4. Place Making

4.1. Media Coverage & Analysis

Cornershop (one of Hull 2017’s PR agencies), utilised TrendKite to undertake an analysis of media coverage and analysis for ‘Flood’. 
4.1.1. Coverage Volume
Flood secured a total coverage volume of 247 across print, online and broadcast, which equated to a total readership of 630 million and estimated AVE (Advertising Value Equivalent) of £750,000.
Volume of coverage grew steadily throughout the year, peaking around the four performances and/or broadcasts, culminating in a large amount of coverage at the end of the year when Flood was selected as a highlight of 2017 on the BBC News Channel.

Editorial coverage of Flood was neutral (75%) or positive with zero coverage generated flagged as negative. Flood was often praised for its community inclusivity and accessibility, as well as ambition and scale. 

Words used to describe ‘Flood’ include “epic”, “ambitious”, “thought-provoking” and “ground-breaking”.
The majority (93%) of coverage originated from the UK. The US-based Broadway World accounts for most of the coverage and shares from the US.

Facebook was the best-performing platform for social shares of coverage with 5,687 shares. This is to be expected given the prevalence of outlets such as The Guardian, The Observer and Hull Daily Mail who all have strong Facebook presences. The notable LinkedIn presence (96 shares) is likely due to the large number of people involved in creating the production (including hundreds of volunteers and community performers) who may have wanted to share coverage on a career-focused social network.
4.1.2. Print Highlights

There were 14 pieces in print, including The Guardian, Yorkshire Post and Hull Daily Mail.
Flood: To The Sea was previewed in several media including: one of “The best 10 TV shows in the UK this week” in The Guardian; “Critics Choice” in the Times; The Guardian Guide; The Times Saturday Review; The Sunday Times Culture; Daily Mail Event; TV Times; and Total TV Guide. Highlights include:

· The Observer New Review: “It possesses a wonderful quality which makes the message contained in its big central speech all the more poignant. Well worth watching.”

· Daily Mail Event: “Hull’s tenure as the UK City of Culture has been a resounding success”. It goes on to describe Flood as the latest in a series of “amazing events, exhibitions and performances”;

· The Daily Telegraph Review: “It’s an epic project; the scale of ambition shown here is to be applauded”.
Other highlights include:

· A double page spread in The Guardian in which reporter Andrew Dickson describes Flood as a “wildly ambitious flagship show”;

· A 3* review of Flood: Abundance in The Guardian in which critic Alfred Hickling writes: “As a feat of logistics, this thrilling odyssey played out on water looks likely to be a highlight of Hull’s year as UK City of Culture”. He goes on to say: “Immersive theatre does not come more immersive than this”;
· A double-page spread in Yorkshire Post in which theatre correspondent Nick Ahad reports: “Things I find difficult: maths. Boiling eggs to the correct consistency. Praising Leeds theatre company Slung Low highly enough.” He goes on to describe Slung Low as “innovative, inspirational really quite extraordinary” and finishes by adding “where Slung Low goes next to top this latest epic achievement” to his list of things he finds difficult.
· A feature in Hull Daily Mail in which a Hull 2017 volunteer describes how ‘Flood’ helped her overcome her fear of water.

4.1.3. Broadcast Highlights
There were more than 121 mentions across TV and radio, with syndication across regional BBC stations.
Highlights include:

· Slung Low Director Alan Lane on a BBC Radio 3 Free Thinking live special from Hull to debate Hull’s links with the wider world; 
· Flood writer James Philips talks to BBC Radio 4 on a Front Row special live from Hull;
· Director Alan Lane on BBC Breakfast.
4.1.4. Online Highlights
There were 112 online articles including BBC News, The Observer and The Times.

Highlights include:

· A 4* review of Flood: Abundance on The Stage in which the show is described as “visually stunning”;
· A guest blog by Slung Low director Alan Lane on Broadway World;
· A guest blog by Slung Low director Alan Lane on Big Issue North.

4.1.5. Website Traffic Generated
The www.hull2017.co.uk website received 936 click-throughs from online editorial.
