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executive Summary

This report contains the findings from the survey with visitors to the various ‘Back to Ours’ events in Hull during Festival 1, 2, 3 and 4.  For Festival 3 and 4, the research was commissioned by Hull UK City of Culture 2017 and conducted by Information by Design (IbyD).  Names and contact numbers were collected from visitors across the city in early November 2017 and February 2018 and visitors were subsequently contacted via an online or CATI survey in the following two weeks.

Key findings from the research include:

· 40% had attended a venue in East Hull, with 22% attending the Freedom Centre and 21% Archbishop Sentamu Academy. 48% had attended a venue in North Hull, with 17% attending Winifred Holtby Academy, 26% North Point Shopping Centre and 8% Kingswood Academy. 31% had attended a venue in West Hull, with 12% attending Hymers College, 13% Sirius Academy West and 9% William Gemmell.
· When asked what was the main reason for attending the ‘Back to Ours’ festival, 27% had attended because was part of Hull 2017, 26% because it was something to do with the kids, 20% because they had a specific interest in one of the artists or actors involved and 19% because they had a general interest in this type of event.
· 29% had attended a previous ‘Back to Ours’ Festival at the time they were interviewed, with 19% having attended the festival in February, 14% in May and 9% in October.
· 82% of respondents were very likely to recommend ‘Back to Ours’ to friends or family, giving a score of 9 or 10 out of 10. Less than 1% of respondents were very unlikely to recommend ‘Back to Ours’ (a score of 0 or 1). The mean score for recommendation was 9.38.
· 98% of respondents agreed that ‘Back to Ours was an enjoyable experience’ and 93% agreed that ‘Back to Ours gave everyone the chance to share and celebrate together’.
· 88% of respondents strongly agreed (a score of 9 or 10) that ‘I would come to something like this again and 82% strongly agreed that ‘it is important that it’s happening here (in the community)’. 
· 80% rated the ‘Back to Ours’ venues as better than city centre venues for affordability and 74 rated them better for parking. 46% rated the ‘Back to Ours’ venues as better than city centre for atmosphere and 43% rated them better for accessibility.  Only 26% rated the ‘Back to Ours’ venues as better than city centre venues for facilities, while 24% rated them as worse.
· The majority of respondents agreed that they had felt welcomed at ‘Back to Ours’ with 97% agreeing that they had felt welcomed by volunteers and 96% that they had felt welcomed by staff.
· 96% had given feedback by providing contact details to take part in an online or telephone questionnaire, 39% by using the usherette tray, 22% using emoji masks, 21% by a ‘chat with gran’ and 3% by attending a focus group.
· Of those who gave feedback using this method, 93% liked ‘chat with gran’, liked using emoji masks, 88% liked attending a focus group, 87% liked using the usherette tray and 81% liked providing contact details and taking part in an online or telephone questionnaire as method of giving feedback.
· Of those who did not give feedback using this method, 63% would like using the usherette tray, 55% would like having a ‘chat with gran’, 45% would like providing contact details to then take part in an online or telephone questionnaire, 43% would like using emoji masks and 31% would like attending a focus group as a method of giving feedback.
· 93% had attended a museum, gallery or other historic attraction, 92% had attended a creative, artistic, dance, theatrical or music event or performance in the last 12 months and 57% had taken part in a creative, artistic, dance, theatrical or music activity or spent time doing a craft in the last 12 months.
· 88% had attended a museum or historical attraction in the last 12 months. Over 70% had attended a music event, an outdoor event, a film, festival or the theatre. 98% of respondents had attended at least one of the activities asked about and 27% had taken part in at least one of the activities asked about
· 38% had found out about ‘Back to Ours’ from the Hull 2017 website. 31% had found out from family friends and colleagues and 27% from Hull 2017 social media.
· 87% had attended or were planning to attend or take part in other events and activities programmes for Hull 2017.
· Of the respondents who had attended these venues, 70% or more lived within 5 miles of Sirius Academy West, William Gemmell and Kingswood Academy. Over 60% lived within 5 miles of Hymers College, Archbishop Sentamu Academy and North Point Shopping Centre. Over 50% lived within 5 miles of Winifred Holtby Academy and the Freedom Centre. 70% of respondents lived within 5 miles of at least one of the venues they attended.
· Of the respondents who had attended these venues, 20% or more had visited the area around the Freedom Centre, North Point Shopping Centre, Archbishop Sentamu Academy, Winifred Holtby Academy and William Gemmell before. Over 10% had visited the area around Hymers College, Kingswood Academy and Sirius Academy West before.
· 79% of respondents from outside of Hull were in Hull ‘mainly’ to attend ‘Back to Ours’ when they attended the ‘Back to Ours’ show.
· A third of respondents who were visitors to Hull when they attended ‘Back to Ours’ had taken part in another arts or cultural activity during their visit to Hull, with 8% having taken part in one activity, 9% two or three activities and 16% four or more activities.
· Attending ‘Back to Ours’ was the main reason for their visit to Hull for 70% of respondents who were visitors to Hull. 13% stated that the main reason for their visit to Hull was because Hull is UK City of Culture.
· 96% of respondents who were visitors to Hull had been to Hull before coming to Back to Ours. Of these, 6% visit Hull twice a year or less, 10% visit Hull three to six times per year and 84% visit Hull more frequently than six times a year.
· Of the respondents who were visitors to Hull and had been to Hull before coming to Back to Ours, just over a third (34%) thought that the frequency of their visits to Hull over the course of the year would increase based on their experience during their visit when they attended ‘Back to Ours’ and nearly two-thirds thought that the frequency of their visits would stay the same.
· Of these respondents who were visitors to Hull, 88% were in Hull just for the day and 12% were staying overnight when they attended ‘Back to Ours’.  Of the 12% who were staying in Hull overnight, 33% were staying in the area for 1 night, 35% for 2 nights and 33% were staying for 3 or more nights.  65% were staying with friends and family, 30% were staying in a hotel and 5% were camping. The mean spend on accommodation was £71.
· Hull was rated highly on overall value for money, visitor welcome and places to eat and drink with 91% of respondents satisfied with overall value for money, 88% satisfied with the general visitor welcome and 80% satisfied with places to eat and drink (a score of 4 or 5 out of 5).  
· Respondents estimated that they spent a mean of £35.05 on themselves and others with them in Hull when they attended ‘Back to Ours’.  47% of this spend was on food and drink, 14% was on travel and transport and 13% was on shopping.
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[bookmark: _Toc508628630]1	BACKGROUND AND METHODOLOGy
[bookmark: _Toc315869394][bookmark: _Toc473712732][bookmark: _Toc508628631]Background
1.1 [bookmark: _Toc315450404]This report contains the findings from the surveys undertaken with visitors to the various ‘Back to Ours’ events in Hull during Festivals 1, 2, 3 and 4.  For Festival 1 and 2, the research was undertaken internally by Hull 2017.  For Festivals 3 and 4, the research was commissioned by Hull UK City of Culture 2017 and conducted by Information by Design (IbyD).  Names and contact numbers were collected from visitors across the city in early November 2017 and February 2018 and visitors were subsequently contacted via an online or CATI survey in the two weeks following the Festivals.  

1.2 The overall aim of the research was to provide information to support the evaluation of the process and impact of ‘Back to Ours’.  Key objectives were to:
· Assess the reach of the ‘Back to Ours’ festivals to local and/or possibly less culturally engaged audiences; 
· Measure audience awareness, motivation and reaction to the events; 
· Understand the economic, social and cultural impact of the ‘Back to Ours’ festivals;
· Inform future planning of events.
[bookmark: _Toc473712733][bookmark: _Toc508628632]Methodology (Festival 3 and 4)
1.3 Names collection took place at 18 of the 24 events for festival 3 and 19 of the 28 events for festival 4.  The following details were collected from visitors prior to, and in some cases after, each event:
· Name
· Age
· Gender
· Postcode
· Phone number
· Email address



1.4 A total of 1,381 names were collected, 745 for festival 3 and 636 for festival 4.  The breakdown by event is as follows:

	Festival
	Event
	Estimated Audience
	Names collected

	3
	Pillow Fight
	50
	13

	
	Pillow Fight
	50
	10

	
	Skin
	150
	47

	
	Pillow Fight
	50
	12

	
	Pillow Fight
	50
	10

	
	Skin
	150
	34

	
	Skin
	150
	49

	
	Drip - 7.30pm 2nd Nov
	75
	20

	
	Drip - 7.30pm 1st Nov
	75
	12

	
	Secret Gig
	140
	55

	
	Badly Drawn Boy
	350
	148

	
	Drip - 7.30pm 3rd Nov
	75
	17

	
	Black Grape
	350
	157

	
	Picture House: Monsters Inc. - 10.30am 4th Nov
	150
	19

	
	Bedtime Stories - 11am 4th Nov
	200
	42

	
	Bedtime Stories - 2pm 4th Nov
	200
	48

	
	Picture House: Beauty & The Beast - 3pm 4th Nov
	150
	18

	
	Picture House: Rocky Horror Show - 8pm 4th Nov
	150
	34

	
	Festival 3 Total
	2565
	745

	4
	Carl Barat & The Jackals
	414
	115

	
	Reverend & The Makers
	414
	85

	
	The Giant's Loo Roll - 11am 13th Feb
	195
	36

	
	The Giant's Loo Roll - 2pm 13th Feb
	195
	39

	
	The Giant's Loo Roll - 2pm 14th Feb
	110
	41

	
	The Giant's Loo Roll - 11am 15th Feb
	175
	35

	
	Hotel Paradiso - 8pm 16th Feb
	175
	27

	
	Hotel Paradiso - 4pm 17th Feb
	175
	29

	
	Hotel Paradiso - 4pm 18th Feb
	175
	24

	
	Picture House: Chicken Run -  11am 15th Feb
	30
	13

	
	Picture House: Chicken Run -  11am 17th Feb
	38
	16

	
	Picture House: Wallace & Gromit - 2pm 15th Feb
	30
	25

	
	Picture House: Wallace & Gromit - 2pm 17th Feb
	38
	18

	
	Secret Gig - 7.30pm 15th Feb
	129
	58

	
	The Amazing Bubbleman - 7.30pm 16th Feb
	121
	19

	
	The Amazing Bubbleman - 2pm 18th Feb
	180
	29

	
	Gary & Jeddybears Picnic - 2pm 17th Feb
	28
	10

	
	Gary & Jeddybears Picnic - 11am 18th Feb
	35
	7

	
	Gary & Jeddybears Picnic - 2pm 18th Feb
	35
	10

	
	Festival 4 Total
	2,692
	636

	 
	Total
	5,257
	1,381



1.5 A total of 562 audience members participated in the research via CATI or online following the Festivals, 280 for Festival 3 and 282 for Festival 4.


[bookmark: _Toc508628633]Quota (Festival 3 and 4)
1.6 [bookmark: _Toc473712735]Data analysis of the names collected was undertaken immediately after Festival 3 and 4.  The quota for each festival was set to ensure that it matched the profile of the audience (from the contact details collected) in terms of age, gender, area of residence (East, North, West Hull, East Riding, outside Hull and East Riding) and the event attended.  
[bookmark: _Toc508628634]Weighting (Festival 3 and 4)
1.7 The data from the 562 post-event interviews was weighted on age to match the audience profile for the festival from ‘Back to Ours’.  Appendix A provides a profile of respondents to the survey. 
[bookmark: _Toc480822929][bookmark: _Toc508628635]Sample Size
1.8 In total, 735 questionnaires were completed with ‘Back to Ours’ audience members, 77 from Festival 1, 96 from Festival 2, 280 from Festival 3 and 282 from Festival 4.  It should be noted that respondents were able to choose not to answer questions, and so the base size for some of the questions is smaller than the total achieved sample size. There were some differences between the questionnaires completed with audience members for the four festivals, so the base size for some of the questions do not include respondents from all four festivals.



[bookmark: _Toc508628636]2	SURVEY FINDINGS

1 
2 
2.1 This section presents the results from analysis of the questions asked to the audience at ‘Back to Ours’ Festival 1, 2, 3 and 4.
[bookmark: _Toc508628637]Demographics

2.2 Nearly two-thirds (64%) of respondents were from Hull. 32% from the East Riding, 4% from the UK but outside of Hull and the East Riding and 0.1% were from outside of the UK.  The map below shows the audience – each pin on the map represents a postcode and may therefore represent more than one person.  Maps showing the postcode of audience members for each of the shows is contained in Appendix B.

Overall audience
[image: ]
Hull Audience
[image: ]


2.3 The following figures do not include respondents who answered ‘prefer not to say’.

2.4 [image: ]Seventy-one percent (71%) of respondents were female and 28% were male, and 1 respondent was transgender. 

2.5 Just over two-thirds (67%) were employed either full or part-time and 9% were self-employed, with 11% retired.

2.6 Twenty-four percent (24%) of respondents were aged between 16 and 34, 33% were aged between 35 and 44, 22% were aged between 45 and 54 and 22% were aged 55 and over.

