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1.1. Introduction

The quantitative survey that took place with audiences was supplemented with two focus groups. This was to enable qualitative data to be collected, which would provide further insight into audience reaction to ‘Made in Hull.’
1.1.1. Methodology

The focus groups were recruited using the contact details provided by those who had opted in to take part in further research during the CATI surveys. A screener survey was sent to them, asking:

· Whether they had taken part in a focus group in the previous 12 months;
· Demographic and socio-demographic information;
· Participation levels in arts and culture in previous 12 months; and

· Number of visits to ‘Made in Hull’.

Those who had taken part in focus group research in the last 12 months were screened out, so as to avoid having “professional” focus group respondents attending. The other questions were used to ensure that participants represented a good mix of Hull’s post code areas, age groups, genders, ethnicities and engagement with arts and culture, and frequency of attending the event itself.

12 individuals were recruited for each group, to allow for drop-outs, with the aim of having 8-10 participants. In total, 18 participants took part across the two groups. 
The first focus group took place on Wednesday 8 February, 6pm and consisted of x participants:

· x

The second group took place on Saturday 11 February, 1:30pm and consisted of x participants:

· x
The focus groups were led by Freelance Market Researcher, Tom Brennan, to ensure objectivity, and to also encourage participants to feel confident in providing frank and honest feedback.

1.2. Focus of the Group
A discussion guide for the focus group was pre-agreed with Hull 2017 to ensure that the key areas of interest were covered within the discussion (see Appendix 17). These were:

· Participants’ motivation to attend ‘Made in Hull’;

· Participants’ overall reaction to ‘Made in Hull’;

· Participants’ reaction to specific art works making up ‘Made in Hull’;

· Participants’ reaction to the history and heritage presented; and

· Participants’ view on how ‘Made in Hull’ impacted upon them.
1.3. Motivations to Attend
Participants reasons for visiting ‘Made in Hull’ were varied, but centred on the following:

· General interest / curiosity about City of Culture activities
‘Basically I just wanted to see what it was all about and I’m proud to be part of Hull and everything that’s going on because it’s done wonders for Liverpool, so I thought maybe it might do the same for Hull.’

‘Me and my wife we decided, just after we retired in 2015, that we would attend as many possible venues as we could. Because we’ve got nowt else to do really! It’s really cool that we won’t miss anything.’
‘I’m keen to see as much as whatever they put on in 2017.’
· General interest in Hull’s history and heritage

‘I’ve always been a big advocate of the history of Hull anyway, so I just wanted to see what it was really.’

‘I’m interested in the history of the Hull area and wanted to see how it was being represented really.’

· Anticipation from build-up period or word of mouth
‘Because lots of people at work had seen it through the week and I didn’t go until Thursday, so there was a real building of anticipation for it.’

‘I was anticipating this event really, from hearing that we’d won this, you know that we’d been awarded this. I felt very proud, I’ve lived in Hull all my life so I was really looking forward to these events, so obviously once I knew what was going on, I was visiting the website and what have you, and planning my excursions into town really.’
‘…right from the very beginning I’ve been anticipating what was going to happen.’
· Showing support for Hull and taking a stance against negative perceptions

‘Born and bred in Hull. I’m quite proud of being from Hull anyway with its history and its heritage and everything else, despite what the sceptics say about it being you know the worst place to live and everything else.’

‘To prove everybody wrong you know. To know that people are gonna be cruel. We get a lot of bad press don’t we in the paper and idiots writing books about us, but on the whole, Hull people aren’t like what they say. You know, I wanted to get behind it you know, positive.’

· Something to do with family and ensure they also get behind the city
‘We’ve got a 3-year-old little girl, so I really wanted to take her to the main event, show her the fireworks and just can’t wait for this year to be able to show her the city that she’s been born into, and all the events that are planned.’
‘I was born in Hull, brought up in the West Hull villages, I now live in Saltaire…I’ve always been involved with what’s going on here, I’ve still got family here. I’m still very much, my identity is Hull. I take it wherever I go…I was determined that I was going to be part of this as soon as they started doing the campaign to bring it here…There was no question that I was coming and there was no question that my family was coming with me whether they wanted to or not! So I brought my Dad on the Monday night…He was, he’s a typical man in his mid-70’s, a bit grumpy, bit sceptical, but he loved it.’

‘We brought our grandchildren and they absolutely loved it and they’re only 4 and 5, and they thought it was brilliant.’
One respondent admitted attending out of a desire to see it fail, to reinforce their belief that the City of Culture status would not make any significant difference to the city. The event had successfully changed his mind. 

‘I was one of the city of culture’s sceptics, and I wanted to see how…because I was expecting it to fall flat on its face and I have been so, so turned around it is unbelievable. I’m so proud of it.’
Another respondent mentioned being initially enticed by watching the fireworks. Having come to see them, and being aware that ‘Made in Hull’ was happening they decided to give it a try. The respondent talked of having enjoyed the experience so much, they came back to see it twice more. 

‘I suppose initially, I went to see the fireworks…I knew the Made in Hull week was coming up, but I think that sort of sparked my interest, and I thought I’ll go straight away. So I went straight away from the fireworks to the Made in Hull, enjoyed the experience and then went again twice more during the week because it was that good.’
Attending the event more than once was not uncommon amongst respondents. Many had been two or more times.
‘…That Saturday finale, I went again with a group of friends, sort of went out on the Saturday evening, had something to eat and saw it all again.’
‘I was talking to people about it and we came in three times that week to try and make sure we got it all in.’
‘I went on the Tuesday and I went again on the Thursday with a colleague from work, and it was a lot more people coming in.’

