ABUNDANCE and a screening of Part 3: TO THE SEA in October 2017.  
· Following each of the latter three Parts of Flood, Hull 2017 issued an online survey invitation to people who had attended or viewed the event in question.  The survey aimed to find out about the reaction, awareness and motivation of the audience at the event, as well as capturing demographic details of survey participants to assess differences in reactions between different types of people.
· In November 2017, Hull 2017, in partnership with their official academic research partner, the University of Hull, commissioned Marketing Means to combine and analyse the data collected from the three online surveys.  The results are set out in this report.

[bookmark: _Toc502754517]1.2 Method 
· The questionnaires used in the surveys were designed and programmed by Hull 2017’s project team.  While some questions and questionnaire sections were common to all surveys, others were specific to one or two of the Parts only.  We provide the questionnaires at Appendix 1 of this report.
· Hull 2017 obtained a list of audience members to contact from those who booked tickets or registered to view each of Flood’s Parts.   All were sent an invitation to complete the questionnaire online, and 446 did so, broken down by Part as shown below.   
	TOTAL RESPONSES
	Flood Part 2
	Flood Part 3
	Flood Part 4
	Flood Part 2 & Part 4 (omnibus)

	446
	187
	65
	124
	70



· The different modes by which each part could be viewed or attended makes the total audience difficult to quantify[footnoteRef:1], but assuming a total audience figures across all events of >6,000, this enables overall results in this report from the full sample of 446 to be quoted with a 95% Confidence Interval of approximately ±4.5%. [1:  Total ticket sales for the live audiences for Parts 2 & 4, were 6,313.  Part 1 was available online and via the touring caravan, but total viewing figures are not available.  The viewing figure for the BBC Two broadcast of Part 3 was approximately 215,000, but there was no way of contacting these people directly.  Instead, social media channels were used to find people who had viewed the television broadcast of Part 3, to ask them to take part in the survey.
] 

[bookmark: _Toc502754518]1.3 Arrangement of this report
After the Executive Summary and this Introduction, we provide a commentary on the research results, based around charts and summary tables to set out the key findings.  
At the end of the report, we provide a reference copy of the survey questionnaires in Appendix 1, followed by listings of verbatim comments made by respondents in Appendix 2.
The full detailed combined cross-tabulations of results are available in a separate spreadsheet.

[bookmark: _Toc502754519]1.4  Author and publication
Marketing Means produced this report in December 2017.  Any press release or publication of the findings of this survey requires the approval of the author/ Marketing Means. 
Approval would only be refused if it were felt that the intended use would be inaccurate and/or a misrepresentation of the survey findings. 

[bookmark: _Toc502754520]1.5 Presentation of percentage results in this report
‘Valid’ responses
Unless otherwise stated, the results are given as a percentage of the total overall valid responses.
Rounding
The percentage figures quoted in most of the charts and tables in the report have been rounded either up or down to the nearest whole number % value.  In some cases, these rounded values do not total exactly 100% for ‘single choice’ questions due to that rounding of the figures in each discrete category. 

Significance testing and “Statistically significant differences” 
All of the % results quoted in this report, and calculated for the different sub-groups of respondents as set out in detail in the accompanying cross-tabulations, have been subjected to significance testing, based on two-sided tests with significance level .05 (i.e. 95% confidence level).  
The Confidence Level tells us how sure we can be of a result.  It is given as a percentage, representing how often the true percentage of the population who would pick a particular answer lies within the confidence interval. The 95% confidence level means we can be 95% certain; the 99% confidence level means we can be 99% certain. Most market research reports, including this one, use the 95% confidence level.
The Confidence Interval (often referred to as the ‘margin of error’) is the +/- figure often shown in the small print of published results from surveys or opinion polls quoted in the media. For example, if the confidence interval is ±4% and 53% percent of a sample picks a particular answer, we can be "sure" to some extent (see next paragraph) that if we had asked the question of the entire relevant population then between 49% and 57% would have given that answer.
When we put the Confidence Level and the Confidence Interval together, we can say using the example above that we are 95% sure that the true percentage results for the population would lie between 49% and 57%.  
N.B. Quoted Confidence Intervals almost invariably refer to % results of close to 50% of a sample giving a particular answer.   Where a result is much higher or lower than 50%, the Confidence Interval on that result is reduced (for a sample of 446 from a population of around 5,000 event attendees, the 95% Confidence Interval is ±4.5% for a 50% result, but reduces to ±2.7% for a 10% result).


The size of the sample, or sub-group, also affects the size of the 95% Confidence Interval.  Given a perfectly random and representative sample from a population of approximately 5,000, the 95% Confidence Interval varies according the number of interviews completed, for example:
	Sample size
	250
	446
	500
	1,000

	95% Confidence interval
	±6.0%
	±4.5%
	±4.2%
	±2.8%



In this report, when we refer to “statistically significant differences” between sub-groups, we mean that the statistical test used has indicated that the figures are sufficiently different, i.e. by more than the 95% Confidence Interval, to be considered statistically significant. The 95% Confidence Interval is not quoted in each case because, as we have noted above, it varies greatly according to the % results to a question, and the number of people answering that question.  


[bookmark: _Toc502754521]2. Demographics
This section sets out the characteristics of the respondents who took part in the online surveys.  

[bookmark: _Toc502754522]2.1 Gender, Age and Ethnicity
The sample profile achieved in the survey by age, gender and ethnicity is shown in Table 1 below.
· Just over half of the respondents (52%) were aged under 55, with 13% aged 16-34.   Almost exactly two-thirds were female (67%).  
· The vast majority of interviewees (93%) were White-British.