2.7 Ninety-six (96%) of respondents were White British, 3% from other white ethnic groups and 1% were from other ethnic groups.

2.8 Three percent (3%) of respondents were ‘limited a lot’ and 5% ‘limited a little’ in their day-to-day activities because of a health problem or disability.

2.9 In comparison to the population of Hull and East Riding, the BTO audience had a higher proportion from those aged 30-64 and a lower proportion from both younger and older age groups, and a higher proportion of women. 

	Age
	
	

	 
	Hull
	East Riding

	
	BTO Audience
	Population
	BTO Audience
	Population

	16-17 years
	1%
	3%
	2%
	3%

	18-19 years
	1%
	3%
	1%
	3%

	20-24 years
	4%
	11%
	3%
	6%

	25-29 years
	5%
	11%
	5%
	5%

	30-34 years
	12%
	9%
	11%
	6%

	35-44 years
	35%
	15%
	30%
	13%

	45-54 years
	22%
	16%
	23%
	18%

	55-64 years
	15%
	13%
	15%
	17%

	65-75 years
	4%
	10%
	10%
	17%

	75+ years
	2%
	8%
	0%
	13%



	Gender
	
	

	 
	Hull
	East Riding

	
	BTO 
Audience
	Population
	BTO Audience
	Population

	Male
	29%
	50%
	25%
	49%

	Female
	71%
	50%
	74%
	51%

	Transgender
	0%
	
	0%
	

	Gender non-conforming
	0%
	
	0%
	

	Other
	0
	
	0
	



[bookmark: _Toc508628638]IMD Analysis
2.10 In relation to IMD, 58% of the audience were from the 5 most deprived deciles of the UK.  The chart below shows the profile of the total audience by National IMD (England).  However, it should be noted that residents of Hull are generally within the most deprived deciles of England (see analysis in 2.9 below).  

Base: 699
Festivals 1-4

2.11 The table below shows the ‘Back to Ours’ audience in comparison to the population of the three areas of Hull, East Riding and the Rest of England.  As an example, 45% of the population of Hull are in the 1st most deprived decile, and only 23% of the audience were from that decile.  In comparison, 6% of the population of the East Riding are from the 1st most deprived quintile – but none of the audience were from that IMD decile.  Whilst 45% of the Hull population are from the 1st most deprived decile, only 23% of the audience are from this.  Those from the 2nd most deprived quintile (deciles 3 and 4) are over-represented (31% compared to 23% of the population).  Those from the least deprived (more affluent) areas are also over-represented, with 15% from the top 3 deciles in Hull (7/8/9) compared to 9% of the population. 

	National IMD (England)

	 
	Hull
	East Riding
	Rest of England
	Overall

	
	BTO Audience
	Population
	BTO Audience
	Population
	BTO Audience
	Population
	BTO Audience
	Population

	1 - most deprived
	23%
	45%
	0%
	6%
	0%
	10%
	15%
	10%

	2
	9%
	8%
	2%
	2%
	0%
	10%
	6%
	10%

	3
	15%
	12%
	4%
	7%
	13%
	10%
	12%
	10%

	4
	16%
	11%
	2%
	8%
	8%
	10%
	11%
	10%

	5
	16%
	9%
	9%
	8%
	16%
	10%
	14%
	10%

	6
	6%
	6%
	10%
	11%
	13%
	10%
	7%
	10%

	7
	8%
	5%
	13%
	15%
	17%
	10%
	10%
	10%

	8
	6%
	3%
	11%
	12%
	13%
	10%
	8%
	10%

	9
	1%
	1%
	15%
	11%
	8%
	10%
	6%
	10%

	10 - Least deprived
	0%
	0%
	33%
	21%
	12%
	9%
	11%
	9%


[bookmark: _Toc508628639]Children in the Party

2.12 Respondents were asked the composition of the group they attended ‘Back to Ours’ with.  44% overall had attended an event with children in their party.  This was slightly lower for the audience members from outside of Hull and East Riding.
	Presence of children in party

	 
	Hull
	East Riding
	Rest of UK

	Children in party
	43%
	45%
	39%

	No children in party
	57%
	55%
	61%



2.13 As might be expected the presence of children in the party was different for different events at the Festivals.  These are shown in the table below.
	Presence of children in party

	 
	 
	Children in Party
	No children in party

	Festival 2
	Tipping Point
	38%
	62%

	
	The Boy Who Bit Picasso
	100%
	0%

	
	The Funny Thing About
	100%
	0%

	
	Picture House: The Lion King
	92%
	8%

	
	Picture House: Sing-A-Long Grease
	75%
	25%

	
	LFE & Black Delta Movement
	0%
	100%

	
	Audio Subsubscene
	50%
	50%

	
	The King Blues
	50%
	50%

	
	Yvette
	6%
	94%

	
	Word on the Street
	17%
	83%

	Festival 3
	Once Upon a Pillow Fight
	95%
	5%

	
	Drip
	48%
	52%

	
	SKIN
	14%
	86%

	
	Bedtime Stories
	83%
	17%

	
	Secret gig: Barbara Nice
	4%
	96%

	
	Picture House: Beauty & The Beast
	75%
	25%

	
	Picture House: Rocky Horror Picture Show
	15%
	85%

	
	Picture House: Monsters Inc.
	80%
	20%

	
	Badly Drawn Boy
	12%
	88%

	
	Black Grape
	16%
	84%

	Festival 4
	Carl Barat
	8%
	92%

	
	Hotel Paradiso
	66%
	34%

	
	Jeddybears & Gary's Picnic
	92%
	8%

	
	Picture House: Chicken Run
	100%
	0%

	
	Picture House: Wallace & Gromit - Curse of the Were Rabbit
	90%
	10%

	
	Reverend & The Makers
	13%
	87%

	
	Secret Gig
	11%
	89%

	
	The Amazing Bubble Man
	96%
	4%

	
	The Giants Loo Roll
	96%
	4%



2.14 The mean number in the group was 3.68, made up of 0.93 children and 2.75 adults.

Base: 651
Festivals 2-4
[bookmark: _Toc508628640]Shows and Venues Attended
2.15 The table below gives the number of respondents who were included in the research who attended each show.

	Festival
	Show
	Count
	%

	Festival 1 
	The Story of Mr. B
	16
	4%

	
	Picture House: Willy Wonka
	5
	1%

	
	Picture House: Matilda
	2
	1%

	
	Picture House: Fantastic Mr. Fox
	2
	1%

	
	The Pigeon Detectives
	10
	3%

	
	Meet Fred
	14
	4%

	
	Joan (& Hekima)
	19
	5%

	
	The Red Shed
	20
	5%

	
	Secret Gig: Ceri Dupree & Special Guests
	9
	2%

	Festival 2
	Tipping Point
	46
	12%

	
	The Boy Who Bit Picasso
	17
	5%

	
	The Funny Thing About
	9
	2%

	
	Picture House: The Lion King
	14
	4%

	
	Picture House: Sing-A-Long Grease
	14
	4%

	
	LFE & Black Delta Movement
	4
	1%

	
	Audio Subsubscene
	3
	1%

	
	The King Blues
	3
	1%

	
	Yvette
	18
	5%

	
	Word on the Street
	13
	3%

	Festival 3
	Once Upon a Pillow Fight
	24
	6%

	
	Drip
	38
	10%

	
	SKIN
	60
	16%

	
	Bedtime Stories
	45
	12%

	
	Secret gig: Barbara Nice
	25
	7%

	
	Picture House: Beauty & The Beast
	14
	4%

	
	Picture House: Rocky Horror Picture Show
	16
	4%

	
	Picture House: Monsters Inc.
	14
	4%

	
	Badly Drawn Boy
	71
	19%

	
	Black Grape
	62
	17%

	Festival 4
	Carl Barat
	66
	9%

	
	Hotel Paradiso
	57
	8%

	
	Jeddybears & Gary's Picnic
	26
	4%

	
	Picture House: Chicken Run
	14
	2%

	
	Picture House: Wallace & Gromit - Curse of the Were Rabbit
	25
	3%

	
	Reverend & The Makers
	49
	7%

	
	Secret Gig
	27
	4%

	
	The Amazing Bubble Man
	44
	6%

	
	The Giants Loo Roll
	87
	12%



2.16 Forty percent (40%) of respondents had attended a venue in East Hull, with 22% attending the Freedom Centre and 21% Archbishop Sentamu Academy. 48% had attended a venue in North Hull, with 17% attending Winifred Holtby Academy, 26% North Point Shopping Centre and 8% Kingswood Academy.  31% had attended a venue in West Hull, with 12% attending Hymers College, 13% Sirius Academy West and 9% William Gemmell.

Base: 735
Festivals 1-4

2.17 There were significant differences in the proportion of respondents who had attended a show at Sirius Academy West by gender and IMD.  Women and respondents from the least deprived areas of Hull were more likely to have attended a show at Sirius Academy West.

See Appendix C for Base Size
Significant differences by gender and Hull IMD

2.18 There were significant differences in the proportion of respondents who had attended a show at North Point Shopping Centre by age and gender.  Men and younger respondents were more likely to have attended a show at North Point Shopping Centre.

See Appendix C for Base Size
Significant differences by age and gender

2.19 There were significant differences in the proportion of respondents who had attended a show at Winifred Holtby Academy by age and gender.  Women and respondents aged 55 and over were more likely to have attended a show at Winifred Holtby Academy.

See Appendix C for Base Size
Significant differences by age and gender

2.20 There were other significant differences in venues attended by gender, age and area.  Women were more likely to have attended a show at Kingswood Academy, with 5% of men and 10% of women having attended a show at this venue.  Older respondents were more likely to have attended a show at William Gemmel, with 8% of 16-34, 6% of 35-54 and 19% of 55 and over having attended a show at this venue.  Respondents aged 35 to 54 were more likely to have attended a show at the Freedom Centre, with 16% of 16-34, 27% 35-54 and 19% 55 and over having attended a show at this venue.  Respondents from East Riding were more likely to have attended a show at Hymers College, with 9% from Hull, 17% from East Riding and 13% from the rest of the UK having attended a show at this venue. Respondents from Hull were more likely to have attended a show at Archbishop Sentamu Academy, with 24% from Hull, 17% from East Riding and 12% from the rest of the UK having attended a show at this venue.
[bookmark: _Toc508628641]Motivation to attend ‘Back to Ours’
2.21 Respondents were asked the main reasons for attending the ‘Back to Ours’ festival and the show they saw.  Over a quarter had attended ‘Back to Ours’ because was part of Hull 2017 (27%) and because it was something to do with the kids (26%).  20% had attended because they had a specific interest in one of the artists or actors involved and 19% because they had a general interest in this type of event.

Base: 735
Festivals 1-4



2.22 There were significant differences in the main reasons for attending ‘Back to Ours’ by gender.  Men were more likely to have attended ‘Back to Ours’ because they had a specific interest in an actor or artists involved and because they had a specific interest in the show.  Women were more likely to have attended ‘Back to Ours’ because it was something to do with the kids, because it’s part of Hull UK City of Culture 2017, because it is something to do with friends and family, because it is affordable or good value and because they have attended one or more of the previous ‘Back to Ours’ festivals.

See Appendix C for Base Size
* = Significant differences by gender



2.23 There were significant differences in the main reasons for attending ‘Back to Ours’ by age.  Younger respondents were more likely to have attended ‘Back to Ours’ because they had a specific interest in an actor or artists involved. Older respondents were more likely to have attended ‘Back to Ours’ because it’s part of Hull UK City of Culture, because they were trying something new or different, because it is a unique experience not to be missed and because they were getting involved in what’s happening. 
See Appendix C for Base Size
* = Significant differences by age


2.24 There were significant differences in the main reasons for attending ‘Back to Ours’ by area. Respondents from Hull and the East Riding were more likely to have attended ‘Back to Ours’ because it is a unique experience not to be missed, with 17% from Hull, 15% from East Riding and 0% from the rest of the UK having attended for this reason. Respondents from outside of Hull and the East Riding were more likely to have attended ‘Back to Ours’ because they had a specific interest in an actor or artists involved, with 19% from Hull, 22% from East Riding and 42% from the rest of the UK having attended for this reason.

2.25 There was a significant difference in the main reason for attending ‘Back to Ours’ by Hull IMD. Respondents from the second most deprived area of Hull were more likely to have attended ‘Back to Ours’ because they had attended one or more of the previous ‘Back to Ours’ festivals, with 2% of those in the most deprived areas in Hull, 11% of those in the second most deprived areas of Hull, and 6% of those in the least deprived areas of Hull having attended for this reason.
[bookmark: _Toc508628642]Previous ‘Back to Ours’ festivals attended
2.26 Twenty-nine percent (29%) had attended a previous ‘Back to Ours’ Festival at the time they were interviewed, with 19% having attended the festival in February, 14% in May and 9% in October.  Please note that this question is a multiple response so there is overlap in the data.  

