REFERENCE: HULL2017-MAR-ZIG
Project Name: Ziggy stardust and the Spiders from Mars
Project Ref: Hull2017-MAR-ZIG
Dates: 		16th March
Location: 	Fruit
Lead Partner:  Hull 2017 (contract holder)
Partners: 	Sensoria, HIC
Budget: 	£1,000

Sensoria and HIC are taking audiences on a journey through the cosmos to Mars to explore the legacy of Mick Ronson’s life, his musical contribution and influence on some of the most prominent music heroes of the 70’s. This event will celebrate a Hull born legend through film with a double bill screening of The Sacred Triangle and Ziggy Stardust and the Spiders from Mars, followed by a discussion in the unique space of Fruit, one of Hull’s cultural venues. 

Aims:
· To develop Hull’s film programme content
· To develop of audiences (new and existing) for Hull’s film programme 
· To develop of HIC’s capacity, knowledge of audience demands and partnerships 


Audience Target:  150

Marketing and Audience Development Plan:

Target audience: 
Special interest: Music, rock fans, glam rock: Spiders From Mars, Lou Reed, David Bowie, Iggy Pop, guitarists, guitar collectors and enthusiasts, music production

Marketing:
The following mediums will be used to market the event: 

National, Regional and Local: 
1. The event is in the Hull 2017, Made in Hull, Season Guide. 
2. The event was mentioned at the Hull 2017 press launch on 21st September
3. The event is on the Hull 2017 website with a direct link to their box office.
4. Hull 2017 will be providing social media content to their 68,000 fans and followers. 
5. The event will have 1 national press releases (broadsheets and mainstream media) x 1 targeted national press release (music press targeted).
6. Sensoria to promote via social media (Facebook, twitter, Instagram) to over 8,000 followers.
7. Targeted adverts via Facebook.
8. The event will be included on Sensoria’s website.
9. The event will be circulated to cultural tourism sites and agencies including Creative Tourist, Creative Times, Arts News and to targeted sites and email lists such as Music Heritage UK.

Local:
1. 	The event will be advertised on 30 posters
2.	The event will have 1 Press release targeted locally and regionally (north England)
[bookmark: _GoBack]3. 	The event will have 1000 flyers distributed 
4. 	The event will feature in HIC’s programme
5.	The event will feature on HIC’s website
6.	The event will be on HIC social media


Marketing contacts:
Ben McKnight (Hull 2017)
TBC (HIC)

Payment Timeline: 
Payment 1: 80% November 2016 to contract holder. 
Payment 2: 20% April 2017 to contract holder. 


Project Update procedure: 
Contact: Anna Plant 
Please keep Anna Plant (FHN) up to date with how the project is proceeding. If there are any major issues with the project, for example: the event will not happen or the programming has to change, please inform as soon as you become aware. 
Reporting Deadline to FHN: 
4 weeks after the event: 13h April 2017 

Project delivery:
Project Manager: 		Liam Rich (Hull 2017) 
Programming: 		Jo Wingate (Sensoria) 
Liam Rich (Hull 2017) 

Project Deliverables
· Signed contract with Hull 2017
· KPIs completed
· Evaluation table completed
· Copy of marketing materials
· MoU between Hull 2017 and Sensoria
· MoU between Sensoria and HIC 


Contract Signatory: __________________________	


Date: 								


Email: 									


Reporting period for BFI: Quarter 4,  2016/17
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