Table 1.  Profile of interviewed sample by Gender, Age and Ethnicity
	
	
N
	%
(of 446)

	AGE GROUP:
16-24
25-34
35-44
45-54
55-64
65-74
75+
Not stated
	
10
50
72
103
139
56
2
14
	
2%
11%
16%
23%
31%
13%
0%
3%

	GENDER:
Male
Female
Transgender
Gender non-conforming
Not stated
	
134
297
0
0
15
	
30%
67%
0%
0%
3%

	ETHNICITY:
White - English/ Welsh/ Scottish/ Northern Irish/ British
Other White background (incl. Irish)
Other
Not stated
	
415
11
3
17
	
93%
2%
1%
4%





[bookmark: _Toc502754523]2.2  Employment Status and Disability 
Two-thirds (67%) of the audience members interviewed were in employment.  Just under a quarter (23%) of respondents were retired, while 11% had a long-term limiting health problem or disability.

Table 2.  Profile of interviewed sample by Employment Status and Disability
	
	
N
	%
(of 446)

	EMPLOYMENT STATUS:
Employed (FT or PT)
	
258
	
58%

	Self-employed
	40
	9%

	Unemployed
	1
	0%

	On a government scheme for employment training
	1
	0%

	Looking after family/home
	12
	3%

	Unable to work
	11
	2%

	Retired
	101
	23%

	Student
Not stated
	6
16
	1%
4%

	DISABILITY/ LIMITING CONDITION:
Yes – limited a little/a lot
No
Not stated
	
50
381
15
	
11%
85%
3%





[bookmark: _Toc502754524]2.3  Home Location 
The sample profile achieved in the survey by respondents’ self-reported postcode district is shown in Table 3 below.
Just under half (50%) of those who gave a postcode lived in one of the major Hull urban area postcodes from HU3 to HU9.  Other HU postcodes (though very few HU1 or HU2) made up nearly one-third of the sample, from areas surrounding Hull to the north of the Humber, while just under one in six (16%) came from elsewhere.  

Table 3.  Profile of interviewed sample by Location
	
	
N
	%
(of 165)

	POSTCODE:
HU8/9 (Eastern Hull)
HU6/7 (northern Hull)
HU3/4/5 (western Hull)
Other HU
Other non-HU
Not stated
	
48
35
138
133
70
22
	
11%
8%
31%
30%
16%
5%





[bookmark: _Toc502754525]2.4 Group size and Age profile
Table 4 below sets out the proportions of respondents who attended the Flood events in groups of different sizes.  Among the 432 who provided details, the average group size was 2.54.
Group sizes tended to be relatively small. While only just over one in ten people (11%) attended the event by themselves, well over half (57%) attended with only one other person.
The age profile of group members (given by 431 respondents) shows a broad distribution, peaking among 55-64 year olds, represented in 44% of all groups.  
Only 3% of all groups included any children aged under 16.

Table 4.  Profile of interviewed sample by Group Size
	Average group size = 2.54
Groups including children (under-16) = 3%
Average Adult to Child Ratio (in groups with U16s) = 1.8 adults per child

	
	
N
	%
(of 432)

	GROUP SIZE (including respondent):
One
Two
Three or more
	
47
247
138
	
11%
57%
32%

	GROUPS INCLUDING ANYONE IN SPECIFIED AGE GROUP:
	
	

	0-2
3-5
6-10
11-15
16-17
18-19
20-24
25-29
30-34
35-44
45-54
55-64
65-74
75+
	0
1
3
9
8
2
28
53
48
116
143
188
111
14
	0%
0%
1%
2%
2%
0%
6%
12%
11%
27%
33%
44%
26%
3%





[bookmark: _Toc502754526]3. Attending/Watching Flood Parts
In this section, we review the proportion of the sample who attended/watched each Flood Part, and how much overlap there was between audiences of the different events.

[bookmark: _Toc502754527]3.1 Flood Part where respondents were recruited
Chart 1 below confirms which event each member of the sample was recruited in regard to, whether through booking a ticket or registering to watch.  
Abundance - Part 2 was the leading event, accounting for 42% of survey respondents, while a further 16% had also seen Abundance-Part 2 as part of the omnibus evening event.  
New World – Part 4 had been seen by 43% overall, mainly at the stand-alone performance in September 2017.
Chart 1.  Flood Part related to recruitment of respondent
[image: ]

All respondents were also asked whether they had also watched Flood – Part 1, either online or in the caravan that toured the film around the city.  Fewer than one in ten respondents had not seen Flood- Part 1, while most of those who had had done so online.  Only 1% had watched it in the caravan. 
Chart Q2.  Did you watch FLOOD: FROM THE SEA (PART 1), the short film distributed online and screened in an airstream caravan at various locations around the city?
[image: ]
· The proportion who had viewed Flood: From The Seas– Part 1 was highest at Abundance – Part 2 in April (97%), but significantly lower among those recruited at Flood -Part 3, only 74% of whom had also viewed Flood – Part 1.

All who watched Part 3 or attended either of the September or October 2017 Part 2/Part 4 performances were also asked whether they had also watched Flood – Part 2 in April 2017.  Chart Q3 below shows the results for those who were recruited in regard to each Part.
Chart Q3.  Did you watch FLOOD: ABUNDANCE (PART 2), the live play at Victoria Dock in April 2017?
[image: ]
· While only just over half (54%) of Part 3 viewers had seen a performance of Part 2 in April, this rose to a large majority of 83% among people recruited at the stand-alone performances of Part 4.  
· Only 7% of people who attended an omnibus performance in October had also seen Part 2 in April.  