Base: 658
Festivals 2-4



2.27 There were significant differences in the proportion of respondents who had attended at least one previous ‘Back to Ours’ festival by gender, area and IMD. Women, respondents from Hull and respondents from the second most deprived areas of Hull were more likely to have attended at least one previous ‘Back to Ours’ festival.

See Appendix C for Base Size
Significant differences by gender, area and IMD
[bookmark: _Toc508628643]Visitor Experience
2.28 The majority of respondents were very likely to recommend ‘Back to Ours’ to friends or family, with 82% giving a score of 9 or 10 out of 10.  Less than 1% of respondents were very unlikely to recommend ‘Back to Ours’ (a score of 0 or 1). The mean score for recommendation was 9.38.

Base: 735
Festivals 1-4



2.29 There were significant differences in the proportion of respondents who were very likely to recommend ‘Back to Ours’ to friends or family (a score of 9 or 10 out of 10) by gender.  Women were more likely to be ‘very likely’ to recommend ‘Back to Ours’ to friends or family (a score of 9 or 10 out of 10).

See Appendix C for Base Size
Significant differences by gender

2.30 Ninety-eight percent (98%) of respondents agreed that ‘Back to Ours was an enjoyable experience’ and 93% agreed that ‘Back to Ours gave everyone the chance to share and celebrate together’.

Base: 735
Festivals 1-4



2.31 There were significant differences in agreement with the statement ‘Back to Ours made me feel more connected to the local community here’ by age. Younger respondents were more likely to agree that ‘Back to Ours made me feel more connected to the local community here’.

See Appendix C for Base Size
Significant differences by age

2.32 There were significant differences in agreement with the statement ‘Back to Ours made me feel more connected with Hull and its’ people’ by age. Younger respondents were more likely to agree that ‘Back to Ours made me feel more connected with Hull and its’ people’.

See Appendix C for Base Size
Significant differences by age



2.33 There were significant differences in agreement with the statement ‘Back to Ours showed me that there is more to Hull than I expected’ by gender, age, area and IMD.  Women, younger respondents and respondents from outside of Hull and the East Riding and were more likely to agree with the statement and respondents from the least deprived areas of Hull were less likely to agree with the statement.

See Appendix C for Base Size
Significant differences by gender, age, area and IMD

2.34 There were significant differences in agreement with the statement ‘Back to Ours has made me think that getting involved as volunteer looks like fun’ by gender and age.  Men and respondents aged 35-54 were less likely to agree that ‘Back to Ours has made me think that getting involved as volunteer looks like fun’.

See Appendix C for Base Size
Significant differences by gender and age



2.35 Respondents were asked about different aspects of the Festival using the Arts Council for England Quality Metrics[footnoteRef:1] (see Appendix D).  Eight-eight percent (88%) of respondents strongly agreed (a score of 9 or 10) that ‘I would come to something like this again and 82% strongly agreed that ‘it is important that it’s happening here (in the community)’.  70% or more strongly agreed (a score of 9 or 10) with the statements ‘it was an interesting idea’, ‘it was well produced and presented’, ‘it was well thought through and put together’ and ‘it was absorbing and held my attention’. [1:  Arts Council for England.  Quality Metrics.  [http://www.artscouncil.org.uk/quality-metrics/quality-metrics]
] 


Base: 658
Festivals 2-4 (‘It has something to say about the world’ and ‘it was well thought through and put together’ only asked at Festival 3 and 4, base: 562)

2.36 Agreement with the statements about Back to Ours can also be presented as a mean score.  The table below shows the mean score for each statement.

	How much would you disagree or agree with the following statements about the Back to Ours show(s) you have seen? - Mean
	

	
	Mean

	It was an interesting idea (Concept)
	9.23

	It was well produced and presented (Presentation)
	9.14

	It was different from things I’ve experienced before (Distinctiveness)
	8.41

	It was thought-provoking (Challenge)
	7.48

	It was absorbing and held my attention (Captivation
	9.01

	I would come to something like this again (Enthusiasm)
	9.51

	It is important that it's happening here (in the community) (Local impact)
	9.37

	It has something to say about the world in which we live (Relevance)
	7.51

	It was well thought through and put together (Rigour)
	9.03



2.37 There were significant differences in agreement with the statements about ‘Back to Ours’ by gender.  Women were more likely to strongly agree (a score of 9 or 10) with all eight of the nine statements.  Women were also more likely to strongly agree with the statement ‘I would come to something like this again’ than men, but the difference is not statistically significant.

See Appendix C for Base Size
* = Significant differences by gender

2.38 There were also significant differences in agreement with the statements about ‘Back to Ours’ by age.  Respondents age 35-54 were more likely to strongly agree with the statements ‘it was thought-provoking’ and ‘it has something to say about the world in which we live’.  61% of those aged 16-34, 65% of 35-54 and 52% of those aged 55 and over strongly agreed (a score of 9 or 10) with the statement ‘it was thought-provoking.  56% of 16-34, 65% of 35-54 and 53% of 55 and over strongly agreed (a score of 9 or 10) with the statement ‘it has something to say about the world in which we live’.



2.39 Eighty percent (80%) rated the ‘Back to Ours’ venues as better than city centre venues for affordability and 74% rated them better for parking.  46% rated the ‘Back to Ours’ venues as better than city centre for atmosphere and 43% rated them better for accessibility.  Only 26% rated the ‘Back to Ours’ venues as better than city centre venues for facilities, while 24% rated them as worse.

Base: 658	
Festivals 2-4 

2.40 There was a significant difference in the proportion of respondents who rated the venues for ‘Back to Ours’ as better than Hull’s City Centre venues for arts and cultural activity on accessibility by gender, with women more likely than men to rate them highly.  

See Appendix C for Base Size
Significant differences by gender



2.41 There was a significant difference in the proportion of respondents who rated the venues for ‘Back to Ours’ as better than Hull’s City Centre venues for arts and cultural activity on the parking by area. Respondents from East Riding were more likely to rate the venues for ‘Back to Ours’ as better than Hull’s City Centre venues for arts and cultural activity on parking.

See Appendix C for Base Size
Significant differences by area

2.42 There was a significant difference in the proportion of respondents who rated the venues for ‘Back to Ours’ as better than Hull’s City Centre venues for arts and cultural activity on the affordability by area.  Respondents from East Riding were more likely to rate the venues for ‘Back to Ours’ as better than Hull’s City Centre venues for arts and cultural activity on affordability.

See Appendix C for Base Size
Significant differences by area



2.43 There were significant differences in the proportion of respondents who rated the venues for ‘Back to Ours’ as better than Hull’s City Centre venues for arts and cultural activity on the atmosphere by gender and area. Women and respondents from outside of Hull and the East Riding were more likely to rate the venues for ‘Back to Ours’ as better than Hull’s City Centre venues for arts and cultural activity on the atmosphere.

See Appendix C for Base Size
Significant differences by gender and area

2.44 The majority of respondents agreed that they had felt welcomed at ‘Back to Ours’ with 97% agreeing that they had felt welcomed by volunteers and 96% agreeing that they had felt welcomed by staff.

Base: 735
Festivals 1-4



2.45 There was a significant difference in the proportion of respondents who agreed that they had felt welcomed by staff by IMD.  Respondents from the least deprived areas of Hull were less likely to agree that they had felt welcomed by staff.

See Appendix C for Base Size
Significant differences by Hull IMD
 
2.46 There were significant differences in the proportion of respondent who agreed that they had felt welcomed by Hull 2017 volunteers by gender and area.  Women and respondents from outside of Hull and East Riding were less likely to agree that they had felt welcomed by Hull 2017 volunteers.

See Appendix C for Base Size
Significant differences by gender and area



[bookmark: _Toc508628644]Providing Feedback
2.47 The majority of respondents (96%) stated that they had given feedback by providing contact details to take part in an online or telephone questionnaire. Despite having provided contact details and completing the Back to Ours audiences survey, 3% of respondents stated that they had not provided feedback in this way and 1% of respondents did not know.  39% of respondents had given feedback using the usherette tray, 22% using emoji masks, 21% by a ‘chat with gran’ and 3% by attending a focus group.

Base: 282
Festival 4

2.48 There was a significant difference in the proportion of respondents who had given feedback using emoji masks by gender.  Women were more likely to have given feedback in this way.

See Appendix C for Base Size
Significant differences by gender

2.49 There were significant differences in the proportion of respondents who had given feedback using the usherette tray by gender and age.  Men and respondents aged 16 to 34 were less likely to have given feedback in this way.

See Appendix C for Base Size
Significant differences by gender and age

2.50 Ninety-three percent (93%) of respondent who gave feedback by having a ‘chat with gran’ liked this method of giving feedback.  89% of respondents who gave feedback this way liked like giving feedback using emoji masks, 88% liked giving feedback by attending a focus group, 87% liked giving feedback using the usherette tray and 81% liked giving feedback by providing contact details and taking part in an online or telephone questionnaire. 

Base: 9 - 269
Festival 4
Caution: small sample size for attended a focus group (9)



2.51 Sixty-three percent (63%) of respondents who had not given feedback by using the usherette tray would like to use this method to giving feedback.  55% of respondents who had not given feedback using this method would like to give feedback by having a ‘chat with gran’, 45% would like to give feedback by providing contact details to then take part in an online or telephone questionnaire, 43% would like to give feedback by using emoji masks and 31% would like to give feedback by attending a focus group.


Base: 8 - 261
Festival 4
Caution: small sample size for provided contact details to then take part in an online or telephone questionnaire (8)

2.52 There was a significant difference in the proportion of respondents who had not given feedback using emoji masks and would like to give feedback in this way by gender.  Women who had not given feedback using emoji masks were more likely to have liked to give feedback in this way.

See Appendix C for Base Size
Significant differences by gender
[bookmark: _Toc508628645]Arts and Culture
2.53 The majority of respondents (93%) had attended a museum, gallery or other historic attraction and 92% had attended a creative, artistic, dance, theatrical or music event or performance in the last 12 months.  57% had taken part in a creative, artistic, dance, theatrical or music activity or spent time doing a craft in the last 12 months.

Base: 685
Festivals 2-4 

2.54 There were significant differences in the proportion of respondents who had taken part in a creative, artistic, dance, theatrical or music activity or spent time doing a craft in the last 12 months by gender.  Women were more likely to have taken part in a creative, artistic, dance, theatrical or music activity or spent time doing a craft once or more in the last 12 months.

See Appendix C for Base Size
Significant differences by gender



2.55 There was a significant difference in the proportion of respondents who had attended a museum, gallery or other historic attraction in the last 12 months by gender and age.  Men and younger respondents aged 16 to 34 were less likely to have attended a museum, gallery or other historic attraction in the last 12 months.

See Appendix C for Base Size
Significant differences by gender and age

2.56 Eighty-eight percent (88%) of respondents had attended a museum or historical attraction in the last 12 months.  Over 70% had attended a music event, an outdoor event, a film, festival or the theatre.  98% of respondents had attended at least one of the activities asked about and 27% had taken part in at least one of the activities asked about.

Base: 735
Festivals 1-4

2.57 There were significant differences in the activities attended by gender.  Men were more likely to have attended music events, while women were more likely to have attended theatre, ballet and dance and circus events.

See Appendix C for Base Size
* = Significant differences by gender



2.58 There were significant differences in the activities attended by age.  Respondents aged 55 and over were more likely to have attended theatre, heritage and local history events, ballet and dance and opera.  Respondents aged 35 to 54 were more likely to have attended outdoor events.


See Appendix C for Base Size
* = Significant differences by age



2.59 There were significant differences in the activities attended by IMD.  Respondents from the most deprived areas of Hull were less likely to have attended museum and historical attractions, films, festivals, heritage and local history events, comedy, ballet and dance and literature, spoken word and poetry events.

See Appendix C for Base Size
* = Significant differences by age

2.60 There were also significant differences in the type of activities in the last 12 months by area.  Respondents from East Riding were more likely to have attended comedy, with 51% from Hull, 61% from East Riding and 53% from the rest of the UK had attended a comedy event in the last 12 months.  Respondents from Hull were less likely to have attended theatre, with 70% from Hull, 78% from East Riding and 82% from the rest of the UK had attended a theatre in the last 12 months.



2.61 There were significant differences in the proportion of respondents who had taken part in ballet and dance in the last 12 months by age and gender.  Men and respondents aged 34 to 54 were less likely to have taken part in ballet and dance in the last 12 months.

See Appendix C for Base Size
Significant differences by gender and age

2.62 [bookmark: _Hlk508606128]There was a significant difference in the proportion of respondents who had taken part in museum and historical attractions in the last 12 months by IMD. Respondents from the most deprived areas of Hull were more likely to have taken part in museum and historical attractions in the last 12 months.

See Appendix C for Base Size
Significant differences by Hull IMD



[bookmark: _Toc508628646]Marketing and Visitor Engagement with Hull 2017
2.63 [bookmark: _Hlk508621927]The highest proportion, nearly two-fifths of respondents (38%), had found out about ‘Back to Ours’ from the Hull 2017 website. 31% had found out from family/friends/colleagues and 27% from Hull 2017 social media.