In terms of finding out about the event, a few people had tried to find information about the event before they attended – all of whom had visited the website. Feedback on the website was mixed. Most people had been able to find the information they needed, but some had found it difficult to access. 
There was agreement that the website, in its current format, is useful if you know what you are looking for, but does not encourage browsing and investigation of the programme.

‘It’s not user-friendly, it’s not exciting, it doesn’t make me want to explore. You almost use the website once you know what you wanna do, which is to some extent the wrong way round. You know you should be browsing it, thinking that’s exciting, I’ll follow that up.’

The way the event was described within the official publicity was also criticised for not truly getting across what people would feel and experience.
‘Also the descriptions were of images being projected onto buildings. Like my mum and dad, that really put them off, they couldn’t grasp it, so they didn’t want to take part. Whereas I think, by the time we’d been and was telling them it’s an amazing experience, it was too late for them really to jump on board. So I think the way it was described wasn’t brilliant.’
‘We had one of the leaflets and I didn’t quite understand what was going on from the leaflet.’
In referencing the fireworks, one respondent also shared their disappointment that the social media coverage of ‘Made in Hull’ and ‘In With a Bang’ was not to the level and quality that they would have expected. It was seen as a key way to engage younger generations, as well as enable those who could not attend to engage with the event.
‘I live in a world of Facebook and Twitter and it’s difficult to share some of the stuff that went on in a deep and meaningful way. We couldn’t go to the fireworks, my nephew wasn’t well…so we’d gone straight to the YouTube channel to try and watch it and it was shit… If we are genuinely gonna take this forward as a generational thing, that’s how the generations these days’ function. It is online…it is all about that immersive experience…The firework display that takes place on bonfire night in Glasgow every year, is broadcast and you see it – alright people in Glasgow know it’s there, but it’s shared on all [social media].  And you can watch it wherever you are. Now I didn’t know that it was on a sky channel, I would have gone there, but I didn’t know anything about that because I couldn’t find it anywhere.’
1.4. Overall Reaction to ‘Made in Hull’
A short video of the ‘In with a Bang’ and ‘Made in Hull’ events from the opening week was played to the groups, and a series of visuals of each installation were provided to stimulate participants’ memories.

Overall reaction to the entire ‘Made in Hull’ event was overwhelmingly positive across both groups. The team were praised for producing an event that really resonated with local people, with residents seen as having really got behind it. 
‘I think it’s brought a new lease of life to us all.’

‘I really got a sense that it told people that actually, you’re really good. Look at all your past and heritage and look at Siemens coming in, and this is your new future. Someone’s invested in the city, and I felt it did suddenly make people think ‘yeah, we’re really good here in Hull’.

‘I think it’s the air of excitement across it, you just… everybody felt as one I felt. Just…we were all in it together.

‘I think citizen’s reactions to this was great as well because I think people have been waiting for it.’

For one respondent this felt like welcome relief after a long time of trying to get friends and acquaintances thinking positively about the year.

‘I feel like I’ve been pushing against the tide and going in the opposite direction talking about being positive for city of culture for god only knows how long, and then all of a sudden this happened, and I thought hang on a minute, resistance has stopped. And it was, it was very powerful.’

A number of respondents shared how they were not originally from Hull, but had moved here for various reasons. Despite this they really connected with the event.

‘I cried every single time. My son, who’s born in Hull and is from Hull, kept saying ‘you’re not even from Hull’ and I was like well I am now!’

One respondent also raised a point, which suggested there may have been residents who were sceptical about the artists selected prior to the event. The respondent had been of the opinion that the artists needed to be local to Hull to truly connect with an audience. However, they admitted that the event had proved them wrong on this count.
‘I never thought anyone from outside of Hull would have got that so right. And that’s why I was a sceptic, because I thought they had no idea, but they really have. They’ve digested everything about Hull and put it out in such a positive way.’
1.4.1. Summing Up ‘Made in Hull’

In trying to describe ‘Made in Hull’ many respondents had difficulty in summarising it, though emotive was a common response. There was a tendency, when trying to come up with a description, to focus on the We Are Hull installation (as if ‘Made in Hull’ was We Are Hull).

‘I think it’s…and I described it to others hoping to come, I think my main focus of it was just how emotional it actually was.’

‘Yeah very emotional.’

‘The emotion and the pride it brought out and the sense of, actually, it’s good stuff here, and that’s what I use to describe it to others I think.’

‘The trawlers or whatever it happens to be and all the way through the war and the hardships people had to experience, and the decline in the fishing industry and the decline of the engineering industry as well. And then up to today and basically up to Siemens…I’ve never seen anything like this before, sort of a multi-media thing projected onto three of our most impressive buildings – ones that escaped the Luftwaffe you know.’

Other words used to describe it were: 

· ‘Spectacle’
· ‘Heritage’.
‘Made in Hull’ was also seen to be a completely unique experience. However, some respondents made comparisons with other experiences:

· Disneyland – in terms of the ‘feel’ of the event and the excitement it created. 

· Cirque du Soleil – in terms of the sheer spectacle and keeping you engaged throughout.
· Lincoln Memorial – in terms of the buildings being lit up.

There was a broad recognition that what ‘Made in Hull’ did do, was capture the essence of the city, explain what it was, what it has been through and how the city has just carried on and survived.

‘It did you know, sum up what Hull is all about, you know there’s been really hard times. But we’ve always got over it. You know we’ve always managed to pull ourselves out of those problems and rise to the surface.’

1.4.2. Timing and Duration 

Having the event last for the whole week was praised, not only because it allowed people to come more than once, but also because of it enabled word of mouth to have a real impact on audience numbers.

