REFERENCE: HULL2017-MAR-COC
Project Name: City of Cinema
Project Ref: Hull2017-MAR-COC
Dates: 		24th – 26th March
Location: 	Middleton Hall
Lead Partner: 	Hull 2017 (Contract Holder)
Partners: 	University of Hull
Budget:	£2,100

This three-day event will celebrate Hull and East Yorkshire’s place in British film and television culture. It is designed to appeal to aspiring film- and television-makers. members of the public in the city/region and scholars of British film and television.

The event will feature a blend of screenings, Q&As with industry professionals, roundtables with local filmmakers and exhibitors, and presentations by film and television scholars.
Three film producers with a Hull connection have been invited to attend the event: Jeremy Thomas, producer of films including High Rise and Sexy Beast, and son/nephew to the Thomas brothers, famous 20th-century film directors from Hull; Tracey Seaward, long-time collaborator with prolific and successful director Stephen Frears; and Chris Hees, BAFTA-winning and Oscar-nominated animator.

· To develop Hull’s film programme content
· To develop of audiences (new and existing) for Hull’s film programme 
· To develop of marketing and publicity activity for film exhibition in Hull.

Audience Target:  120

Marketing and Audience Development Plan:
City of Cinema, hosted in the newly refurbished Middleton Hall at the University of Hull, is an industry conference looking at Hull and the local region’s contribution to cinema and television. 

City of Cinema target audience is local and regional film makers, students, film enthusiasts, and members of the general public (especially those with interests in the arts and the cultural history of the region).

Marketing: 
The following mediums will be used to market the event: 

National, Regional and Local: 
1. The event is in the Hull 2017, Made in Hull, Season Guide. 
2. The event is on the Hull 2017 website with a direct link to their box office.
3. Hull 2017 will be providing social media content to their 68,000 fans and followers. 

Local: 
1. 	University of Hull features the event in their seasonal print, 8,000 copies, which are distributed across the city. 
2.	The event will be advertised on University of Hull social media, CultureNet which has 4,000 fans and followers. 
3.	The university will use its email database of 1,200 people to market the event. 
4. 	The event will be advertised on 50 A4 posters
5.	The event will have 1 press release sent to regional and local press.
6. 	The event will have 500 flyers distributed across the city
[bookmark: _GoBack]7. 	e-adverts will be sent to regional film maker forums 
8. 	Into Film will be used as an advertising partner to promote the event and attract up and coming film makers. 

Marketing contacts:
Ben McKnight (Hull 2017)
Marianne Lewsley-Stier (University of Hull)

Payment Timeline: 
Payment 1: 80% November 2016 to contract holder. 
Payment 2: 20% April 2017 to contract holder. 

Project Update procedure: 
Contact: Anna Plant 
Please keep Anna Plant (FHN) up to date with how the project is proceeding. If there are any major issues with the project, for example: the event will not happen or the programming has to change, please inform as soon as you become aware. 

Reporting Deadline to FHN: 
4 weeks after the event: 24th April 2017

Project delivery:
Project Manager: 		Liam Rich (Hull 2017) 
Programming: 		James Zborowski (University of Hull) 
Liam Rich (Hull 2017) 

Project Deliverables
· Signed contract with Hull 2017
· KPIs completed
· Evaluation table completed
· Copy of marketing materials
· Contract between Hull 2017 and University of Hull


Contract Signatory: __________________________	


Date: 								


Email: 									


Reporting period for BFI: Quarter 4,  2016/17
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