All who attended either of the September or October 2017 Part 2/Part 4 performances were also asked whether they had also watched Flood – Part 3, and if so, how.  Chart Q4 below shows the results.
Chart Q4.  Did you watch FLOOD: TO THE SEA (PART 3), broadcast on BBC TWO and available via BBC iPlayer [and included within the ticket for FLOOD: ABUNDANCE (PART 2) & NEW WORLD (PART 4) in October]?
[image: ]
· Only 10% of respondents recruited at Part 4 or the Part 2/Part 4 omnibus had not seen Part 3, though it should be noted that 21% (representing 59% of those who attended the omnibus performance) watched it during the omnibus performance rather than previously.
All respondents who had seen a previous part of Flood were asked how much it had influenced their decision to attend/watch a later Flood Part, where 10=A great influence and 0 = Not at all.  Chart Q2a summarises their responses, by grouping similar recommendation scores by colour for each of the four Flood performances included.  
Chart Q2a.  How much did watching [a previous Part of Flood] influence your decision to go to [event attended/watched]?
[image: ]
· The degree of influence was highest among those who attended New World – Part 4 and those who had viewed Flood: To The Sea – Part 3.  In each group, almost two-thirds (>60%) said that attending or watching a previous Flood event had had a major influence on their decision to attend another (i.e. gave a score or 9 or 10/10), with average scores of 8.4 and 8.3 respectively.
· For both live performances of Abundance – Part 2, close to half of respondents rated the influence of previous Flood events as only 6/10 or lower.  The average scores were 5.8 and 5.1 respectively for the April 2017 and October 2017 (omnibus) performances.
· Respondents who lived in Hull were more likely than others to have been influenced to attend the events by having attended previous events (e.g. giving an average score of 7.7 across the data shown in Chart Q2a, compared with 6.2 for people living elsewhere).  




[bookmark: _Toc502754528]3.2 Main reason for attending/watching Flood (Parts 2, 3, 4)
All respondents were asked to give one main reason for why they attended or watched the relevant Part of the Flood series.  They were free to answer as they wished, but chose from a list of pre-coded answers on-screen, and could also type verbatim any other comments that did not match the pre-coded list.  The leading reasons given, broken down by each of the four surveys, are listed in Chart Q3a below.

Chart Q3a.  What was your main reason for watching/attending Flood (Parts 2, 3, 4)?
[image: ]


· For every Part covered in the survey, the most frequent reasons given for attending were (i) that it was a unique experience not to be missed, and (ii) that it was part of Hull UK City of Culture 2017, the latter reason implying that the ‘branding’ of the event made it more likely that people would attend.  
· For each of the live performances, being a unique experience not to be missed was the most likely main reason for attending, given by nearly half of respondents for Part 4 and the Parts 2/4 omnibus performance.  
· Only for Part 3, the BBC2 broadcast, was being part of Hull UK City of Culture 2017 the main reason for viewing, given by nearly half (45%) of respondents.
· Two further questions were asked only in relation to Part 3.  Almost all respondents (98%) were aware that Part 3 was part of Hull UK City of Culture 2017, while 88% were aware that the event had been broadcast live from Hull. 
· Getting involved in what’s happening was significantly more likely to be mentioned for Part 3 than the other Parts, accounting for 15% of mentions, perhaps due to the ease of accessing the event (i.e. via a TV or online connection) making people more likely to sample this type of art project. 
· Specific interest in the artists involved was rarely mentioned, but was most likely for the Part 2/ 4 omnibus performance, given by 9%, though around a third of the artists mentioned were simply relatives of the respondent. 

[bookmark: _Toc502754529]3.3 How found out about Flood 
All respondents were also asked to state how they found out about the relevant Part of Flood, and could give more than one way if applicable.  Again, respondents were free to select from a list of options given on-screen.  
The proportions citing each of the possible ways given for finding out about Flood are shown in Chart Q6 overleaf, broken down by each of the four surveys.
· By far the leading way of finding out was the Hull 2017 website, mentioned by close to three-quarters of respondents for the Part 2-only and Part 4-only performances, and by more than half for Part 3 and the Part 2/4 omnibus.  
· Hull 2017’s social media channels were next most likely to be mentioned, less than half as often as the Hull 2017 website for all Parts other than Part 3, for which this source was mentioned by only slightly fewer than mentioned the Hull 2017 website (49% vs 57% respectively). 
· The next most likely sources, both mentioned by close to one in five respondents across all Parts covered in the surveys were advertising and printed promotional material and friends/family/colleagues in person.
· Part 3 was more likely than the other Parts to have become known to people via friends/family/colleagues on social media, mentioned by 18%, only slightly fewer than heard from friends/family/colleagues in person.
· Several BBC-specific sources also applied for Part 3, given its BBC broadcast.  The BBC website, a trailer, and BBC social media were each mentioned by between 8% and 14% of those viewers interviewed.




Chart Q11. How did you find out about ... FLOOD Part ... ?
[image: ]








[bookmark: _Toc502754530]4. Opinions of the Different Parts of Flood
In this section, we look at audience members’ opinions of the different Parts of the Flood series of events, and the impression that those events had made on them.

[bookmark: _Toc502754531]4.1 Agreement with statements about Flood: Abundance – Part 2 
All Part 2 respondents were asked how much they agreed or disagreed with each of a series of nine statements about Flood: Abundance – Part 2.  The results are summarised in Chart Q4 below, with the statements listed in descending order of strong agreement.  Respondents could give an answer from 0=Strongly disagree to 10=Strongly agree.  These scores have been grouped together for ease of summarising, as shown in the key below the bar chart.

Chart Q4.  How much would you disagree or agree with the following statements about Flood: Abundance – Part 2 ...?
[image: ]
· All nine statements drew strong levels of agreement, 9 or 10 out of 10, from well over half of the Part 2 respondents.  Ratings of 4/10 or lower, indicating slight to strong disagreement, were rare, with no more than 5% giving such low ratings for any statement.
· The three leading statements that drew highest agreement of all, with 10/10 ratings from close to two-thirds of all respondents were all relatively general, that it’s important that it’s happening here in Hull (average rating 9.4/10), it was different from things I’ve experienced before (average rating 9.3/10), and that I would come to something like this again (average rating 9.0/10).
· The lowest ratings, though still very positive, were for more specific aspects of the content, that it was thought-provoking (average rating 8.6/10), and that it was absorbing and held my attention (average rating 8.5/10).