‘I think it was an excellent idea it was on for the week. Because it created a snowball effect didn’t it. Word of mouth and yeah.’

‘I think a lot more people went later…I think that it just felt like a big wave.’
‘I think it was good that it was on the week because like you said, you missed a couple of things so you could go back couldn’t you.’
The countdown timers for the major installations were considered a good idea, as they helped to build anticipation and ensure the audience did not miss anything.
1.4.3. Variety

Some also admired the event for having such variety, which in turn meant there was something for everyone, including children. 

‘I thought they did quite a range of stuff for people – for children; and I liked the caravan scene down Whitefriargate I thought that was really good. And the theatrical pieces.’

‘I really like the fact that it was good for children.’

‘It was very much like a history of the working class really wasn’t it. It wasn’t elitist, and I think that is very powerful, I think that’s what makes people feel.’

1.4.4. The City as a Stage

Using Hull’s buildings as a backdrop to the event, highlighting the beauty of its architecture, which local people often take for granted; and creating a trail that enabled them to discover parts of Hull they had not visited before were acclaimed. 

‘I mean we’ve got beautiful buildings haven’t we, and…being from Hull, we walk round kind of oblivious. These buildings being pointed out again to us, it was lovely.’
‘In the 66 years I’ve been in Hull, I’ve never seen Zebedees Yard.’
One respondent described ‘Made in Hull’ as an adventure in their own city, exploring it in a way that they otherwise would never have done.

‘We took about two hours going round everything…it was kind of like an adventure in your own town. I don’t normally go wandering around at night and probably being at home or a restaurant, I wouldn’t be experiencing the outside of it.’

The groups also reflected on the public realm work that had been going on in the lead up to 2017. It seemed that ‘Made in Hull’ has helped to show people that the disruption to the city centre has been worthwhile and highlighted why it needed to be done. 

‘[The public realm] seems to be functioning well, not quite finished…But I think yeah, everybody really could feel it because they could see that it kind of…it looks better, the town centre looks better and you know, as I said, it got the whole thing off to a big bang.’
They felt the event had been planned in such a way to encourage people to meander and absorb each installation in their own time.
‘We kind of left one, walked nicely and then just got to the next one in time for it to start. And I was a little bit apprehensive about that initially, from the first to the second one I was like ‘come on quick, quick’, but it was fine.’

The format of the event also encouraged people to have conversations about the installations they had seen, which made it a completely different experience than other forms of entertainment.

‘If you go to a concert, you know, as soon as it finishes, the lights come up and you then dive out as fast as you can to get to the car park so you’re not last out of the car park. Whereas here there were areas where you saw something, you had something to talk about and then you were just all walking down to the next one.’

1.4.5. Reclaiming the City Centre

There was surprise and excitement expressed about the volume of people in Hull City Centre at night, which perhaps signalled potential for further inroads into generating a night-time economy. Indeed, the footfall seemed to be a great source of pride amongst some respondents.

‘And people will go out…When I go back to the 70s and 80s when we moved here…there was always a lot of people around, it was always a busy city centre. It’s not so busy nowadays, but this dragged an awful lot of people out.’

‘It was great to see so many people out in that week. The first week in January. Where around the country are there so many thousands of people out in the city? …I’ve never seen so many people out in the centre of Hull. And I remember thinking there can’t be a city in the UK on the 7th of January that’s got so many people out and about.’

‘People are prepared to come out in the cold and the rain when town would be normally dead. And it was buzzing. So people are prepared to do it if there’s something there to see.’
‘It was packed, generally saying it was packed, but then when we came on the last night, I thought, well it would be just dribs and drabs of people coming in, and it was even more people there - it was just fantastic!’

The atmosphere was described as friendly, welcoming and vibrant; people of all ages and backgrounds were interacting and sharing stories. 
‘It was so nice that it didn’t matter what team you supported, or skin colour or race, or anything, I just thought everyone got on so well.’
Crowds were generally well-behaved, despite pressure points on the trail, at the Marina for example, but there was praise for the stewards and volunteers on the ground who managed the flow effectively, and showed great enthusiasm and knowledge.

 ‘I just thought [the volunteers] were so good and they were so informative, you know, they were just great. And I had several conversations that night with various people…They’re so enthusiastic and so positive.’
‘I was so impressed with the volunteers more than anything to be honest, and I spoke to three or four of them and they were absolutely fantastic.’

1.4.6. Expectation vs. Experience

Some felt that the pre-event information did not always match their experience, but everyone was positive about their experience and were glad to have attended. It was felt information about the format of the event could have been better (i.e. what the length of each installation was and predicted start times), as well as more accurate information about the installations themselves. Some said that others had been put off by the description of the installations because they ‘couldn’t grasp it’.

A number of people said they had been disappointed not to see some of the installations because they were not working or had been moved. It was pointed out that visitors to the city would be most affected by these issues because they would be less likely to revisit.
‘Well we spent 10 minutes looking for Hullywood Icons, walking down the street walking like this ‘am I missing something?’.  Until you find someone in a purple t-shirt, like “You’re a bit lost aren’t you?”, “A little bit, where is this?”, “No, it’s not on”.’
1.4.7. Logistics
No one experienced any problems using public transport, although some had anticipated congestion and delays, so had walked into town instead. 
Similarly, most drivers had anticipated difficulties with parking in central Hull and had managed to find spaces either on back streets or further away from the town centre, like the Ice Arena or the University. Those who had not done this reported difficulties parking.