Base: 735
Festivals 1-4


2.64 The proportion who found out from the website has declined in each wave since BTO 2.  In BTO 1 52% found out from the Hull 2017 website, and this was 67% in BTO 2, 43% in BTO 3, and 21% in BTO4. 
 


2.65 There were significant differences in the proportion of respondents who had found out about ‘Back to Ours’ from the Hull 2017 website by gender and age.  Men and respondents aged 16 to 34 were less likely to have found out about ‘Back to Ours’ from the Hull 2017 website.

See Appendix C for Base Size
Significant differences by gender and age

2.66 There were significant differences in the proportion of respondents who had found out about ‘Back to Ours’ from Hull 2017 social media by gender, age and IMD. Men, respondents aged 55 and over and respondents from the most deprived areas of Hull were less likely to have found out about ‘Back to Ours’ from Hull 2017 social media.

See Appendix C for Base Size
Significant differences by gender, age and Hull IMD



2.67 There were significant differences in the proportion of respondents who had found out about ‘Back to Ours’ from advertising and printed promotional material by gender, age and area.  Women, respondents aged 55 and over and respondents from Hull were more likely to have found out about ‘Back to Ours’ from advertising and printed promotional material.

See Appendix C for Base Size
Significant differences by gender, age and area

2.68 There was a significant difference in the proportion of respondents who had found out about ‘Back to Ours’ from being told in person by friends, family or colleagues by gender.  Men were more likely to have found out about ‘Back to Ours’ from being told in person by friends/family/colleagues, with 39% of men and 28% of women having found out in this way.

2.69 There was a significant difference in the proportion of respondents who had found out about ‘Back to Ours’ from being told by a Hull 2017 volunteer by age.  Older respondents were more likely to have found out about ‘Back to Ours’ from being told by a Hull 2017 volunteer, with 10% of 16-34, 10% of 35-54 and 19% of 55 and over having found out in this way.

2.70 Eighty-seven percent (87%) of respondents had attended or were planning to attend or take part in other events and activities programmes for Hull 2017.

Base: 640
Festivals 2-4
2.71 There was a significant difference in the proportion of respondents who had been to or taken part in, or were planning to attend or take part in, other activities programmed for Hull 2017 by area.  Respondents from outside of Hull were less likely had been to or taken part in, or to be planning to attend or take part in, other activities programmed for Hull 2017.

See Appendix C for Base Size
Significant differences by area
[bookmark: _Toc508628647]Proximity to venues
2.72 Of the respondents who had attended these venues, 70% or more lived within 5 miles of Sirius Academy West, William Gemmell and Kingswood Academy.  Over 60% lived within 5 miles of Hymers College, Archbishop Sentamu Academy and North Point Shopping Centre.  Over 50% lived within 5 miles of Winifred Holtby Academy and the Freedom Centre.  70% of respondents lived within 5 miles of at least one of the venues they attended.
. 

Base: 47-176
Festivals 2-4 (only asked for venue attended)

[bookmark: _Hlk508608098]

2.73 There were significant differences in the proportion of respondents who lived within 5 miles of at least one of the venues they attended by IMD. Respondents from the most deprived areas of Hull were more likely to live within 5 miles of at least one of the venues they attended.  

See Appendix C for Base Size
Significant differences by Hull IMD and area 

2.74 Of the respondents who had attended these venues, 20% or more had visited the area around the Freedom Centre, North Point Shopping Centre, Archbishop Sentamu Academy, Winifred Holtby Academy and William Gemmell before.  Over 10% had visited the area around Hymers College, Kingswood Academy and Sirius Academy West before.


Base: 47-176
Festivals 2-4 (only asked for venue attended)



2.75 There was a significant difference in the proportion of respondents who had visited the area around at least one of the venues they attended prior to attending ‘Back to Ours’ by area.  Respondents from the East Riding were more likely to have visited the area around at least one of the venues they attended prior to attending the ‘Back to Ours’ event. 


See Appendix C for Base Size
Significant differences by area
[bookmark: _Toc508628648]Visitors to Hull
2.76 Nearly four-fifths (79%) of respondents from outside of Hull were in Hull ‘mainly’ to attend ‘Back to Ours’ when they attended the ‘Back to Ours’ show.  14% were in Hull ‘partly’ and 7% ‘not at all’ to attend the ‘Back to Ours’ show.

Base: 154
Festivals 2-4 (only asked to respondent from outside Hull)



2.77 A third (33%) of respondents who were visitors to Hull when they attended ‘Back to Ours’ had taken part in another arts or cultural activity during their visit to Hull, with 8% having taken part in one activity, 9% two or three and 16% four or more activities.

Base: 154
Festivals 2-4 (only asked to respondent from outside Hull)

2.78 Attending ‘Back to Ours’ was the main reason for their visit to Hull for 70% of respondents who were visitors to Hull.  13% stated that the main reason for their visit to Hull was because Hull is UK City of Culture.

Base: 186
Festivals 1-4 (only asked to respondent from outside Hull)



2.79 The majority of respondents who were visitors to Hull (96%) had been to Hull before coming to Back to Ours.  Of these, 6% visit Hull twice a year or less, 10% three to six times per year and 84% more frequently than six times a year.


Base: 146
Festivals 2-4 (only asked to respondent from outside Hull who had been to Hull before coming to Back to Ours)

2.80 Of the respondents who were visitors to Hull and had been to Hull before coming to Back to Ours, just over a third (34%) thought that the frequency of their visits to Hull over the course of the year would increase, based on their experience during their visit when they attended ‘Back to Ours’ and nearly two-thirds thought that the frequency would stay the same.

Base: 145
Festivals 2-4 (only asked to respondent from outside Hull who had been to Hull before coming to Back to Ours)

2.81 Only 4 respondents who were visitors to Hull had not been to Hull before coming to Back to Ours.  Three of these agreed with the statement ‘based on my experience of Hull during the time I attended Back to Ours, I will visit Hull again in future’.
[bookmark: _Toc508628649]Overnight Visitors
2.82 Of the respondents who were visitors to Hull, 88% were in Hull just for the day and 12% were staying overnight when they attended ‘Back to Ours’.  Of the 12% who were staying in Hull overnight, 33% were staying in the area for 1 night, 35% for 2 nights and 33% were staying for 3 or more nights.  65% were staying with friends and family, 30% were staying in a hotel and 5% were camping.  The mean spend on accommodation was £71.
[bookmark: _Toc508628650]Visitor Satisfaction (non-Hull residents)

2.83 Respondents from outside of Hull were asked to rate how satisfied they were with various aspects of Hull as a visitor.  Hull was rated highly on overall value for money, visitor welcome and places to eat and drink with 91% of respondents satisfied with overall value for money, 88% satisfied with the general visitor welcome and 80% satisfied with places to eat and drink (a score of 4 or 5 out of 5).  63% of respondents were satisfied with city centre signposting although 23% of respondents answered ‘not-applicable’.  A high proportion of respondents answered ‘not-applicable’ when asked to rate public transport and accommodation.  Of the respondents who thought these were applicable to them 94% were satisfied with the quality of accommodation and 85% were satisfied with public transport – see chart below and analysis in the following paragraph.

Base: 152
Festivals 2-4 (only asked to respondent from outside Hull)



2.84 This paragraph considers the results on satisfaction with various aspects of Hull again, but with respondents who indicated ‘not applicable’ excluded from the analysis.  Respondents from outside of Hull rated Hull highly on all aspects of their visit.  97% were satisfied with overall value for money (a score of 4 or 5), 94% with the general visitor welcome, 94% with the quality of accommodation, 90% with places to eat and drink, 85% with public transport and 81% with city centre signposting.  

Base: 30-142
Festivals 2-4 (only asked to respondent from outside Hull, excluding ‘N/A’)
[bookmark: _Toc508628651]Visitor Spend
2.85 Respondents were asked to estimate how much they had spent on themselves and on others with them during their visit to Hull to attend ‘Back to Ours’. Respondents estimated that they spent a mean of £35.05 on themselves and others with them in Hull when they attended ‘Back to Ours’.  47% of this spend was on food and drink, 14% was on travel and transport and 13% was on shopping.

Base: 609
Festivals 2-4

2.86 There was a significant difference in respondents estimated spend on themselves and on others with them during their visit to Hull to attend ‘Back to Ours’.  Men had a higher mean estimated spend than women.

See Appendix C for Base Size
Significant differences by gender 

2.87 Within the estimated spend data, there are significant differences in estimated mean spend on different categories of spend by gender, age, area and IMD.  Men had a higher mean estimated spend on food and drink.  Respondents aged 16 to 34 had a higher mean estimated spend on ‘spending money’ for children.  Respondents from outside of Hull and East Riding had a higher mean estimated spend on travel and transport.  Respondents from the least deprived areas of Hull had a lower mean estimated spend on shopping and travel and transport.

	Estimated spend in Hull during visit for ‘Back to Ours’ (mean) 


	 
	Hull 2017 merchandise
	Food and drink
	Shopping
	Travel and transport (including parking)
	Other 'attractions'
	‘Spending money' for children
	Other

	Male
	4.23
	23.51
	9.74
	5.39
	6.21
	3.05
	0.00

	Female
	2.46
	13.60
	2.57
	4.57
	2.28
	2.28
	0.17

	16-34
	5.04
	20.39
	8.05
	6.97
	2.02
	5.52
	0.00

	35-54
	1.50
	15.86
	3.28
	4.24
	3.33
	1.88
	0.22

	55+
	4.45
	14.64
	4.74
	4.01
	5.69
	0.77
	0.01

	Hull
	3.02
	16.25
	3.10
	3.76
	3.03
	2.43
	0.19

	East Riding
	2.54
	16.63
	7.02
	4.64
	3.86
	2.95
	0.00

	Rest of UK
	5.55
	21.57
	10.66
	19.29
	6.38
	1.02
	0.00

	Most deprived
	2.37
	17.40
	5.73
	5.33
	1.69
	5.28
	0.49

	2nd Most deprived
	4.12
	16.03
	4.76
	4.18
	4.08
	2.12
	0.01

	Least deprived
	2.46
	16.23
	0.75
	2.65
	2.79
	1.64
	0.23


 

3 [bookmark: _Toc508628652]CONCLUSIONS

3.1 The Back to Ours festivals appeared to have been successful in engaging those with families, as the audience is predominantly female and a significant majority with children, as this was the target group for many of the shows.  It also attracted a local audience, with around two-thirds from Hull with one-third from the East Riding, and only a very small proportion from outside the area.  In relation to IMD, there is an over-representation of those from the more affluent areas of Hull and the East Riding, compared to the population, particularly for those from the most deprived decile in Hull, which comprises 45% of the population.  This is emphasised by the mapping of attendees to the different venues, which suggests that the audience did not necessarily attend venues close to their home. The intention of ‘Back to Ours’ was to reach audiences who are generally under-represented in cultural activity.  This suggests that still more needs to be done to attract those who are less culturally engaged, to attract them to attend cultural events, even in their own area. 

3.2 There is some suggestion that the audience were active in culture and the arts, with the majority having attended different arts and cultural activities and around two-thirds having taken part.  However, those who were from the most deprived areas were less likely to have participated, suggesting that the Back to Ours events give them the opportunity to do so in a non-threatening and for some familiar environment.  In addition, two-fifths overall, had found out about the BTO events from the Hull 2017 website, but this proportion declined from BTO2 and nearly 9 out of 10 were planning to take part in other Hull 2017 events and activities.  Again this suggests that those who were attending may have already been culturally engaged. 

3.3 In terms of the audience experience, the majority were likely to recommend Back to Ours – but women were more likely to recommend than men and younger people more likely to agree that the event had made them feel more connected to the community.  There were also high levels of agreement with the Arts Council quality metrics, with the mean scores for concept, presentation, captivation, enthusiasm, local impact, and rigour all over 9.00.  There were lower scores for challenge (It was thought-provoking), and relevance (It has something to say about the world in which we live) – but this may be expected for this type of event.  Again there were differences by gender with men less likely to agree with the statements. This may be due to the ‘family-friendly’ nature of the majority of the events.  This suggests that the events are meeting the audience needs, but that more work may need to be done to improve the relevance to men.

3.4 The audience were also asked about their satisfaction with a number of aspects of their visit, and the audience clearly rated them highly on aspects such as parking and affordability, however, there were some issues with atmosphere, accessibility and facilities, with a small minority thinking they were worse than city centre venues.  As such, careful selection of venues for future festivals of this kind would be helpful, taking into account the demographic of the audience which does not necessarily attend their ‘most local’ venue.  This may also support making events more appropriate for men, who may not feel comfortable in a predominantly female and school-based environment.  

3.5 One interesting aspect is that of those who attended, only small proportions (20%) had visited the areas around the venues previously, which is again emphasised by the mapping of the audience at each venue.  This suggests that those who did attend were visiting new areas of Hull.  