All Part 2 respondents were next asked how much they agreed or disagreed with each of a series of eight further statements about Flood: Abundance – Part 2, this time using a five-point scale from Strongly disagree to Strongly agree.  The results are shown in Chart Q5 below.

Chart Q5.  How far would you disagree or agree with the following statements? - "Flood - Abundance (Part 2) …"
[image: ]
· Each of the eight statements was agreed with by a majority of respondents.  
· More than half of respondents strongly agreed that Part 2 was an enjoyable experience (92% agreeing overall) and that it provided them with a different experience of the city (94% agreeing overall).  
· Two more Hull-specific statements drew high levels of agreement.   Nearly two-thirds (63%) agreed that Part 2 had made them look at Hull’s buildings in a different way, with 28% agreeing strongly.  Almost as many (61%) agreed that Part 2 showed them that there is more to Hull than they expected, with 24% strongly agreeing.  
· The only statement that drew a significant level of disagreement was that Part 2 has made me think that getting involved in a project as a volunteer community cast member looks like fun.  More than one in five (21%) disagreed with this statement, though only 6% strongly disagreed, and these were outnumbered by the proportion that strongly agreed (25%).

[bookmark: _Toc502754532]4.2 Agreement with statements about Flood: To The Sea – Part 3 
All Part 3 respondents were asked how much they agreed or disagreed with each of a series of nine statements about Flood: To The Sea – Part 3.  The results are summarised in Chart Q11 below, with the statements listed in descending order of strong agreement.  Respondents could give an answer from 0=Strongly disagree to 10=Strongly agree.  These scores have been grouped together for ease of summarising, as shown in the key below the bar chart.

Chart Q11.  How much would you disagree or agree with the following statements about Flood: To The Sea – Part 3 ...?
[image: ]
· Responses were less positive than for Part 2. Four of the nine statements drew strong levels of agreement, 9 or 10 out of 10, from more than half of the Part 3 respondents, though never more than 57%.  Ratings of 4/10 or lower, indicating slight to strong disagreement, were more frequent than for Part 2, with between 5% and 31% giving such low ratings across the various statements.
· The four statements that drew highest agreement, with 9/10 or 10/10 ratings from just over half of the Part 3 respondents were it is important that it's happening here in Hull (average rating 8.2/10), it has something to say about the world in which we live (average rating 8.0/10), it was an interesting idea (average rating 8.2/10) and it was different from things I’ve experienced before (average rating 8.1/10).  
· The other statements drew more mixed responses, although each still gained a consistent level between 43% and 48% rating their agreement as 9/10 or 10/10.  
· The statements most likely to be disagreed with were it was absorbing and held my attention, with 31% scoring 4 or lower for agreement (average rating 6.6/10), I would come to something like this again with 25% scoring 4 or lower for agreement (average rating 6.9/10), and It was well thought-through and put together with 25% scoring 4 or lower for agreement (average rating 7.1/10).

All Part 3 respondents were also asked how much they agreed or disagreed with each of a series of three further statements about Flood: To The Sea – Part 3, using a five-point scale from Strongly disagree to Strongly agree.  The results are shown in Chart Q10 below.

Chart Q10.  How far would you disagree or agree with the following statements?   “FLOOD: TO THE SEA (PART 3) ...”
[image: ]

· None of the three statements was agreed with by a majority of respondents, or strongly agreed with by as many as a quarter.  
· Just under half (46%) agreed that Part 3 made them think more positively about Hull, while 20% disagreed.
· Although 43% agreed that Part 3 showed them that there is more to Hull than they expected, almost as many (38%) could neither agree nor disagree.  
· Just over a third (35%) agreed that Part 3 made them look at Hull in a different way, outnumbering the 26% who disagreed.  

Part 3 respondents were also asked, “What did you most like or dislike about watching a live theatre performance on television?”  The responses given are listed in full at Appendix 1, Q15.   The main likes and dislikes given were as listed below:
· Liked:  First-hand experience of a live performance; Immediacy; Ability to see something that they couldn’t otherwise have attended
· Disliked:  Poor acting/production; Bizarre/confusing plot and storytelling

[bookmark: _Toc502754533]4.3 Agreement with statements about Flood: New World – Part 4 
All Part 4-only respondents (rather than those who saw Part 4 at the omnibus performance) were asked how much they agreed or disagreed with each of a series of nine statements about Flood: New World – Part 4.  The results are summarised in Chart Q7 below, with the statements listed in descending order of strong agreement.  Respondents could give an answer from 0=Strongly disagree to 10=Strongly agree, which have been grouped together for ease of summarising, as shown in the key below the bar chart.

Chart Q7.  How much would you disagree or agree with the following statements about FLOOD: NEW WORLD (PART 4)?
[image: ]
· As for Part 2, all nine statements for Part 4 drew strong levels of agreement, 9 or 10 out of 10, from well over half of respondents, never lower than 58%.  Ratings of 4/10 or lower, indicating slight to strong disagreement, were very rare, with no more than 4% giving such low ratings for any statement.
· The two leading statements that drew highest agreement of all, with 10/10 ratings from more than half of respondents, were that it was well-produced and presented (average rating 9.3/10), and that it was different from things I’ve experienced before (average rating 9.2/10).  
· The lowest ratings, though still very positive, were for it was thought-provoking (average rating 8.7/10), that it was absorbing and held my attention (average rating 8.8/10), and that it has something to say about the world in which we live (average rating 8.5/10).
All Part 4-only respondents were also asked how much they agreed or disagreed with each of a series of eight further statements about Flood: New World – Part 4, this time using a five-point scale from Strongly disagree to Strongly agree.  The results are shown in Chart Q8 below.