‘I came in twice with two lots of different people, and the first time it was horrendous trying to park – we ended up in Albion Street. But even then it took us about 20 minutes to find. The second time we took a group of friends that we went in earlier because we had a toddler with us so we came earlier, and we parked outside Trinity and it was fine. But you tried to get in about half 7, it was horrendous.’

Some drivers had experienced or heard about congestion at the larger car parks like Albion Street and Princes Quay. 

Getting out of the city at the end of the night seemed to be where the main challenge lay, both for public transport and private transport. One respondent felt, however, that using public transport had still been preferable than choosing to drive.

‘It was more getting out than coming in, I think if you wanted to come in, that wasn’t a problem, but it was when it had all finished and everyone was making a beeline to get back home and I thought it was murder.’
‘We walked into the interchange and there was a bus in every bay. The full lot – I’ve never seen it ever…and the bus never left until there was standing room only…There was people saying “I’ve been sat on this bus 20 minutes!”. Well yeah, but you’re gonna get home a lot quicker because my daughters went in car, and they was an hour in the car park waiting to get out.’

However, even those who were stuck in traffic said there was very little ill-feeling because of the ‘feel-good’ nature of the event

‘It was a completely different feeling – if that had have been outside a football stadium or a concert hall, there would have been bibbing horns and effing this and fingers up in the air and all sorts, but there was none of that at all. It just felt right. It was weird. Well not weird, nice.’
‘But that comes back to your emotion doesn’t it. It changed people’s attitude to what they were doing when they were there.’

1.4.8. Facilities
There was broad discussion about the lack of facilities available to people attending ‘Made in Hull’, particularly in terms of the food and beverage offer. Respondents were saddened not to see more businesses get behind the event. There was a perception that perhaps the businesses had not anticipated quite how successful the event was going to be. 

‘There was one place to get a drink on Whitefriargate and that’s it!’
‘Yeah I think someone missed a massive opportunity there.’

‘It didn’t detract, but I think people would have spent more money in Hull wouldn’t they.’

‘We had to go looking for something to eat…and there wasn’t a lot on offer.’

‘I don’t think the small businesses, you know your cafes, your restaurants and your pubs, actually made themselves available – they weren’t open then! It was only later on when Bob Carvers and the like started opening! They didn’t realise that it was gonna be that big I don’t think.’

‘On the opening night we walked round like everybody else did, and the only place you could get something to eat was McDonalds. Even the Costas were shut, everything was shut! And then by the time we’d walked round to the Deep and come back, I needed to go to the loo and went into the toilet and they’d shut all the toilets in Victoria Square. So there was nowhere you could go…there was no facilities anywhere.’

‘I think the point about the businesses…not being prepared for the volume of people and knowing that they could actually do very well out of it as well, because obviously that’s one of the objectives of the whole thing…I mean the thing was great but maybe they could have been better prepared, a bit more forewarned.’

‘The chippy on Savile Street did really well.’

‘I heard a lot of people talking to me about lack of food and facilities in that way.’

Suggestions were made that pop up stalls may have been a useful addition to the event planning.
‘I mean I’m surprised there weren’t more you know like food vans. I didn’t want them right on [Queen Victoria Square], but you know maybe there could have been you know a few more facilities.’

‘It’s like if you go to Leeds you’ve got the German market there from well before Christmas to well after Christmas, and it’s fantastic and if they could have that down at the bottom end of Kind Edward Street or somewhere, or even on outside Holy Trinity Church.’

‘There was no pop-ups, perhaps where you might have thought the council would have tried to promote eateries as regards pop ups down Whitefriargate and stuff there was none of that either.’

‘On a cold night like that, it’s nice to have a warm drink or a bag of chips or something isn’t it…I expected there to be some sort of vendors there or at least more coffee shops to be open. Because it’s nice if you’re stood with all that atmosphere going on around you, with like a nice hot chocolate in your hand. It just adds to it. Because it was freezing wasn’t it?’
1.5. Reaction to Specific Artworks
The groups were then asked to reflect on the individual installations themselves, focusing on what they liked, did not like, and what they had learnt about Hull.
1.5.1. We Are Hull by Zolst Balogh
Most participants said that the piece at Queen Victoria Square was their favourite production because it encapsulated so many aspects of Hull’s history and heritage in such a visually impressive and emotive way. A number of people said it had made them feel proud to be from Hull and there was a sense that it had won over the City of Culture sceptics.

‘It was pretty unique really, I’ve not seen anything like that before, that sort of projection, I thought it was incredibly clever. And also to get all of that in. It was less than fifteen minutes wasn’t it? Thirteen or fourteen minutes to get seventy-five years of history in such a beautiful way. And I mean the way that they handled the trawler tragedies with the men falling…it was beautiful, it was quite unique really, I’ve never seen anything like it.’
‘Especially in the lead up to the night, I think people were feeling that the city of culture is not going to be about people of Hull because of certain things with the tickets and stuff leading up to it…My friends were like “I’m not interested, they’re not going to think about us”, and then we went and it was like the snowball effect, we said “This is good, this is about us”, and I think this in the [Queen] Victoria Square definitely made people feel like that.’
‘I think it had a history of the people that were there. Over the years. And from children through to people in their twenties and thirties, to Hull Fair being there right through their lives to the Blitz to the elderly, everybody who belongs to the city was involved. And it said “We are Hull”, and I think that was what was very clever.”
The quality of production on this piece was also highly praised.
‘Can I just say about the We Are Hull, the show? It’s a real, you know, it was a quality show, you know what I mean? …It was really good quality. We would have paid money to go and see that.’
‘Whatever it cost, the money was worth it.’
We Are Hull was also cited of one of the pieces that generated the most emotional reactions amongst audiences.
‘And personally I mean, on the opening night when we went to see We are Hull, I’ve never seen so many people cry in my life. And it was very emotional, I was myself!’
‘And I’d say it was powerful, it was wonderful and it was moving. You know to see…if you’d gone through the Blitz to see those things, you know healthy people there, as you’d said there were people in tears.’