3.6 Interestingly, those who were visitors to Hull were there mainly for the BTO event – although a third had taken part in another arts or cultural activity during their visit.  A large proportion were visiting because Hull was the UK City of Culture and the vast majority had been to Hull before coming to BTO.  However, they had clearly been encouraged by their visit, and one-third of visitors thought that their visits to Hull would increase.  Although a very small number, of the four respondents who were visiting for the first time, three said that they would visit in the future.  Satisfaction levels with different aspects of their visit were high.

3.7 Although spend was small in comparison to some of the other events forming part of the City of Culture year, visitors had spent a mean of £35.05, primarily on food and drink.  Spend was not asked on the survey conducted with Festival 1 audience members, but was asked in Festivals 2-4.  Using the actual mean spend per party for each festival separately, the total spend from the audience for Festivals 2-4 only was £78,045.  Estimated spend increased between Festivals 2, 3 and 4, and so in order to estimate a mean spend per party for Festival 1, a calculation of the increased spend was undertaken, which estimated the difference in spend between festivals 2, 3 and 4 and applied the difference to Festival 1.  Using this estimate, the total spend from visitors to festivals 1-4 was £91,105 as shown in the table below.

	Festival
	Estimated Audience
	Mean spend per party member
	Estimated 

	
	
	
	spend

	1
	2,060
	[bookmark: _GoBack]*6.34
	*13,060

	2
	2,196
	7.30
	16,025

	3
	1,821
	9.21
	16,776

	4
	3,459
	13.08
	45,245

	Total
	 
	 
	91,105


* estimated as not asked on festival 1 audience survey

Information by Design
[bookmark: _Toc480822961]March 2018

[bookmark: _Appendix_A_–][bookmark: _Toc508628653]Appendix A – Profile of Respondents – WEIGHTED DATA

	 Employment Status
	Count
	Column N %

	
	Count
	%

	Employed / working full or part time
	437
	66%

	Self-employed
	55
	8%

	Unemployed
	15
	2%

	On a government scheme for employment training
	0
	0%

	Looking after family / home
	32
	5%

	Unable to work
	12
	2%

	Retired
	71
	11%

	Student
	26
	4%

	Prefer not to say
	9
	1%

	Total
	658
	100%



	 Gender
	Count
	Column N %

	
	Count
	%

	Male
	207
	28%

	Female
	523
	71%

	Transgender
	1
	0%

	Gender non-conforming
	0
	0%

	Other
	0
	0%

	Prefer not to say
	4
	1%

	Total
	735
	100%



	 Ethnic group
	Count
	Column N %

	
	Count
	%

	White British
	693
	96%

	White Other
	23
	3%

	Mixed/multiple ethnic groups
	6
	1%

	Asian/Asian British
	2
	0%

	Black/ Black British:
	0
	0%

	Other ethnic background 
	1
	0%

	Total
	725
	100%



	Age Group
	Count
	Column N %

	
	Count
	%

	16-17 years
	10
	1%

	18-19 years
	6
	1%

	20-24 years
	27
	4%

	25-29 years
	38
	5%

	30-34 years
	89
	12%

	35-44 years
	236
	32%

	45-54 years
	158
	22%

	55-64 years
	105
	14%

	65-75 years
	42
	6%

	75+ years
	8
	1%

	Prefer not to say
	16
	2%

	Total
	735
	100%






	Day-to-day activities limited because of a health problem or disability
Count
Column N %

	
	Count
	%

	No
	24
	3%

	Yes, limited a lot
	36
	5%

	Yes, limited a little
	666
	91%

	Prefer not to say
	10
	1%

	Total
	735
	100%
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Kingswood Academy Audience Map
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North Point Shopping Centre Audience Map
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Winifred Holtby Academy Audience Map
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Freedom Centre Audience Map
[image: ]
[image: ]


Archbishop Sentamu Academy Audience Map
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	Gender
	Sample Size

	Male
	207

	Female
	523




	Age
	Sample Size

	16-34
	169

	35-54
	394

	55+
	155




	Area
	Sample Size

	Hull
	461

	East Riding
	228

	Rest of UK
	32




	Hull IMD
	Sample Size

	Most deprived
	73

	2nd Most deprived
	168

	Least deprived
	212





[bookmark: _APPENDIX_D_–][bookmark: _Toc508628656]APPENDIX D – Ace Quality Metrics 

The Arts Council for England Quality Metrics are as follows:
· Concept: it was an interesting idea
· Presentation: it was well produced and presented
· Distinctiveness: it was different from things I’ve experienced before
· Challenge: it was thought-provoking
· Captivation: it was absorbing and held my attention
· Enthusiasm: I would come to something like this again
· Local impact: it is important that it's happening here
· Relevance: it has something to say about the world in which we live
· Rigour: it was well thought through and put together

National IMD (England)


1 - most deprived	2	3	4	5	6	7	8	9	10 - Least deprived	0.15083263007466988	6.1618571538364447E-2	0.11624297310164974	0.1130022833777676	0.13618969474261425	7.3994416400049667E-2	0.10000549806344117	8.1028500815526816E-2	5.8091765394286232E-2	0.10899366649163117	


Number of People in Group (Mean)


Children (under 16)	Adults (16+)	Total	0.93376621262438719	2.7455500045661076	3.679316217190495	


Which Back to Ours venue(s) did you attend?


Sirius Academy West	Hymers College	William Gemmell	Kingswood Academy	North Point Shopping Centre	Winifred Holtby Academy	Freedom Centre	Archbishop Sentamu Academy	Don’t remember	West	North	East	0.13110033733707421	0.12490798619227611	9.2248576611168129E-2	8.262865445777573E-2	0.25979111761691998	0.1683761484771806	0.22467449919840957	0.21439166738411816	1.1573616369504623E-2	


Which Back to Ours venue(s) did you attend? - Sirius Academy West


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.15240538212454843	6.7757398727982143E-2	8.2202770950429188E-2	6.1731305249170407E-2	0.1696695651733027	0.11196000763207023	0.15827542184494489	0.13230071217934303	9.8751631598880715E-2	0.15169165222323044	7.2710772191189099E-2	0.13110033733707413	


Which Back to Ours venue(s) did you attend? -  North Point Shopping Centre


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.27230485039727098	0.24643663082529305	0.37485423680017005	0.32269821936518334	0.23360740024813317	0.27569030652417909	0.13221567126464315	0.2794453193517899	0.33717469596136757	0.1991263622358177	0.41897538455888295	0.25979111761691981	


Which Back to Ours venue(s) did you attend? -  Winifred Holtby Academy


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.15240176595274663	0.18595714501472668	0.12562877384143126	0.1698668957832066	0.19121594601991793	0.16175605183563685	0.27288030752386405	0.13889137441500765	0.13635278844317009	0.19915153209802264	9.4860017389293644E-2	0.16837614847718052	


What were your main reasons for attending the Back to Ours festival and the shows you saw?


Something to do while I’m in Hull on business	Interested to find out more about Hull	I was in the area anyway	No particular reason/someone else’s idea	Attended one or more of the previous Back to Ours festivals	Getting involved in what’s happening	Wanted to see/do something creative	Specific interest in the show	Other	Trying something new or different	It’s affordable/good value	Something to do with friends/family	It’s a unique experience not to be missed	General interest in this type of event	Specific interest in the actors/artists involved	Something to do with the kids	Because it’s part of Hull UK City of Culture 2017	1.111368372308413E-3	4.5104394967945645E-3	2.231447129717961E-2	2.6697059538898348E-2	5.7363336093107523E-2	8.3636535249059729E-2	8.4331386763476832E-2	8.5834606421362453E-2	0.1015255814984794	0.10789663109499269	0.13886515876402003	0.14550629130614509	0.15076155622826345	0.19456764601723514	0.20481152793466506	0.25993815991549502	0.27129286192621271	


What were your main reasons for attending the Back to Ours festival and the shows you saw?

Female	
Something to do while I’m in Hull on business	Interested to find out more about Hull	I was in the area anyway	No particular reason/someone else’s idea	* Specific interest in the show	* Attended one or more of the previous Back to Ours festivals	Wanted to see/do something creative	Getting involved in what’s happening	Other	* Trying something new or different	* It’s affordable/good value	It’s a unique experience not to be missed	* Specific interest in the actors/artists involved	* Something to do with friends/family	General interest in this type of event	* Because it’s part of Hull UK City of Culture 2017	* Something to do with the kids	0	4.530872920104431E-3	1.5547332188516257E-2	2.5489015436678329E-2	6.0951472826038987E-2	7.2015961474542256E-2	8.3385230720839226E-2	8.9085914673306038E-2	9.5888514953246504E-2	0.12367842591408232	0.15463180418427563	0.16184776108390495	0.1647411616373205	0.16671631842240525	0.19016048077936124	0.30006131267764613	0.31049400329746546	Male	
Something to do while I’m in Hull on business	Interested to find out more about Hull	I was in the area anyway	No particular reason/someone else’s idea	* Specific interest in the show	* Attended one or more of the previous Back to Ours festivals	Wanted to see/do something creative	Getting involved in what’s happening	Other	* Trying something new or different	* It’s affordable/good value	It’s a unique experience not to be missed	* Specific interest in the actors/artists involved	* Something to do with friends/family	General interest in this type of event	* Because it’s part of Hull UK City of Culture 2017	* Something to do with the kids	3.9396289149319502E-3	4.5676997555620649E-3	3.9910710829957924E-2	3.013078312959043E-2	0.15479121107762225	2.1811307383656896E-2	8.8750008446552967E-2	6.2271140981374005E-2	0.12628533946941381	7.2209262923832798E-2	9.2824531445099764E-2	0.12645015134803742	0.32758981906154011	9.0727431720973181E-2	0.21821560664017225	0.19567162534528756	0.15048436291140557	



What were your main reasons for attending the Back to Ours festival and the shows you saw?

55+	
Something to do while I’m in Hull on business	Interested to find out more about Hull	I was in the area anyway	Attended one or more of the previous Back to Ours festivals	* Getting involved in what’s happening	* It’s a unique experience not to be missed	No particular reason/someone else’s idea	* Trying something new or different	Wanted to see/do something creative	Specific interest in the show	It’s affordable/good value	Other	Something to do with friends/family	* Because it’s part of Hull UK City of Culture 2017	General interest in this type of event	* Specific interest in the actors/artists involved	Something to do with the kids	5.25920357262192E-3	0	1.5074126604135625E-2	8.3343410864002543E-2	0.1412297018025028	0.19842603084212637	1.3630386134939648E-2	0.19014005637818795	8.683666349921855E-2	4.2861489205853621E-2	9.9834239486386422E-2	0.103721189094292	0.1545570208774453	0.3557296942926314	0.15292608365159213	0.1186180185998745	0.20426374084618881	35-54	
Something to do while I’m in Hull on business	Interested to find out more about Hull	I was in the area anyway	Attended one or more of the previous Back to Ours festivals	* Getting involved in what’s happening	* It’s a unique experience not to be missed	No particular reason/someone else’s idea	* Trying something new or different	Wanted to see/do something creative	Specific interest in the show	It’s affordable/good value	Other	Something to do with friends/family	* Because it’s part of Hull UK City of Culture 2017	General interest in this type of event	* Specific interest in the actors/artists involved	Something to do with the kids	0	2.4012853599373572E-3	2.9643905583567613E-2	5.3986463235672418E-2	7.8415399447812964E-2	0.17968165681261983	2.5174223082403458E-2	9.1706100498431878E-2	7.933584692024287E-2	0.10449671952288994	0.1612092615662116	9.6503951630046492E-2	0.13517783658140059	0.2627066468816443	0.18889192971261518	0.22393669671543118	0.2793603949234123	16-34	
Something to do while I’m in Hull on business	Interested to find out more about Hull	I was in the area anyway	Attended one or more of the previous Back to Ours festivals	* Getting involved in what’s happening	* It’s a unique experience not to be missed	No particular reason/someone else’s idea	* Trying something new or different	Wanted to see/do something creative	Specific interest in the show	It’s affordable/good value	Other	Something to do with friends/family	* Because it’s part of Hull UK City of Culture 2017	General interest in this type of event	* Specific interest in the actors/artists involved	Something to do with the kids	0	1.3976294549740404E-2	1.3976294549740404E-2	3.5774100057360807E-2	3.9817023508885149E-2	4.3925369351714226E-2	4.4403053554041103E-2	7.7010673254537684E-2	8.0452364956593775E-2	8.9004419051696052E-2	0.11871473163632741	0.1250171989487536	0.16895114352849519	0.21084715621442207	0.24566553621355283	0.2668537716955165	0.29521821288170369	



Did you attend the previous Back to Ours festivals in February, May and October 2017?