Chart Q8.  How far would you disagree or agree with the following statements?   “FLOOD NEW WORD (Part 4) ...”
[image: ]

· Seven of the eight statements were agreed with by a majority of respondents, though the levels of agreement varied greatly.  
· Well over half of respondents (60%) strongly agreed that Part 4 was an enjoyable experience (96% agreeing overall).
· More than a third (38%) strongly agreed that Part 4 provided them with a different experience of the city (90% agreeing overall).  
· The more Hull-specific statements drew high levels of agreement.   Two-thirds (66%) agreed that Part 4  had made them look at Hull’s buildings in a different way, with 26% agreeing strongly, while only slightly fewer (64%) agreed that Part 4 showed them that there is more to Hull than they expected, with 20% strongly agreeing.  
· As for Part 2, the only statement that drew a significant level of disagreement was that Part 4 has made me think that getting involved in a project as a volunteer community cast member looks like fun.  Just under one in five (19%) disagreed with this statement, though only 5% strongly disagreed, and these were nearly matched by the proportion that strongly agreed (18%).

[bookmark: _Toc502754534]4.4 Agreement with statements about Flood: Abundance (Part 2) & New World (Part 4) 
All respondents recruited at the omnibus performance of Flood: Abundance (Part 2) & New World (Part 4) (rather than those who saw separate performances of Part 2 and Part 4 only) were asked how much they agreed or disagreed with each of a series of nine statements about Flood: New World – Part 4.  
The results are summarised in Chart Q18 overleaf, with the statements listed in descending order of strong agreement.  Respondents could give an answer from 0=Strongly disagree to 10=Strongly agree, which have been grouped together for ease of summarising, as shown in the key below the bar chart.



Chart Q18.  How much would you disagree or agree with the following statements about Flood: Abundance (Part 2) & New World (Part 4)?
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· As was the case for the ratings of both the stand-alone Part 2 and Part 4 performances, all nine statements for the Part 2/4 omnibus drew strong levels of agreement, 9 or 10 out of 10, from well over half of respondents, in this case never lower than 61%.  Ratings of 4/10 or lower, indicating slight to strong disagreement, were rare, with no more than 6% giving such low ratings for any statement.
· The four leading statements that drew highest agreement of all, with 10/10 ratings from around two-thirds (61% to 70%) of respondents, were that it was well-produced and presented (average rating 9.2/10), and that it was different from things I’ve experienced before (average rating 9.2/10), it is important that it's happening here in Hull (average rating 9.1/10), and I would come to something like this again (average rating 9.1/10).
· The lowest rated statements, though still very positive, were it was an interesting idea (average rating 9.0/10),  it was thought-provoking (average rating 9.0/10), and that it has something to say about the world in which we live (average rating 8.7/10).

All Part 2/ Part4 omnibus respondents were also asked how much they agreed or disagreed with each of a series of eight further statements about the omnibus performance, this time using a five-point scale from Strongly disagree to Strongly agree.  The results are shown in Chart Q19 below.

Chart Q19.  How far would you disagree or agree with the following statements, thinking about the event as a whole?  "Flood: Abundance (Part 2) & New World (Part 4) ..."
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· The results for the omnibus performance were again very similar to those for the stand-alone performances of Part 2 and Part 4.  In this case, all eight statements were agreed with by at least half of the respondents, though the levels of agreement varied greatly.  
· Just over half of respondents (53%) strongly agreed that the Part 2/ Part 4 omnibus was an enjoyable experience (93% agreeing overall).
· More than a third (37%) strongly agreed that the omnibus performance provided them with a different experience of the city (91% agreeing overall).  
· Two-thirds (67%) agreed that the omnibus performance had made them look at Hull’s buildings and public spaces in a different way, with 20% agreeing strongly, while only slightly fewer (66%) agreed that the performance showed them that there is more to Hull than they expected, with 19% strongly agreeing.  
· Only two statements drew a significant level of disagreement.  One in six respondents (17%) disagreed that the performance had made them look at Hull’s buildings and public spaces in a different way while 16% disagreed that it had made them think that getting involved in a project as a volunteer community cast member looks like fun (though 50% agreed that it did).

[bookmark: _Toc502754535]4.5  Influence of Flood on thoughts and feelings
All respondents recruited at Part 2, Part 4 or the Part 2/4 omnibus performances were asked “In what way(s), if any, have your thoughts or feelings about your life / future changed, as a result of attending FLOOD ....?”    The responses given are listed in full at Appendix 1, Q6.   The key themes that emerged included:
· Awareness of the decent quality of life/ having a home, that can be taken for granted – “there but for the grace of God”
· Awareness of how quickly things in life can change, and the need to make the most of opportunities in life
· Reflections on the plight of refugees, and how people could find themselves in that situation
· Uncertainty over the future, especially in regard to the effects of climate change
· For some a general increased interest in attending theatre and/or live events
[bookmark: _Toc483393797]
The same respondents at the Part 2, Part 4 or the Part 2/4 omnibus performances were also asked a related question, “In what way(s), if any, have your thoughts or feelings about other people changed, as a result of attending FLOOD...?”    The responses given are listed in full at Appendix 1, Q7.   The key themes that emerged included:
· Increased tolerance , and greater compassion to others
· Greater awareness and consideration of the plight of refugees/ migrants
· Increased open-mindedness and empathy to consider others’ experiences
· Negative views/disappointment with the views of more narrow-minded people, e.g. those seen to be racist, intolerant, unfairly discriminatory etc.

Those interviewed at Part 3 were asked, “What were your main thoughts and feelings after watching FLOOD: TO THE SEA (PART 3) on the BBC?”  The responses given are listed in full at Appendix 1, Q14.   The main themes that emerged included:
· Thought-provoking, especially in regard to the environment and refugees.
· Well-produced and acted
· Enticed people to look forward to/ buy tickets for Part 4.
· Some disappointment over the low quality of the production, a lack of engagement with the story, or the relative lack of impact on TV as compared to the live elements of Flood.