‘I cried, every single time I saw it, and I went in on the Monday and the Thursday and the Friday and the Saturday, and on the Saturday I stayed from the afternoon right until it finished. I didn’t want it to finish.’

‘My husband and I were in tears.’
‘For me the light show and the emotions with the city with [Queen] Victoria Square, especially with the bombings and then the sinking of the Gaul, I think it just had everyone in tears didn’t it?’

‘I think it’s very personal as well for Hull. You know, I think we’ve all said we got quite emotional about it and I think people living in Hull seeing something like that would get emotional, it was quite personal I thought.’

Respondents also shared how it had sparked many personal memories of their own time in Hull.

‘Jimmy Hendrix, and I went! You know I saw him do all the guitar stuff and it just bangs it back in your head straightaway, so brilliant yeah.’

‘It took me back a bit that one [Hull Fair].’

The only reservation that some respondents expressed, was how accessible it was for those not from Hull. Without a connection to the city they felt people might not have enjoyed the production as much as those who know a little about the city and its past.
1.5.2. Arrivals and Departures by Imitating the Dog
The Deep was most people’s second favourite installation. Again, it was described as emotive and visually impressive, particularly against the backdrop of the Humber.

‘We started off at the Deep, and I was in tears in about 30 seconds, but it was the emotion and the pride it brought out.’
One respondent also talked of how they had found the piece particularly moving given the current political situation that in the UK.
‘The thing on the Deep was especially poignant because of Brexit and everything that the country’s been through, so I thought that was incredibly moving.’
The music at the installation was also highlighted as being outstanding.

‘The music at the Deep was fabulous.’
1.5.3. (in) Dignity of Labour by MakeAMPLIFY
The (in) Dignity of Labour piece left a small number of people unmoved, but the message clearly resonated with others. 
‘It was the most overtly political, which I quite liked because of course Hull’s had and still has its fair share of inequality and obviously the whole thing about jobs disappearing and people are becoming nobodies. I thought that was very emotive.’
As with We Are Hull, this installation was also praised for its production value and seen to be visually impactful.

‘It was almost like a moonlit night and the light down the street lights.’

1.5.4. Embers by Jesse Kanda
There was mainly criticism for the Embers piece, with many respondents feeling that it failed to reflect Hull’s unique music scene, past or present. For many this was a disappointment, as the pre-event information had made them feel quite a high level of excitement about this piece.
‘I was expecting it to be a really big thing about Hull culture and it was the shittest thing. I was so, so, so disappointed, really disappointed. We stayed and watched it but they could have done so much more with that.
‘[High Street] Underpass, so disappointing. I was so looking forward to it. I was like come on kids, this is me, this is how you’re gonna be dancing.’

‘Hull wasn’t a big rave place…It’s known for sort of the alternative music…you know Spiders was one of the well-known clubs in the country, the Adelphi is one of the places to go to see up-and-coming bands, and you think about the music that Hull’s produced, you know Housemartins, Kingmaker, Beautiful South, Everything But the Girl, they’re all alternative, and I think putting it in a rave was a mistake…There was so much more to do, and picking a rave got it completely wrong.’
‘It was clearly by somebody that didn’t know Hull.’

‘It felt a bit odd being amongst all the rest of it. I think it you’re gonna rave, they needed a rave, a mini rave.’
Respondents seemed to struggle both with the concept and with the way the piece had been put together, finding the connection between the music and the images difficult to understand.

‘I think it was a bit obscure.’
‘I think it was a bit too niche. Probably only a very small minority of people got that.’
‘The music that was accompanying it, didn’t marry.’
However, not all feedback was negative - one participant said they had enjoyed it because their young daughter had been able to dance around.

‘And also my little girl absolutely loved it under the bridge so, she was dancing and singing along. So maybe it’s one for the younger.’
1.5.5. 105+ dB by Invisible Flock

The piece at Zebedee’s Yard was given positive feedback for the atmosphere created, but some felt it might have benefited from images to make it more interactive. Respondents reaction to the piece also seemed to depend somewhat on which part of the recording they experienced when arriving at the installation.
‘Zebedees Yard was brilliant, because of the atmosphere what was in there, you know, I mean, I’m not a football fan, but it’s like being at a football match for me.’
‘They had to explain Zebedees Yard to me because we waited for 10 minutes in Zebedee’s Yard and nothing happened. There was no noise, nothing… I never got the roar of the crowd.’

‘I would have rather have had a big screen with sort of like games, just pictures of some of that in the background to go with it. So you could watch some of the background that went with the noise.’
One commented that there should have been a warning for parents about the bad language.

A number of people said they’d enjoyed seeing the Last Trip memorial, which they had stumbled upon whilst visiting the piece in Zebedee’s Yard. However, the memorial being located there seemed to cause confusion. Some respondents thought it was part of ‘Made in Hull’.
‘But the fishing exhibition in there was lovely.’

‘I didn’t quite get the link between the memorial and the audience.’
1.5.6. Other Installations
Other productions on Whitefriargate and Humber Street were seen as supplementary to the main events at Queen Victoria Square and The Deep, but in general they were well-received.

1.6. History and Heritage

Everyone agreed that the event had been successful in giving a flavour of the last 75 years of Hull’s history and heritage. 
In terms of the history and heritage covered by the event, the main aspects people thought were missing linked to Hull’s industrial past and sporting achievements.
‘Being a sportsman all my life, I just thought they could have touched on it a little bit more.’