Yes, I attended the first Back to Ours festival in February 2017	Yes, I attended the second Back to Ours festival in May 2017	Yes, I attended the third Back to Ours festival in October 2017	No, this is the first time that I have attended the Back to Ours festival	Don’t remember	0.19105015547057108	0.13887877708425411	8.6349119662121665E-2	0.60093097737471046	0.11584647211566836	


Did you attend the previous 'Back to Ours' festivals in February and May 2017? - Attended at least one previous 'Back to Ours' festivals 


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.29274194941130494	0.41003529226781699	0.2461638394314796	6.659121097852426E-2	0.24816229302506534	0.32384193077711987	0.35384389022461493	0.27118018794773119	0.26340499292791775	0.32487573444830736	0.18861933216974566	0.28907981131579635	


How likely or unlikely are you to recommend the Back to Ours festival to friends or family?


0 - Very unlikely	1	2	3	4	5	6	7	8	9	10 - Very likely	2.721088435374162E-3	1.2362938096880736E-3	1.2885470058593663E-3	0	2.721088435374162E-3	1.3763345717601462E-2	1.029756437369013E-2	4.1265917052309128E-2	0.10697019918111424	0.10526052933654687	0.71447542665244701	


How likely or unlikely are you to recommend the 'Back to Ours' festival to friends or family? - 9 & 10


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.82627870589890851	0.83123259944478844	0.87499447547276943	0.73535238921330048	0.79501514973480236	0.83712281161519675	0.81775103180386854	0.82269021347033688	0.81511949785385807	0.86231558631616578	0.71288010030505011	0.81973595598899218	


How far would you disagree or agree with the following statements?

'Back to Ours' ...

Strongly agree	
…gave me to opportunity to interact with other people who I wouldn’t normally have interacted with	…has made me think that getting involved in a project as a Volunteer looks like fun	...made me feel more connected to the local community here	…showed me that there is more to Hull than I expected	…made me feel more connected with Hull and its people	…gave everyone the chance to share and celebrate together	…was an enjoyable experience	0.2326394559881769	0.24474029309126893	0.25422101708276457	0.2596630716572636	0.25941568023263539	0.4986753843259889	0.70002219235112961	Agree	
…gave me to opportunity to interact with other people who I wouldn’t normally have interacted with	…has made me think that getting involved in a project as a Volunteer looks like fun	...made me feel more connected to the local community here	…showed me that there is more to Hull than I expected	…made me feel more connected with Hull and its people	…gave everyone the chance to share and celebrate together	…was an enjoyable experience	0.40309250451430545	0.41063568186044574	0.41589243291802963	0.42607673620868103	0.43540509481319895	0.42947464602156882	0.27996073596854215	Neither disagree nor agree	
…gave me to opportunity to interact with other people who I wouldn’t normally have interacted with	…has made me think that getting involved in a project as a Volunteer looks like fun	...made me feel more connected to the local community here	…showed me that there is more to Hull than I expected	…made me feel more connected with Hull and its people	…gave everyone the chance to share and celebrate together	…was an enjoyable experience	0.22308656138036834	0.19468776640839194	0.24156455018360024	0.17480025478862782	0.23806897250703721	4.8559196510895977E-2	1.0501502559071898E-2	Disagree	
…gave me to opportunity to interact with other people who I wouldn’t normally have interacted with	…has made me think that getting involved in a project as a Volunteer looks like fun	...made me feel more connected to the local community here	…showed me that there is more to Hull than I expected	…made me feel more connected with Hull and its people	…gave everyone the chance to share and celebrate together	…was an enjoyable experience	0.13518061665564204	0.12067422806883947	7.2519028078813691E-2	0.12488297996656836	5.858522519945409E-2	1.1947928425922761E-2	2.2543570586940646E-3	Strongly disagree	…gave me to opportunity to interact with other people who I wouldn’t normally have interacted with	…has made me think that getting involved in a project as a Volunteer looks like fun	...made me feel more connected to the local community here	…showed me that there is more to Hull than I expected	…made me feel more connected with Hull and its people	…gave everyone the chance to share and celebrate together	…was an enjoyable experience	1.4510954169925509E-3	1.2152815959379209E-2	3.895029090463215E-3	8.1813617524993301E-3	1.360544217687081E-3	5.4421768707483241E-3	3.8954866315641262E-3	Don't know	…gave me to opportunity to interact with other people who I wouldn’t normally have interacted with	…has made me think that getting involved in a project as a Volunteer looks like fun	...made me feel more connected to the local community here	…showed me that there is more to Hull than I expected	…made me feel more connected with Hull and its people	…gave everyone the chance to share and celebrate together	…was an enjoyable experience	4.5497660445192583E-3	1.7109214611678674E-2	1.190794264633253E-2	6.3955956263641919E-3	7.1644830299915137E-3	5.9006678448795223E-3	3.3657254310024776E-3	



'Back to Ours' made me feel more connected to the local community here - Strongly agree & agree


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.66508411983854598	0.68585095920869177	0.77053616378756817	0.61266329147241871	0.64171882439914996	0.68956029304601629	0.60330368867634676	0.65443128138093631	0.78200708682835351	0.67632962110031547	0.66578075165582506	0.67011345000079492	


'Back to Ours' made me feel more connected with Hull and its people - Strongly agree & agree


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.67587766023626694	0.68360513743106277	0.75404857492382971	0.78117121544311929	0.6984233944020366	0.69109592775848183	0.67914411714100065	0.67208799371826755	0.7777557347931473	0.67886886860229168	0.74214071811453952	0.69482077504583484	


'Back to Ours' showed me that there is more to Hull than I expected  - Strongly agree & agree


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.57042164254109862	0.73381242178137096	0.77091924727150374	0.80544751085766753	0.72413635117313813	0.66436562076705474	0.61763399182517975	0.67285615271225541	0.79537433295475357	0.71142018512822747	0.62789699254519782	0.68573980786594513	


'Back to Ours' has made me think that getting involved in a project as a volunteer looks like fun - Strongly agree & agree


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.6553467306674986	0.64301405848384274	0.72841631517219452	0.73841729790801158	0.62481414067781604	0.66795924369258419	0.72352312157670573	0.60724516419097785	0.71771187691189697	0.67938391428502054	0.59619379499475933	0.6553759749517154	


How much would you agree with the ollowing statements about the Back to Ours show(s) you have seen?

10 - Strongly agree	
It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	0.30717725051892325	0.3145655562628244	0.46845043415448567	0.5486929220628165	0.56118763336726329	0.59812914973279818	0.61571914872482958	0.71908063270867384	0.76018044986375699	9	
It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	7.7534358818754298E-2	8.074441904663375E-2	0.11896142593151121	0.14776917024322861	0.13777515389349768	0.15481685809498277	0.14164392363401868	9.9288470131128029E-2	0.1172372846132187	8	
It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	0.15557964173108862	0.16422991487392291	0.15383163420894727	0.16604863176283896	0.17722802722765124	0.13899619234388444	0.15077025589220419	7.9962208842224353E-2	6.0717299395205718E-2	7	
It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	0.13981125186032409	0.10961130919755543	9.667999224792706E-2	8.4892149843823622E-2	6.256486497337771E-2	5.4655859528952001E-2	6.8126676770850048E-2	5.8875857988076652E-2	3.1259068995052881E-2	6	
It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	9.2962869853253791E-2	9.5440265806227331E-2	5.0654687682290714E-2	2.1316390741526529E-2	2.4439618327881947E-2	2.3489582320459199E-2	1.267788867722423E-2	1.2918565792577467E-2	1.4988401771352869E-2	5	
It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	0.14840047158024114	0.12595523091588262	6.1475841620094715E-2	2.1482105648470105E-2	2.5997817237821665E-2	2.2823335286881824E-2	5.2827141295482523E-3	1.7771080532371947E-2	7.0185563012843044E-3	4	It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	1.9021584042144372E-2	1.9204958777510571E-2	1.1834519427550655E-2	3.9608695940770468E-3	7.4364862205263593E-3	2.5215351726383963E-3	2.8786688428773027E-3	1.5197568389057792E-3	0	3	It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	1.7529561594703636E-2	2.6849098880147092E-2	1.5644841755017382E-2	1.4393344214386514E-3	0	1.6667641909555212E-3	1.3809664895451863E-3	0	1.4393344214386514E-3	2	It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	1.3368721812029019E-2	2.1053739228191731E-2	8.6693447144673627E-3	0	1.6851993759904465E-3	1.3809664895451863E-3	0	0	1.4393344214386514E-3	1	It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	9.0248175149874859E-3	9.477886011168158E-3	4.625344368155317E-3	1.4393344214386514E-3	0	0	0	1.6667641909555212E-3	1.2414221180040764E-3	0 - Strongly disagree	It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	1.6230486175881138E-2	1.3862217615972951E-2	7.1819038951077708E-3	1.5197568389057792E-3	0	1.5197568389057792E-3	1.5197568389057792E-3	3.0395136778115584E-3	3.0395136778115584E-3	Don't know	It was thought-provoking	It has something to say about the world in which we live	It was different from things I’ve experienced before	It was absorbing and held my attention	It was well thought through and put together	It was well produced and presented	It was an interesting idea	It is important that it’s happening here (in the community)	I would come to something like this again	3.3589844976726082E-3	1.9005403383965003E-2	1.9900299944476045E-3	1.4393344214386514E-3	1.6851993759904465E-3	0	0	5.8771492972776755E-3	1.4393344214386514E-3	



 How much would you disagree or agree with the following statements about the Back to Ours show(s) you have seen? - 9 & 10

Female	
* It was thought-provoking	* It has something to say about the world in which we live	* It was different from things I’ve experienced before	* It was absorbing and held my attention	* It was well thought through and put together	* It was an interesting idea	* It was well produced and presented	* It is important that it’s happening here (in the community)	I would come to something like this again	0.42521367521367526	0.43351063829787234	0.62606837606837606	0.72281449893390193	0.7389033942558747	0.7782515991471215	0.7782515991471215	0.83940042826552452	0.88486140724946694	Male	
* It was thought-provoking	* It has something to say about the world in which we live	* It was different from things I’ve experienced before	* It was absorbing and held my attention	* It was well thought through and put together	* It was an interesting idea	* It was well produced and presented	* It is important that it’s happening here (in the community)	I would come to something like this again	0.28260869565217389	0.33142857142857141	0.48108108108108111	0.60326086956521741	0.6067415730337079	0.69729729729729728	0.68648648648648647	0.77049180327868849	0.83695652173913049	



How do the venues for Back to Ours compare with Hull’s City Centre venues for arts and cultural activity on the following aspects?

Much better than city centre venues	
Facilities	Accessibility	Atmosphere	Parking	Affordability	8.3975070919224737E-2	0.1451167057413891	0.16379801117647635	0.35416623095609218	0.36650591065985005	Better than city centre venues	
Facilities	Accessibility	Atmosphere	Parking	Affordability	0.17955548058367615	0.28142984095015305	0.29444995350476044	0.38215632369057473	0.42903063979657191	The same as city centre venues	
Facilities	Accessibility	Atmosphere	Parking	Affordability	0.43330456498653858	0.32616817828207395	0.45330203570303718	0.14400020273583283	0.15978677815904402	Worse than city centre venues	
Facilities	Accessibility	Atmosphere	Parking	Affordability	0.22956003990487203	6.7875391558162829E-2	4.8740240416991813E-2	3.3713756016944173E-2	8.9196566998603413E-3	Much worse than city centre venues 	Facilities	Accessibility	Atmosphere	Parking	Affordability	1.0380306585583296E-2	1.9780180081274217E-3	3.1401502109123952E-3	5.9823919869448497E-3	0	Don't know	
Facilities	Accessibility	Atmosphere	Parking	Affordability	6.3224537020108024E-2	0.1774318654600969	3.6569608987824756E-2	7.9981094613613427E-2	3.5757014684676035E-2	



How do the venues for 'Back to Ours' compare with Hull’s City Centre venues for arts and cultural activity on the accessibility? - Much better & better 


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.39385189267012516	0.43205128282941696	0.48549294642619578	0.41893957494759376	0.43006275347885292	0.42677647834663901	0.3587396492139911	0.46951223353534227	0.39700525479476012	0.40425487845579838	0.49211850840264565	0.42654654669154146	


How do the venues for 'Back to Ours' compare with Hull’s City Centre venues for arts and cultural activity on the parking? - Much better & better 


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.70170342079953363	0.71921704747148107	0.69113526740519893	0.66083558301426804	0.80233668079686016	0.70601684216339899	0.70093934545005476	0.76105471672383229	0.71101798713260478	0.74117399495858494	0.71836469349904108	0.73632255464666796	


How do the venues for 'Back to Ours' compare with Hull’s City Centre venues for arts and cultural activity on the affordability? - Much better & better 


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.77977960463708451	0.83447018978483845	0.796044718397663	0.51670250139439344	0.81323888445261761	0.80315161883254627	0.79739097884218135	0.80922982951770339	0.77094459926654946	0.79225670382077962	0.79941728492254993	0.79553655045642246	


How do the venues for 'Back to Ours' compare with Hull’s City Centre venues for arts and cultural activity on the atmosphere? - Much better & better 


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.47557365070275748	0.47270857704061359	0.53764709811650024	0.24652736422317478	0.44162962220716812	0.48177235503918586	0.45425746171256293	0.4571366654077792	0.46844364039657249	0.43186658926486887	0.52405448701796753	0.45824796468123574	


How far would you disagree or agree with the following statements about Back to Ours?