Respondents interviewed in regard to all Parts of Floods were asked to, “Please share any further comments you have about FLOOD ... below”    The responses given are listed in full at Appendix 1, Q8.   The most frequent types of comments made included:
· Many very positive comments, such as ‘Loved it’, ‘Excellent’, ‘Amazing’, albeit tempered by others who found it more confusing or underwhelming.
· Thought-provoking
· High quality production/ Well-written and performed
· Interesting/ unique/unusual
· Appreciation of the opportunity to see/visit a part of Hull that they hadn’t visited before (or not in a long time)
· Part 4 in particular drew appreciative comments, and was felt by many to have been the pick of the Parts
· Some negative comments were also made, mostly relating to poor or distant views of the stage limiting appreciation of the performance (some noting the sense of remove introduced by the body of water), dislike of the plot in general, and the tone of the piece being seen as too ‘liberal’, ‘PC’ or ‘leftie’.  Some comments singled out Part 3 as seeming confusing.  Some also criticised the scheduling of the live performances at a time when the weather and water were cold.

[bookmark: _Toc502754536]4.6  Personal memories brought up through attending Flood event(s)
All respondents recruited at Part 2, Part 4 or the Part 2/4 omnibus performances were asked whether attending had brought up any personal memories for them, and the results are given in Chart Q9 below.  
Only a minority of respondents stated that it had, highest at 29% among those recruited at the omnibus performance.
Chart Q9.  Did attending Flood [PART ...] bring up any personal memories for you?
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All who said that the event(s) had brought up some personal memories were asked to share a short summary of what those memories were.  The comments made are listed in full at Appendix 1, Q10.   The key themes among these comments included:
· The flooding of the city in 2007, and how it affected them or their friends/family
· Memories of friends or family who had died, some with a connection to the sea
· Memories of first arriving in Hull or living elsewhere for the first time, as an outsider




[bookmark: _Toc502754537]5. Audience Reactions and Behaviour, and Opinions of Hull
In this section, we look at audience members’ awareness and opinions of certain aspects of the Flood events, visitors’ impressions of Hull, and their spend as part of their visit to attend the event(s).

[bookmark: _Toc502754538]5.1  Impact of Part 3 on watching/attending future events 
All respondents recruited through watching Flood: To The Sea – Part 3  were asked how likely they would be, on a scale from 0 to 10, to watch future Performance Live programmes.  
· As shown in Chart Q12 below, nearly a third (29%) gave the top score of 10=Very likely, while a further 29% rated their likelihood as 8 or 9 out of 10.  Only 14% gave a score of 0, 1, or 2.  
· Overall the average likelihood score was 7.1 out of 10.

Chart Q12.  How likely would you be to watch future Performance Live programmes?
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Answering a separate question, 80% of Part 3 respondents stated that since watching Flood: To The Sea – Part 3, they had discussed the broadcast with friends, family or others.   This was significantly more likely among female than male respondents (90% vs 60% respectively).   When asked, as an open question, to share a summary of the types of things they discussed, 44 people gave a comment in reply, and these are listed in Appendix 1, Q18.  The most frequently mentioned themes included:
· Discussion of the production and story with friends /family, including specific points such as refugees and climate change
· Wanting to see Part 4, and discussing other Parts seen previously
· Puzzlement/confusion over the plot

All Part 3 respondents were also asked to what extent they felt that watching Flood: To The Sea (Part 3) on the BBC made them want to attend live theatre performances in the next 12 months, on a scale from 10=Completely to 0=Not at all.  
· As shown in Chart Q13 overleaf, well over a third (37%) gave the top score of 10=Completely, while a further 14% rated their likelihood as 8 or 9 out of 10.  Nevertheless, 11% stated that they would be Not at all likely, giving a score of 0.
· Overall the average ‘extent want to attend’ score was 6.6 out of 10.
Chart Q13.  To what extent has watching Flood: To the Sea (Part 3) on the BBC made you to want to attend live theatre performance(s) in the next 12 months?
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[bookmark: _Toc502754539]5.2  Attending or taking part in other Hull 2017 events and activities
All respondents (though limited to Hull residents only among those recruited at the stand-alone Part 2 performance) were also asked whether they had been to, or were planning to attend or take part in, other events and activities programmed for Hull UK City of Culture 2017.  
· As shown in Chart Q26 below, almost all respondents stated that they had done so or would do so.  
· It should be noted that all but one of 271 Hull residents who answered this question said that they had attended or would attend other Hull 2017 events and activities.  Only five out of 63 non-residents of Hull stated that they had not attended or would not attend other Hull 2017 events and activities.
Chart Q26.  Have you been to, or are you planning to attend or take part in, other events and activities programmed for Hull UK City of Culture 2017?
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[bookmark: _Toc502754540]5.3 Information on non-Hull residents in the audience samples
All respondents other than those who watched Part 3 were asked whether or not they live in Hull.  
· While three-quarters of those recruited at the two stand-alone performances lived in Hull, only just over half of the respondents for the omnibus performance did so.

Chart Q27.  Do you live in Hull? 
[image: ]

In each survey other than Part 3’s, the questionnaire included a series of questions to be asked only of people who did not live in Hull but had visited the city on the date of the Flood event that they attended.  The first asked whether they had visited the city centre on the day they attended Flood mainly, partly or not at all due to the event in question.  The results in Chart Q28 below show the percentage who answered “Mainly” for each Part.