‘And there’s always the industrial sector that hasn’t really been touched, because when I first came to Hull, it’s, I used to work at BP in Saltend, but you used to have imperial typewriters, and you used to see, back in those days in 74, it was sort of piling out at half past 4 on bicycles, hardly cares. And priestmans was there. And you know working at Saltend, they used to make all the distillers it was, the alcohol for Gordon’s Dry Gin, Barcardi, all that, was made for 90 years, was all made at Saltend. Nobody seemed to know about it.’

1.6.1. Interpretation and Explanation
Whilst some participants said they already knew about the history of Hull, most said the event had taught them both things they did not know, as well as highlighting to them that perhaps they did not have as much knowledge about some of the city’s dominant narratives as they thought they did. 
‘Sometimes, you think, well yeah I knew about that, but you’ve never researched it or anything like that. You know ‘oh I know all about William Wilberforce’, well do you really?’
‘I knew people had come from Scandinavia, but some of the other places that were on there I think were new to me.’

One respondent talked of how the experience had inspired them to go home and do some independent research to find out more, as well as being more observant when exploring Hull.
‘I got home and went on Wikipedia and thought ‘oh yeah, [William Wilberforce] did that, and then he did that’ and then you start looking at Andrew Marvel. I mean we were looking on Holderness Road the other day, and I said ‘look at that’, and we were near Village Road, and it was a house where Joseph Rank who did….and the big blue plaque outside, and I’d never seen it before.’
This was not unique. A respondent in the other group also mentioned they had done some research after attending the event.

‘I think it fed you enough information for you to want to go away and have a look at a little bit more. It certainly fed your imagination, because I’ve been on internet, I don’t usually bother with internet, and I’ve been looking at all sort of things from there and I’ve learnt a lot.’
Where follow up research had not taken place online, many respondents talked of how they sought to find out more through conversations with family members, friends and acquaintances (see Section 1.7).

‘Made in Hull’ also highlighted an appetite for more events and exhibitions that explore the city’s past and heritage, with interest in stories linked to William Wilberforce and Sir John Hotham (and the English Civil War); as well as lesser known social histories being singled out by respondents. 
‘I hope going forward from this there’s a lot more of Hull’s history that is pulled up. I mean, you’re right, a lot of people know about William Wilberforce but there’s the plotters room in the White Harte isn’t there, and there’s loads of other stuff that perhaps people don’t realise.’
 ‘But depending on what sort of people you…mix with. We have a lot of lorry drivers and people coming to work, and they remember Hull for the more seedier side shall I say… The Earl De Grey [part of the historic red light district] and the back streets and they can’t believe how much it’s changed because that’s Waterhouse Way dead and buried.’

Compared to more traditional forms of presenting history and heritage to audiences, such as museums or exhibitions, participants felt ‘Made in Hull’ was more accessible. This was because information was communicated in a bold, visual way; was able to reach a much wider audience more immediately; and was felt to be more appealing to younger people.
‘It’s an easier language, I guess if people don’t like to go to galleries or museums, they feel it’s not for them. Academia, it’s not for everybody is it, so it’s a language that we all understand and we can participate in. So I think that was one of the major successes of the event…Everybody understood it; everybody could take something from it.’
‘It brought the history to life.’
‘[The] more traditional forms [are] not necessarily for everybody are they, you know some people are interested in that and have the attention span and the desire to go in and read about what’s been exhibited to them, but not everybody’s that way inclined. And I think having things like this makes it more inclusive in that respect.’
‘You can communicate with lots of people in short time, can’t you? You know if you’ve got a gallery, you know, maybe three people can look at a small picture or a painting, so you can, in an evening, maybe go through several thousand people, where in a gallery, it might be if you’re lucky, a couple of hundred in the same time.’

It had also taken the history out of the institutional setting, that is often a barrier to some, and brought it into a public space.

‘You didn’t have to go to a gallery or a museum or library. It was there very publicly.’

‘I think this was an exciting and innovative way to kind of capture that message, rather than reading a plaque on a wall. People aren’t interested in reading plaques on walls, but actually, to come and see a lightshow, to come and walk round the town as a collective, and kind of showing it in a different way – brilliant.’
This idea of capturing a message was echoed by another respondent, who saw the artworks as a means to giving people a way-in. It is they key message, not the full story. 
‘I think it gives you a start with the information, like people have been saying. If you really want to know about it, you’d have to go away and look that up yourself…There was something about fighting for equal pay in one of the installations, and that was something I didn’t know about, something for trawlermen I think; so if I wanted to know more about that, that’s only told me a tiny bit, so I ‘m going to have to go away and find out about that…I have heard lots of people saying, it’s not just the fact that they went to that and they enjoyed it and they got an emotion from it, people are now saying they’re gonna go in the Maritime Museum, they’re gonna go in the Ferens Art Gallery, and it’s making people interested about the place…Now they want to go into [museums and galleries]. I was talking to a woman the other day and she was about 35, never been into an art gallery in her life, but she’s going in. So it’s served as a springboard.’
This idea that ‘Made in Hull’ would lead people to be more interested in the stories, and more confident about taking that step to visit Hull’s cultural institutions, was expresses by other respondents.

‘People went to [Made in Hull] and enjoyed it…I think that will actually encourage them to think “Well actually, once the Ferens has been reopened again, I’ll go in and have a look and I’ll look at that”, you know?’

1.7. Outcomes & Impact 
In order to assess the outcomes and impact of ‘Made in Hull’ on audiences the value statements taken from the CATI surveys, which respondents had previously taken part in, were utilised as a stimulus.