Strongly agree	
I felt welcomed by staff	I felt welcomed by Hull 2017 Volunteers	0.70105180030176628	0.782658605733489	Agree	
I felt welcomed by staff	I felt welcomed by Hull 2017 Volunteers	0.25559641404200806	0.18531527395512237	Neither disagree nor agree	I felt welcomed by staff	I felt welcomed by Hull 2017 Volunteers	2.4169732273824636E-2	1.7846540626698788E-2	Disagree	I felt welcomed by staff	I felt welcomed by Hull 2017 Volunteers	5.3179264627493169E-3	1.2362938096880736E-3	Strongly disagree	I felt welcomed by staff	I felt welcomed by Hull 2017 Volunteers	3.8954866315641262E-3	3.8954866315641262E-3	N/A	I felt welcomed by staff	I felt welcomed by Hull 2017 Volunteers	9.9686402880924813E-3	9.0477992434420812E-3	



 I felt welcomed by staff - Strongly agree & agree


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.94036686730669605	0.98979946894777238	0.97436628024136174	0.93196429767245936	0.95413556081309825	0.962734197237745	0.95617176462060915	0.94737747129601946	0.98051458416488035	0.94860125208029933	0.98070994698769998	0.95664821434377045	


I felt welcomed by Hull 2017 Volunteers- Strongly agree & agree


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.97751032025799622	1	0.97436628024136174	0.89913313304860754	0.9445930579811872	0.985645472998816	0.9588742028266527	0.97282770821182785	0.96831793147936496	0.95891635126080421	0.99003317254733014	0.96797387968860749	


Please can you state whether you have or have not been asked to give your feedback in the following ways? 

I have given feedback this way	
Attended a focus group in January or February this year	Chat With Gran: Woman in Character as older lady, asking a few questions about your experience	Emoji Masks: Having your photo taken with an emoji that best represents how the show made you feel	Usherette Tray: Placing a gold token in a popcorn box to answer to a single question	Providing your contact details to then take part in an online or telephone questionnaire	3.2239003396187613E-2	0.21053934393967796	0.22464505557418535	0.3935671953494061	0.96259233856090765	I have not given feedback this way	
Attended a focus group in January or February this year	Chat With Gran: Woman in Character as older lady, asking a few questions about your experience	Emoji Masks: Having your photo taken with an emoji that best represents how the show made you feel	Usherette Tray: Placing a gold token in a popcorn box to answer to a single question	Providing your contact details to then take part in an online or telephone questionnaire	0.94797289530962059	0.68452687454366479	0.71106893556378925	0.54139626565895738	3.1840497851701163E-2	Don’t remember	
Attended a focus group in January or February this year	Chat With Gran: Woman in Character as older lady, asking a few questions about your experience	Emoji Masks: Having your photo taken with an emoji that best represents how the show made you feel	Usherette Tray: Placing a gold token in a popcorn box to answer to a single question	Providing your contact details to then take part in an online or telephone questionnaire	1.9788101294191306E-2	0.10493378151665739	6.4286008862025956E-2	6.5036538991637347E-2	5.5671635873908911E-3	



Emoji Masks - I have given feedback this way


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.26419934426695807	0.25670630267353939	0.1654668722738048	0.11628667972677921	0.20338456932085056	0.2452690753993573	0.12123988757685307	0.27671954534752302	0.2058520850165291	0.26854844701509772	0.10702352931023089	0.22464505557418549	


Usherette Tray - I have given feedback this way


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.40268284566496232	0.33270019141417939	0.41240570635141682	0.34541917387089272	0.42622202638406198	0.37593297266865755	0.43035549401606976	0.48675318761879899	0.24346528481881893	0.44667411234174714	0.25279311143859651	0.39356719534940643	


Please can you state whether you liked this method of giving feedback, disliked it, or neither liked nor disliked it? 

Liked	
Providing your contact details to then take part in an online or telephone questionnaire	Usherette Tray: Placing a gold token in a popcorn box to answer to a single question	Attended a focus group in January or February this year	Emoji Masks: Having your photo taken with an emoji that best represents how the show made you feel	Chat With Gran: Woman in Character as older lady, asking a few questions about your experience	0.80720459572545233	0.8734699387111986	0.87890812542044661	0.88834887778400073	0.9297870025044529	Neither liked nor disliked	
Providing your contact details to then take part in an online or telephone questionnaire	Usherette Tray: Placing a gold token in a popcorn box to answer to a single question	Attended a focus group in January or February this year	Emoji Masks: Having your photo taken with an emoji that best represents how the show made you feel	Chat With Gran: Woman in Character as older lady, asking a few questions about your experience	0.15478767172723878	9.7756493990204862E-2	0.12109187457955349	0.11165112221599918	7.0212997495547186E-2	Disliked	
Providing your contact details to then take part in an online or telephone questionnaire	Usherette Tray: Placing a gold token in a popcorn box to answer to a single question	Attended a focus group in January or February this year	Emoji Masks: Having your photo taken with an emoji that best represents how the show made you feel	Chat With Gran: Woman in Character as older lady, asking a few questions about your experience	3.8007732547310075E-2	2.8773567298596207E-2	0	0	0	



Please can you state whether you would like to give feedback in this way, would dislike it, or would neither like nor dislike it?

Would Like	
Attended a focus group in January or February this year	Emoji Masks: Having your photo taken with an emoji that best represents how the show made you feel	Providing your contact details to then take part in an online or telephone questionnaire	Chat With Gran: Woman in Character as older lady, asking a few questions about your experience	Usherette Tray: Placing a gold token in a popcorn box to answer to a single question	0.31062749405959306	0.42730509289438973	0.45359243577283725	0.54505831730814569	0.62968109759000324	Would neither like nor dislike	
Attended a focus group in January or February this year	Emoji Masks: Having your photo taken with an emoji that best represents how the show made you feel	Providing your contact details to then take part in an online or telephone questionnaire	Chat With Gran: Woman in Character as older lady, asking a few questions about your experience	Usherette Tray: Placing a gold token in a popcorn box to answer to a single question	0.28463661332054202	0.2685853250830697	0.54640756422716252	0.24120661628827209	0.19733317349817953	Would dislike	
Attended a focus group in January or February this year	Emoji Masks: Having your photo taken with an emoji that best represents how the show made you feel	Providing your contact details to then take part in an online or telephone questionnaire	Chat With Gran: Woman in Character as older lady, asking a few questions about your experience	Usherette Tray: Placing a gold token in a popcorn box to answer to a single question	0.40473589261986587	0.30410958202254074	0	0.2137350664035832	0.1729857289118174	



Emoji Masks - Would like to give feedback in this way


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.45231506358799711	0.39444909124254129	0.44309712550477459	0.43995994657002491	0.42440458295137307	0.43570518369767686	0.31589246295872825	0.43679333093601946	0.46156549408814207	0.48444825329716112	0.29936716610955066	0.42730509289438978	


In the last year, how often have you done the following?

Three times or more	
Taken part in a creative, artistic, dance, theatrical or music activity or spent time doing a craft	Attended a creative, artistic, dance, theatrical or music event or performance	Attended a museum, gallery or other historic attraction	0.38904938462373023	0.7563777730390171	0.77700446751568786	Twice	
Taken part in a creative, artistic, dance, theatrical or music activity or spent time doing a craft	Attended a creative, artistic, dance, theatrical or music event or performance	Attended a museum, gallery or other historic attraction	7.7751732624197573E-2	0.11268970997895222	0.10717991705716327	Once	
Taken part in a creative, artistic, dance, theatrical or music activity or spent time doing a craft	Attended a creative, artistic, dance, theatrical or music event or performance	Attended a museum, gallery or other historic attraction	0.10114681501345006	5.5580691974087423E-2	4.3063875558137968E-2	Not in the last 12 months	
Taken part in a creative, artistic, dance, theatrical or music activity or spent time doing a craft	Attended a creative, artistic, dance, theatrical or music event or performance	Attended a museum, gallery or other historic attraction	0.409523861958702	7.0646058222324018E-2	6.7944825467146558E-2	Don't remember	Taken part in a creative, artistic, dance, theatrical or music activity or spent time doing a craft	Attended a creative, artistic, dance, theatrical or music event or performance	Attended a museum, gallery or other historic attraction	2.252820577992214E-2	4.705766785622444E-3	4.8069144018679164E-3	



Taken part in a creative, artistic, dance, theatrical or music activity or spent time doing a craft in the last year - At least once


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.54868915304866395	0.60628879168177641	0.44067428656003182	0.56961726750419805	0.59558832661753791	0.54959477309951033	0.53831719285383695	0.55055858299396387	0.63827191718943121	0.59881567413196268	0.48596719904930891	0.56794793226137807	


Attended a museum, gallery or other historic attractionin the last year - At least once


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.92681213843523236	0.93146249910895296	0.89410028230359084	0.86919016374180469	0.95542327178521058	0.92311797903381776	0.91288690880848899	0.95730783214604986	0.88351027205201971	0.94546868125300254	0.87960624755481687	0.92724826013098693	


 In the last 12 months, have you attended or taken part in any of the following activities?

Audience member	
None of these	Opera	Circus	Literature/Spoken Word/Poetry	Ballet/Dance	Comedy	Visual arts/crafts	Heritage/local history events	Theatre	Festivals	Film	Outdoor events	Music	Museum/historical attraction 	2.1988212022676298E-2	0.14064671506951118	0.28636735031565957	0.35031188394690249	0.42546110328621695	0.53944957411244843	0.56410226616665726	0.63408434894549581	0.72862893907138637	0.74185937686403325	0.74889969617007435	0.77231115085906954	0.7847891757339045	0.87787779596537008	Taken part	
None of these	Opera	Circus	Literature/Spoken Word/Poetry	Ballet/Dance	Comedy	Visual arts/crafts	Heritage/local history events	Theatre	Festivals	Film	Outdoor events	Music	Museum/historical attraction 	0.73452985737648102	0	6.5445778551105728E-3	1.8378383425086721E-2	7.2308109218214164E-2	1.8158887279366518E-2	0.11665556519421187	3.1729975820515573E-2	3.8612759438540201E-2	7.0417649099017682E-2	1.369274746272515E-2	8.8218860196046106E-2	6.7869250451629018E-2	3.5235817266381135E-2	



In the last 12 months, have you attended any of the following activities? 

Female	
None of these	Opera	* Circus	Literature/Spoken Word/Poetry	* Ballet/Dance	Comedy	Visual arts/crafts	Heritage/local history events	Festivals	* Music	Film	* Theatre	Outdoor events	Museum/historical attraction 	2.5252783339583786E-2	0.15545371342923117	0.32029996424129092	0.34683253768530387	0.4690336351340626	0.53044136699826427	0.57237485454583981	0.63320113937768874	0.74000568331754801	0.75446538308411315	0.755768653806697	0.76010609873816459	0.78274918820271566	0.8832784278118172	Male	
None of these	Opera	* Circus	Literature/Spoken Word/Poetry	* Ballet/Dance	Comedy	Visual arts/crafts	Heritage/local history events	Festivals	* Music	Film	* Theatre	Outdoor events	Museum/historical attraction 	1.4289343765619989E-2	0.10189097976962432	0.19809216437931954	0.35788417006499168	0.31141755115260994	0.56069668918476934	0.53756072089212659	0.64195553135043726	0.7547758390069278	0.86568340589575821	0.73517555962730585	0.6475624130434402	0.75015488333843494	0.86131933028569052	



In the last 12 months, have you attended any of the following activities? 

55+	
None of these	* Opera	Circus	Literature/Spoken Word/Poetry	* Ballet/Dance	Comedy	Visual arts/crafts	* Heritage/local history events	* Theatre	* Outdoor events	Film	Festivals	Music	Museum/historical attraction 	2.7992564398632382E-2	0.26605398035367539	0.30040834153611534	0.40139836659858114	0.52599712542055221	0.53466529652873218	0.63934366255283992	0.69645916170829492	0.78496058215493048	0.73973910330673798	0.73313554307942752	0.69619335298970697	0.76663771479227305	0.88672744572393081	35-54	
None of these	* Opera	Circus	Literature/Spoken Word/Poetry	* Ballet/Dance	Comedy	Visual arts/crafts	* Heritage/local history events	* Theatre	* Outdoor events	Film	Festivals	Music	Museum/historical attraction 	1.7944360655455627E-2	0.12056539068358617	0.30310371837129874	0.35802190101313491	0.41788585211846363	0.57565308359077627	0.56487494852429143	0.65282856161666258	0.73785256136259902	0.80996045774780723	0.77236295647427067	0.76959119874705773	0.79753909587075578	0.88908194142190244	16-34	
None of these	* Opera	Circus	Literature/Spoken Word/Poetry	* Ballet/Dance	Comedy	Visual arts/crafts	* Heritage/local history events	* Theatre	* Outdoor events	Film	Festivals	Music	Museum/historical attraction 	2.7952589099480809E-2	7.4583151495281164E-2	0.24472044421660932	0.27920652356198311	0.34653676723664545	0.46451873814720007	0.49599077536286118	0.55906168557315361	0.64794001496622444	0.72083852186229092	0.72233657387925221	0.73774015719536057	0.77461568538245473	0.84766177754069527	



In the last 12 months, have you attended any of the following activities? 