Chart Q28.  Was your visit to the City Centre on the day you attended Flood mainly, partly or not at all due to the event?  - % answering “MAINLY”
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· Overall, 83% stated that their visit to the city centre on the day that they attended Flood was mainly due to the event taking place.  This varied little, from 91% for the stand-alone Part 4 to 80% for the stand-alone Part 2.  A further 13% stated that their visit was ‘partly’ due to the Flood event.
· Respondents living in non-Hull HU postcodes were significantly more likely to have visited the city centre ‘mainly’ due to the Flood event than were those who had come from elsewhere (92% vs 76% respectively).


Non-Hull residents were also asked how many other arts and cultural events/activities they had attended, taken part in, or planned to attend or take part , with results as shown in Chart Q29 below.

Chart Q29.  During this visit to Hull, how many other arts and cultural events / activities have you attended or taken part in, or do you plan to attend or take part in? 
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· Just under two-thirds of respondents (63%) had taken part, attended, or planned to take part in or attend at least one other event during their visit, and most of these (37% overall) stated that they had or would attend or take part in four or more events.   
· Taking part in or attending four or more events was significantly more likely among respondents living in non-Hull HU postcodes than those from elsewhere (46% vs 26% respectively).
Visitors were also asked what had been the main purpose of their visit to Hull on the day that they attended Flood, and could give one main answer only, as summarised in Chart Q30 below.
Chart Q30.  When you attended Flood, what was the main purpose of your visit to Hull? 
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· More than half (55%) had attended just because of the Flood event in question.   
· This was significantly higher among Part 4 and omnibus performance respondents (70%) than among those from the stand-alone Part 2 (35%).
· Nearly one in five (19%) had attended due to Hull’s status as UK City of Culture 2017.  
· For Part 2, 15% had attended to take in some arts/heritage/ culture generally, though only 1% (one person) had done so for the other two events.  

Well over nine out of ten visitors (95%) had visited Hull before coming to a Flood event.   This group were asked how often, on average, they visit Hull each year.  The results are shown in Chart Q32 below.
Chart Q32.  On average, over the course of a year, how frequently do you visit Hull? 
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· The great majority of respondents who had visited Hull before were regular visitors, and stated that they visited Hull more than six times per year.  Only 6% normally visited less often than once per year.

All who had visited Hull previously were also asked whether they thought the frequency of their visits would change in future as a result of their experience during the visit on which they attended Flood.
· Respondents for Part 2 indicated a slight increase in frequency of visiting, from 78% currently visiting more than six times a year to 87% expecting to visit more than six times a year in future.
· For respondents to Part 4 and the omnibus performance, for whom the question was phrased in a different way, 44% expected that the frequency of their visits would increase, while almost all others expected no change.

Only five respondents to Parts 2, 4 and the omnibus performance did not live in Hull and had not visited Hull before coming to Flood.  When asked to what extent they agreed or disagreed that they would visit Hull again in future, four out of the five (80%) strongly agreed, while the other merely agreed.





All visitors were also asked how satisfied they were with various specific aspects of their visits to Hull.  The statements and responses are shown in Chart Q35 below.  
Chart Q35.  As a visitor to Hull, how satisfied are you with the following?
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· The aspects best-rated by visitors were, in particular, the general visitor welcome, with 92% satisfied or very satisfied (66% very satisfied), and overall value for money, with 88% satisfied or very satisfied (45% very satisfied).
· Places to eat and drink and City centre signposting both also drew good levels of satisfaction, from 74% and 71% respectively, with around a third of respondents very satisfied with either aspect.   
· Fewer than two-thirds of visitors gave a rating for public transport, and most of these were satisfied rather than very satisfied with this aspect of their visit.
· Fewer than half of visitors could give a rating for the quality of accommodation.  Among those who could, the majority were satisfied, with a quarter very satisfied. 

All visitors were asked whether they visited for the day only, or stayed for at least one night when they attended Flood.  Just over three-quarters (76%) visited for the day only, but 24% stayed overnight.  This sub-group, numbering 25 respondents only, were asked several more questions relating to their stay.
· Of the 25 overnight stayers, 12 stayed with friends/family, nine stayed in a hotel, and one each in a B&B, static caravan, Airbnb property.  Two others stayed in a second home that they owned.
· The average length of stay was 2.6 days (varying from one day to six days) and 2.0 nights (varying from one night to five nights).
· The average total spend on accommodation was £69, ranging from zero to £350.  Of those who paid for their stay (9 people), the average total spent rose to £123, ranging from £40 to £99.  The average that these people spent on accommodation per night was £66.
[bookmark: _Toc502754541]5.4 Amount spent on self and/or group during visit to Flood
All respondents were asked to estimate how much they spent on themselves and others in their group (if applicable) during their visit to Hull, or their visit to the relevant Flood event if they were a Hull resident.  They were asked to exclude any money spent on Flood tickets.  
Most respondents (297 in total) were able to provide information.  Table 5 below summarises the visitor spend across a range of categories and in total, and shows the average, maximum, and minimum amounts spent in each category.  These are shown for all who provided answers, as well as separately to show the differences between the 216 Hull residents who answered and those 81 who were visiting the city.
The highest item spend was on Food & drink, averaging £14 per group, while the average spend of visitors to the city was almost three times that of residents (£53 vs £19).
Table 5.  How much do you estimate you spent on yourself and others with you on the following things during your visit, not including tickets for Flood?
	