Respondents reflected on the value statements, selecting a key few as what they felt best encapsulated the event’s impact on them.

1.7.1. Connectedness – To The City and Its People
Fifteen out of the eighteen participants said they most strongly agreed with the statement ‘Made in Hull gave people the opportunity to share and celebrate together’. This was not only because of the content of the event, but also the way it had been arranged, so that everyone felt safe.

‘I didn’t know what the crowds were going to be like…I felt that with young children it was still planned very well, you could still move around easily. We ended up staying ‘til about nine o clock which is pretty late for her and she absolutely loved it. So yeah, we were really pleased with the event.’
‘For me it was the collective emotion in the square. I don’t know….when everybody clapped and cheered at the end, I think everybody was like – even though some of it was harrowing, it was uplifting at the end, everybody felt positive by the end of it.’
‘Being amongst a large crowd who empathise with each other. Not a football crowd.’

‘It just instilled in me just a sense of belonging you know - community.’
On a more basic level, respondents just found the whole ‘Made in Hull’ experience enjoyable, and a chance to share with other people, regardless of who they were or where they came from.
‘And I actually had someone I’d never met before say, “Why can’t it always be like this?”’

‘It was an amazing atmosphere and it gave everyone from all walks of life, to come together and celebrate without being judgemental on where people have come from and what they do. You know it sort of just removed all that, and we were all from Hull.’
‘I’m a Hull FC supporter – rugby…It was so nice that it didn’t matter what team you supported, or skin colour or race, or anything, you just thought everything, just got on so well. All people. There was an old lady dancing with a young kid, but he was giving it the moves and she was trying to copy and that was just amazing.’
‘There’s another quick little film on YouTube, a film of a little boy with an umbrella dancing. Dancing in the rain, that was absolutely brilliant.’
One respondent shared feedback they had from friends about how the children and young people of Hull were inspired by ‘Made in Hull’ too, and how it has given them a sense of the city that they had not had before.
‘I’ve got some friends that are teachers, in some of quite deprived areas of Hull, and they’ve come and told me stories of how the children were so excited, they’d never felt part of anything before, they’re from the areas that people look down on, and they came and saw it and felt like they were part of the city, everyone was part of it all together...’

This gave the respondent hope for the future, and how City of Culture could bring about real change to these young children and young people.
 ‘…And I think that’s really good for children that have had bad starts in life. This could be a year which really can make them positive, give them ambition…show them that they’re living in a good city.’
Respondents also talked of how they had spoken to people that they otherwise would not have interacted with, because of the atmosphere of the event, and what they were all experiencing together.
‘And all the people you were interacting with and people were talking you know- “What do you think of that?” - and that was really good because you were just talking to someone random like we said earlier. And people was all experiencing it as a group feeling really and a certain swell of a group emotion I thought.’

‘I mean, I’ve got children and it was dark, it was late, I’m bringing them into the town, I was a little bit thinking “Oh god, big crowds and stuff”, but there was just such a buzz. You know, I spoke to some random strangers you know when you’re kind of sat next to them watching these displays, you’d form this little conversation and it was lovely that kind of joint interest, you know. And I wasn’t concerned at all about being in the town at night with my children at all.’

1.7.2. Inter-generational Communications and Understanding

There were a number of stories of how the event had sparked conversations across different generations and communities. Indeed, some said the event had made them think more positively about people from other generations. 

‘I’ve spoken to my grandchildren and my kids even, and I never thought they had the faintest interest in Hull at all. You know, all ‘I wanna go work away, I wanna do this and I wanna do this’, but since all this happened, we’ve had many a conversation about ‘oh I’m taking the kids into town today, I’m gonna show them the whale in the maritime museum’. You know and usually it would be I’m taking them to Jumpy Billy’s or something.’

‘I spoke to my mum about her wartime experiences and stuff but not in very great depth, so I think it encouraged me to ask a little bit more and find out that actually hey were bombed out  - they weren’t in the house at the time luckily, but they were in the shelter, but they lost loads of things in the blitz and then had to split up. And it was interesting, I said what did you do, and she said half of us went over to my auntie in one side of Hull and half of us went to my auntie and this…and little things – I didn’t know that. You know, how they coped with the fact that they were basically made homeless.

 ‘It just made me realise what people have gone through, especially in the war when you’ve got the sirens and air strikes going on. That just brought it home. And then the sinking of the Gaul as well. The way that was presented just made me think actually, the people of Hull have been to hell and back and they’re still here and they’re still doing it.’

‘I’ve got some elderly neighbours and I did sort of ask them about what it was like for them during the war and their experiences, and I’ve been round and had a cup of tea with them, which I would never have done normally. And I work in a shop, so I’ve asked some of my customers about things. So yeah it’s inspired me to try and find more.’ 
Equally, many people had spoken to strangers on the night of their attendance and learned about their direct experiences of what was being represented through the installations.

‘I was talking to an old chap who was actually stationed at an airfield up at Bransholme where the shopping centre is now, and the stories he was telling me were just amazing. Because it was a barrage balloon thing and I never knew that was going on. And some of the things what was going on in Hull, it just opened my eyes. It made me feel so humble.’
‘I talked to a lot of people in [Queen] Victoria Square and particularly next to The Deep. Conversations I never expected to have about all sorts of things.’

‘Speaking to people that I probably wouldn’t normally speak to on a Wednesday night. And I mean it’s generated so many conversations in my workplace, and within my social networks as well.’