Least deprived	
None of these	Opera	Circus	* Literature/Spoken Word/Poetry	* Ballet/Dance	* Comedy	Visual arts/crafts	* Heritage/local history events	Theatre	* Festivals	* Film	Outdoor events	* Museum/historical attraction 	Music	1.4624007430496551E-2	0.13301476867241929	0.28312554374354948	0.40369254268696619	0.40937650769571587	0.54496388482384417	0.58606852370305884	0.68806127475649215	0.71099257867117982	0.78469845826322582	0.75894482530030449	0.80174947869682034	0.89426268852473401	0.78055870654086024	2nd Most deprived	
None of these	Opera	Circus	* Literature/Spoken Word/Poetry	* Ballet/Dance	* Comedy	Visual arts/crafts	* Heritage/local history events	Theatre	* Festivals	* Film	Outdoor events	* Museum/historical attraction 	Music	1.5331427625392888E-2	0.1284383313074815	0.30694349826220652	0.3776222282640771	0.53095871791992666	0.53538982053920148	0.56726768804934546	0.56521780972773339	0.71821930575587256	0.78238561840436271	0.77608052659161186	0.77164129392714398	0.87324596225176421	0.74703742884827695	Most deprived	
None of these	Opera	Circus	* Literature/Spoken Word/Poetry	* Ballet/Dance	* Comedy	Visual arts/crafts	* Heritage/local history events	Theatre	* Festivals	* Film	Outdoor events	* Museum/historical attraction 	Music	6.2342811826718254E-2	0.11967759413051202	0.22939526053467918	0.25074306148358733	0.28831528770980153	0.33924356910664755	0.46478423189600326	0.49668822784880051	0.59581202601835737	0.60642027607859694	0.61823908539114314	0.70283901433527352	0.77046095929033376	0.77464523921047235	



In the last 12 months, have you taken part in any of the following activities? - Ballet/Dance


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	6.1697000224106444E-2	7.2196655806652216E-2	7.2080752326653258E-2	0	9.9724536016227439E-2	6.5893379227540058E-2	9.5308974884819181E-2	4.3678716771488692E-2	0.10853410567618667	8.9083161055409046E-2	3.1766402170122596E-2	7.2308109218214123E-2	


Museum / historical attraction


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	2.0164455189525296E-2	2.1638221995651099E-2	0.1010482615455915	0	3.8558722961316169E-2	3.3035249789175873E-2	6.3825778478010825E-2	2.7730207132240989E-2	2.9792816059180081E-2	3.7757634505022147E-2	2.9728692614835957E-2	3.5235817266381128E-2	


How did you find out about the Back to Ours Festival and shows within its programme?


TV	Don’t remember	Other website (please specify)	Radio	Newspaper	Other	Other organisation Facebook / Twitter / Instagram / YouTube / Flickr (please specify)	Friends / family colleagues – via social media / email	Hull 2017 Volunteer – told me or via social media / email	Advertising and printed promotional material (e.g. brochure, leaflet, flyer, billboard, poster)	Hull 2017 Facebook / Twitter / Instagram / Youtube / Flickr / e-newsletter	Friends / family / colleagues - told me in person	www.hull2017.co.uk	9.9926195845501126E-3	1.5178587355331768E-2	1.9455415729986887E-2	2.058446435415108E-2	2.4949153194394863E-2	3.74652447609106E-2	5.0429621342441194E-2	9.2187257203531908E-2	0.11759564233802547	0.20107489006192242	0.27347617796311446	0.30920963544237795	0.3837991928277521	


How did you find out about the Back to Ours Festival and shows within its programme? - www.hull2017.co.uk


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.40257772625755661	0.39632927444211957	0.31636454504225758	0.34720381356810054	0.39162049751675615	0.38286511915183152	0.48473851825505609	0.41367166393733101	0.2190312190820736	0.42222003503570593	0.28173700274947422	0.3837991928277521	


How did you find out about the Back to Ours Festival and shows within its programme? - Hull 2017 Facebook / Twitter / Instagram / Youtube / Flickr / e-newsletter


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.3417900403557963	0.25653000149009536	0.2010459427376215	0.16845347454823426	0.27472183018337981	0.28398445649113596	0.15687150967105323	0.31420575661258721	0.2877446405013751	0.29596888126637821	0.21372706025460761	0.2734761779631143	


How did you find out about the Back to Ours Festival and shows within its programme? - Advertising and printed promotional material (e.g. brochure, leaflet, flyer, billboard, poster)


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.23355873255893989	0.22494345739439667	0.24677126551063541	0	0.17415834255729298	0.22992494086126411	0.33366459164391027	0.1814692947576983	0.1160702062711608	0.22261028347385589	0.14199296512288448	0.20107489006192228	


Have you been to, or are you planning to attend or take part in other events and activities programmed for Hull UK City of Culture 2017?


Yes	No	Not sure	0.86588403982647899	8.3101563098147396E-2	5.1014397075375334E-2	


Have you been to, or are you planning to attend or take part in other events and activities programmed for Hull UK City of Culture 2017? - Yes


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.90057795318897693	0.87658982423763421	0.82999739427910668	0.6503249795536763	0.87981492651196092	0.87806174317608365	0.86604440711554953	0.89246141421552105	0.82635287702446769	0.87036907247111595	0.85339160519102908	0.86588403982647888	


Which of these venues do you live within 5 miles of?


Freedom Centre	Winifred Holtby Academy	North Point Shopping Centre	Archbishop Sentamu Academy	Hymers College	Kingswood Academy	William Gemmell	Sirius Academy West	0.57632734467763103	0.58591532994429629	0.61379451917530337	0.63741905225608819	0.67072143948428231	0.70026660578738698	0.70469687475759613	0.71054609520413015	


Which of these venues do you live within 5 miles of? - Yes for any venue attended


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.85368768304463449	0.89394824234812154	0.96977350353850877	9.6082693964219854E-2	0.41977310517080485	0.88562574217836088	0.71847113735995638	0.72066739752008369	0.65625414633039614	0.69322106921852078	0.71915441531677105	0.70090607543614203	


Have you visited the area around any of these venues before? 


Sirius Academy West	Kingswood Academy	Hymers College	William Gemmell	Winifred Holtby Academy	Archbishop Sentamu Academy	North Point Shopping Centre	Freedom Centre	0.13692936532127664	0.13930469196705927	0.18565104437124419	0.20620436826972705	0.23041580565987743	0.24874894882470758	0.28123853786473252	0.29286162440396113	


Have you visited the area around any of these venues before? - Yes for any venue attended


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	0.16833959238906385	0.1708104742884915	6.0329447356744989E-2	0.29606205392231422	0.4472310356391313	0.15285798399809042	0.22410421386130891	0.26727215233212687	0.25021385865999179	0.24233908601468054	0.28010831601434544	0.25307076105621562	


Was your visit to Hull on the day you attended Back to Ours mainly, partly or not at all due to the event?


Mainly	Partly	Not at all	0.78993361340514889	0.14158253948665492	6.8483847108196716E-2	


During this visit to Hull, how many other arts and cultural events / activities have you attended or taken part in, or do you plan to attend or take part in?


None	One	Two	Three	Four or more	Don't know	0.61755924490246228	8.2259533717064029E-2	6.8142862092580456E-2	2.36078966451399E-2	0.15632483345763543	5.210562918511856E-2	


What was the main purpose for your visit to this part of Hull today / when you attended 'Back to Ours'?


For general leisure purposes – shopping and eating out	For work / because I work in the area	Other	To visit family / friends	To take in some arts / heritage / culture generally	Because Hull is UK City of Culture 2017	Just for the 'Back to Ours' show(s) I attended	1.6512871416546067E-2	2.3520697623493486E-2	2.5575889941731413E-2	4.7254018685288154E-2	5.8804821468855233E-2	0.13234045982290218	0.69599124104118459	


On average, over the course of a year, how frequently do you visit Hull?


Less frequently than once a year	1-2 times per year	3-4 times per year	5-6 times per year	More frequently than six times a year	1.4822025393186283E-2	4.1765202160920702E-2	3.8783572859948059E-2	6.213182405516169E-2	0.8424973755307833	


Based on your experience during your visit when you attended Back to Ours, do you think the frequency of your visits to Hull over the course of a year will ...?


Increase	Stay the same	Decrease	Don't know	0.34363479480025277	0.65636520519974739	0	0	


As a visitor to Hull, how satisfied are you with the following?

Very Satisfied	
Quality of accommodation	Public transport	City centre signposting	Places to eat and drink	General visitor welcome	Overall value for money	9.823285808984035E-2	0.17201613614722111	0.25838673070051998	0.33905596389173065	0.48752089467343568	0.46488512688764483	Satisfied	
Quality of accommodation	Public transport	City centre signposting	Places to eat and drink	General visitor welcome	Overall value for money	8.932107482195191E-2	0.29940639929681201	0.36742656837197563	0.46394391607745222	0.38802829983369963	0.44399398941497054	Neither unsatisfied or satisfied	
Quality of accommodation	Public transport	City centre signposting	Places to eat and drink	General visitor welcome	Overall value for money	1.2612207945674379E-2	6.4136073138561303E-2	0.12959203544128645	5.7146315381230668E-2	4.0711321654216232E-2	2.6892033072855429E-2	Unsatisfied	Quality of accommodation	Public transport	City centre signposting	Places to eat and drink	General visitor welcome	Overall value for money	0	2.0500043433961373E-2	1.8187227059248905E-2	2.2397547258232346E-2	0	0	Very unsatisfied	Quality of accommodation	Public transport	City centre signposting	Places to eat and drink	General visitor welcome	Overall value for money	0	0	0	7.2284146679224325E-3	1.2917542837836684E-2	0	N/A	
Quality of accommodation	Public transport	City centre signposting	Places to eat and drink	General visitor welcome	Overall value for money	0.7998338591425338	0.44394134798344426	0.22640743842696887	0.11022784272343192	7.0821941000812169E-2	6.4228850624529654E-2	



As a visitor to Hull, how satisfied are you with the following? (exluding N/A)

Very Satisfied	
City centre signposting	Public transport	Places to eat and drink	Quality of accommodation	General visitor welcome	Overall value for money	0.3340088097216366	0.30934890685254474	0.38105930953101474	0.49075661682356925	0.52467973167440196	0.49679360941818623	Satisfied	
City centre signposting	Public transport	Places to eat and drink	Quality of accommodation	General visitor welcome	Overall value for money	0.47496135126331446	0.53844391812088488	0.52141878376763395	0.44623468504373692	0.41760381239699362	0.47446855965936757	Neither unsatisfied or satisfied	
City centre signposting	Public transport	Places to eat and drink	Quality of accommodation	General visitor welcome	Overall value for money	0.16751975378068873	0.11534048235014559	6.4225785122502821E-2	6.3008698132693788E-2	4.3814338123810352E-2	2.8737830922446202E-2	Unsatisfied	
City centre signposting	Public transport	Places to eat and drink	Quality of accommodation	General visitor welcome	Overall value for money	2.3510085234360076E-2	3.6866692676424742E-2	2.5172227603510525E-2	0	0	0	Very unsatisfied	City centre signposting	Public transport	Places to eat and drink	Quality of accommodation	General visitor welcome	Overall value for money	0	0	8.1238939753378002E-3	0	1.3902117804794152E-2	0	



How much do you estimate you spent on you and others with you on the following during your visit (not including tickets) for 'Back to Ours'? 


Other	‘Spending money’ for children	Hull 2017 merchandise	Other ‘attractions’	Shopping	Travel and transport (including parking)	Food and drink	0.11936794375318024	2.4998878781756506	2.9940552759442358	3.4378745862510502	4.6922389223111658	4.8032703250697022	16.504374864752084	


How much do you estimate you spent on you and others with you on the following during your visit (not including tickets) for Back to Ours? (Mean) 


Least deprived	2nd Most deprived	Most deprived	Rest of UK	East Riding	Hull	55+	35-54	16-34	Female	Male	Overall	26.762880831185615	35.30422186373422	38.291906520576482	64.476245508025258	37.646546019431135	31.77648849829702	34.311702497111902	30.310203267186402	47.98906165696372	27.920258064756091	52.12213100826272	35.051069796257075	
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