	Hull 2017 merchandise
	Food & drink
	Shopping

	Travel and transport (including parking)
	Other attractions
	Spending money for children
	Anything else
	TOTAL

	ALL RESPONSES (297):

	Average
	£2.32
	£14.09
	£3.40
	£3.49
	£3.87
	£0.19
	£0.53
	£27.88

	Maximum
	£75.00
	£200.00
	£200.00
	£50.00
	£700.00
	£50.00
	£100.00
	£710.00

	Minimum
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00

	HULL RESIDENTS (216):

	Average
	£1.87
	£8.44
	£1.56
	£2.28
	£3.94
	£0.25
	£0.27
	£18.62

	Maximum
	£75.00
	£100.00
	£200.00
	£50.00
	£700.00
	£50.00
	£15.00
	£710.00

	Minimum
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00

	VISITORS (81):

	Average
	£3.52
	£29.14
	£8.30
	£6.70
	£3.70
	£0.00
	£1.23
	£52.60

	Maximum
	£50.00
	£200.00
	£100.00
	£50.00
	£60.00
	£0.00
	£100.00
	£456.00

	Minimum
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00
	£0.00
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6%4%5%8%1%2%3%3%3%32%31%27%12%21%15%17%11%12%58%64%65%77%77%79%79%84%84%

0,1 or 23 or 45 or 67 or 89 or 10

Source: Marketing Means 2017          Base: All respondents  for Part 4 (124)
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…gave everyone the chance to share and celebrate together...has made me think that getting involved as a volunteer community cast member looks like fun…showed me that there is more to Hull than I expected...placed the community at the centre…made me look at Hull's buildings and public spaces in a different way…challenged my understanding of theatre…provided me with a different experience of the city…was an enjoyable experience

5%7%15%9%3%8%5%44%28%27%34%23%15%9%2%33%35%44%40%40%48%52%36%14%18%20%23%26%31%38%60%

Strongly disagreeDisagreeNeither agree nor disagreeAgreeStrongly agree

Source: Marketing Means 2017          Base: All respondents  for Part 4 (124)
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It has something to say about the world in which we liveIt was thought-provokingIt was an interesting ideaIt was absorbing and held my attentionIt was well thought through and put togetherI would come to something like this againIt was different from things I’ve experienced beforeIt was well-produced and presentedIt is important that it's happening here (in Hull)

3%4%3%4%6%4%4%4%4%3%4%6%30%31%30%21%19%14%16%19%9%61%63%64%69%71%79%79%79%81%

0,1 or 23 or 45 or 67 or 89 or 10

Source: Marketing Means 2017          Base: All respondents for Parts 2 & 4 (70)
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…gave everyone the chance to share and celebrate together...has made me think that getting involved as a volunteer community cast member looks like fun…showed me that there is more to Hull than I expected…made me look at Hull's buildings and public spaces in a different way...placed the community at the centre…challenged my understanding of theatre…provided me with a different experience of the city…was an enjoyable experience

3%3%3%6%13%7%14%9%7%36%34%24%16%23%19%7%4%49%33%47%47%49%40%54%40%9%17%19%20%20%34%37%53%

Strongly disagreeDisagreeNeither agree nor disagreeAgreeStrongly agree

Source: Marketing Means 2017          Base: All respondents for Parts 2 & 4 (70)
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Abundance -Part 2 -& New World -Part 4 -attendees (70)Abundance -Part 4 -attendees (124)Abundance -Part 2 -attendees (187)29%13%16%

Source: Marketing Means 2017                      Base: All who attended Parts 2, 4, or 2/4 respectively 
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Don't know/ Can't say0 = Very unlikely12345678910=Very likely

0%6%3%5%3%3%5%8%9%17%12%29%

Source: Marketing Means 2017                        Base: All respondents for Part 3  (65)
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0%10%20%30%40%50%

Don't know/ Can't say0 = Not at all12345678910 = Completely

0%11%2%6%3%5%12%5%6%9%5%37%

Source: Marketing Means 2017                        Base: All respondents for Part 3  (65)
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Abundance -Part 2 & New World -Part 4 (Oct 2017)Abundance -Part 4 (Sept 2017)To The Sea -Part 3 (Aug 2017)Abundance -Part 2 (April 2017)96%98%94%100%

Source: Marketing Means 2017                      Base: All respondents , but Hull residents only for Part 2 (399)
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0%10%20%30%40%50%60%70%80%90%100%

Abundance -Part 2 & New World -Part 4 , Oct 2017 (68)Abundance -Part 4, Sept 2017 (124)Abundance -Part 2, April 2017 (187)53%75%76%

Source: Marketing Means 2017                      Base: All respondents for Parts 2, 4, and 2/4 (379)
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Abundance -Part 2 & New World -Part 4 , Oct 2017 (31)Abundance -Part 4, Sept 2017 (32)Abundance -Part 2, April 2017 (46)81%91%80%

Source: Marketing Means 2017                      Base: All respondents for Parts 2, 4, and 2/4 who did not live in Hull (109)
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Don’t knowFour or moreThreeTwoOneNone

3%37%14%7%6%34%

Source: Marketing Means 2017                      Base: All All respondents for Parts 2, 4, and 2/4 who did not live in Hull (109)
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OtherTo attend business meetings/ conference although I normally work outside HullI was on a study tripFor general leisure purposes –shopping and eating outTo visit family / friendsTo take in some arts / heritage / culture generallyBecause I work in HullBecause Hull is UK City of Culture 2017Just for this event6%0%0%1%4%7%8%19%55%Source: Marketing Means 2017                      Base: All respondents for Parts 2, 4, and 2/4 who did not live in Hull  (109)

)
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Less frequently than once a year1-2 times per year3-4 times per year5-6 times per yearMore frequently than six times a year6%2%6%4%82%

Source: Marketing Means 2017             Base: All respondents for Parts 2, 4, and 2/4 who did not live in Hull, who had visitedbefore (102)
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Quality of accomodationPublic transportCity centre signpostingPlaces to eat and drinkOverall value for moneyGeneral visitor welcome

69%41%12%10%6%7%10%10%16%8%9%4%13%27%41%40%43%26%7%15%30%34%45%66%

N/AVery dissatisfiedDissatisfiedNeitherSatisfiedVery satisfied

Source: Marketing Means 2017          Base: All respondents for Part 2, Part 4 and Part 2/4 who did not live in Hull (105)