‘One night I was stood behind a very old couple who were there, it’s quite odd because it’s sort of eght o’clock at night and a very elderly couple were there watching it and they started talking to me and saying “Oh well you don’t remember the Blitz”, and I said “No”, but then they started telling me their stories, and they were really pleased with the way it had been portrayed on the buildings...it made people feel really good, and people were reminded of all the good things that had happened. Yes of course there were some awful things, every city has their awful things, but there was a lovely feeling that everyone was together and people were talking.’
‘From coming from Hull, I already knew that people are the friendliest people going aren’t they. And it proved it when everybody was just stood watching and the air raid’s going off and it was all people telling you about it, and that’s what I find fascinating – listening to other people’s stories who was actually there. That was amazing.’
1.7.3. Positive Perceptions Towards Hull

There was a sense that the city could now be taken seriously as a City of Culture, which drew comparisons with Derry and Liverpool.

‘I’m fed up of hearing about Londonderry and Liverpool, you know ‘oh you won’t top that and you won’t be better than that’, and maybe we won’t, but if this is the start of it, it’s not going to be that far short. So keep going, keep it going.’
It has put a marker down and made people from both within the city and beyond think it is worth making the effort to engage with what the year has to offer. Indeed, many respondents had themselves been inspired to go to other events of the back of it.

‘I went to the University [of Hull] the other day to look at the Lines of Thought [exhibition] and that’s worth going to. You are very close to things that are so valuable, but probably never come here again…And I have got other things that I want to go to.’ 

‘I showed people the film [You Tube clip] and people said right we’re coming up and they’re gonna come in March, and there’s a group of my old University friends are coming in February, and some of them haven’t been here for you know, ten years or twenty years. But because it’s city of culture they are coming, and that’s great.’
‘You have got people now who are coming up from London and various other friends throughout the country – some of who have never been to Hull! So they’re coming this year, because I’ve just been bombarding them with films and saying how fantastic this year’s gonna be.’

‘I mean I don’t live here anymore, but I’m doing a Masters at Sheffield Uni at the moment, and all the people that came to my course who live throughout Yorkshire went during the week because of what I’d said.’
Because of the trail approach to the event, and people being taken to parts of the city that were new to them, many also stated that Hull had more to offer than they realised.
‘One of the things was Zebedee’s Yard. Up until then I thought Zebedee’s Yard was a private place.’
‘I think there’s parts of Hull like that where - I was surprised about this place. We walk by them every day, love to know what’s in, and I get the chance to see them.’
1.7.4. Personal Reflection and Reliving Memories

Some respondents spoke of how the event had given them the opportunity to remember their own experiences as a resident of Hull, or had brought to life those stories that their families had shared with them growing up.
‘Watching that made me remember some of those things and made me remember where I was at the time that these things happened and stuff like that, and it made me connect to it, with the history of Hull.’
‘The stories that I saw were the ones that you know, my grandparents had told me about, my dad brought up and I recognised them all, and it felt like it was people coming out and hearing those stories.’ 

1.7.5. Excitement and Anticipation for the Year Ahead

Amongst both groups there was a sense of excitement about what else the City of Culture had in store for 2017 and they felt it was already encouraging more people to take an interest in arts and culture in general. 

 ‘I think that it will actually encourage them to think ‘well actually, once the Ferens has been reopened again, I’ll go in and have a look and I’ll look at that’, you know.’
‘It hasn’t made me more interested, but it’s made my dad more willing to come with me.’
‘Well I’ve been to Ferens Art Gallery just to have a look.’
‘I don’t do art but I’ve been to the Ferens.’

1.7.6. Volunteering

Some respondents even said they had applied – or were planning to apply – to become a Hull 2017 volunteer themselves; or knew of others that were. In many cases this was as a direct result of engaging with a current Hull 2017 Volunteer.
‘Yeah I’m training in a couple of weeks time, and I’ve also become part of the Hullywood Icons thing as well.’
‘My mum’s doing it [volunteering] as well.’
1.8. Legacy

There was a desire amongst respondents to see the event again in future, though others stated that from their understanding this was not going to be possible.
‘Is it going to come again, have they got any plans to reshow it?
‘It would be nice to have again at the back end of the year.’
Moving on from this, respondents reflected on what they hoped the longer-term outcomes of ‘Made in Hull’ and the City of Culture year would be more broadly. These had a specific focus on challenging negative perceptions of the city and making it a more attractive place to visit and invest in.

‘That [Hull] will continue to think more positively about itself.’
‘Or other people will think more positively about us, because other people have this negative image of Hull people. I mean like the Sun newspaper, after New Year’s Eve…’
‘Hopefully bring more business in because we do need the regeneration…I mean I know there’s a lot going on about the regeneration as well, but I think, walking down Whitefriargate, it can be still slightly soul destroying that there are still empty shops and there are still.’
‘But hopefully it will really bring people in.’
There was a clear level of buy-in that culture could be a real catalyst for regeneration, but equally, a recognition that in order for it to be able to do so the wrap around offer that is expected around this needs to also be developed.
‘I’m not a great fan of shopping, but the shopping experience is shocking. You know, so I’m thinking – will people come back next year? Bearing in mind perhaps a good percentage of those want to shop.’
‘And what Hull needs to think about is extending its hours so people have a reason to come into the city centre and that will have a knock on effect then, businesses will be drawn in, so I’m just hopeful that all of that continues and that next year, we’re actually left with a city that works for everybody and you know, is buzzing all the time and not just on a Saturday night or. Whenever it is. It doesn’t just shut down.’
As a result, residents appear to be interested in what the legacy plans are for post 2017.
‘I think that’s the only fear, that after this year, it could be a fantastic year, but I guess really people are thinking that the fear is, what’s going to happen.’
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