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1.1. Introduction

The quantitative survey that took place with audiences was supplemented with two focus groups. This was to enable qualitative data to be collected, which would provide further insight into audience reaction to Look Up.

1.1.1. Methodology

The focus groups were recruited using the contact details provided by those who had opted in to take part in further research, via:

· CATI survey for Blade;

· Contact details collection onsite;

· Opt-ins to further research from the Citywide Residents Survey
.

A screener survey was sent to them, asking:

· Whether they were a resident of Hull or East Riding;

· Which of the Look Up installations they had seen; and

· Demographic and socio-demographic information.

The screener questions were used to ensure that participants represented both residents and day visitors to Hull; a good mix of post code areas, age groups, genders, ethnicities; and a range of attendance levels for Look Up.

The aim was to recruit 24 participants (12 for each group), to allow for drop-outs. However, it was only possible to recruit 16. In total, all 16 recruited took part across the two groups. 

The first focus group took place on Tuesday 23 January 2018, 6:30pm and consisted of six participants:

· Four were residents of Hull - from HU2, HU5, HU6 postcode areas;

· Two were residents of East Riding - Sproatley and Patrington;
· Four were female and two were male;

· All were White: English/Welsh/Scottish/Northern Irish;

· Ages ranges represented were 45 years to 74 years;

· None self-identified as having a disability; 

· Amongst them they had seen every artwork in the Look Up programme;

· The highest number of artworks seen was seven and the lowest two; 

· The average number of artworks seen was 4.6.

The second group took place on Thursday 25 January, 6:30pm and consisted of ten participants:

· Seven were residents of Hull - from HU2, HU3 HU5, HU9 postcode areas;

· Three were residents of East Riding – Cottingham, Willerby and Preston;
· Seven were female and three were male;

· All were White: English/Welsh/Scottish/Northern Irish;

· Ages ranges represented were 30 years to 74 years;

· Two self-identified as having a disability; 

· Amongst them they had seen every artwork in the Look Up programme;

· The highest number of artworks seen was ten and the lowest two; and

· The average number of artworks seen was 5.4.

The focus groups were led by Research Consultant, Tom Brennan, of Brennan Research, to ensure objectivity, and to also encourage participants to feel confident in providing frank and honest feedback.

1.2. Focus of the Group

A discussion guide for the focus group was pre-agreed with Hull 2017 to ensure that the key areas of interest were covered within the discussion (see Appendix 18). These were:

· Respondents’ motivations to visit the Look Up installations experienced;

· Respondents’ overall reaction to Look Up;

· Respondents’ reaction to individual artworks in the Look Up programme;

· Respondents’ experience and opinion of the interpretation provided; and

· Respondents’ view on how Look Up impacted upon them.

1.3. Look Up Within 2017 Highlights

To break the ice within each focus group, respondents were asked what their highlights of City of Culture year had been. Several events were mentioned across both groups. However, by far the most frequently mentioned was the opening event, Made in Hull. Others mentioned included a range of theatre, outdoor events and installations:

· LGBT50 (including Pride)

· The Hypocrite

· The Tempest

· One Day Maybe

· A Colossal Wave!

· Land of Green Ginger Unleashed

· Height of the Reeds.

Within responses, artworks from within the Look Up programme were mentioned also - specifically Blade and Bleached.

‘I just was blown away by all of it, but I think one of my favourites was the corals [Bleached] … in the CD4i building … That was absolutely fantastic, I really, really liked that.’
(Focus Group Member)

‘When the Blade turned up one morning. I got up, having a cup of tea, put my Facebook on and someone put this thing on, "What's this happening in town?" I thought, “Hang on a minute”, I got my gear out when I saw it, and just watched it, just coming into the town centre, and bumped into a couple of people I know and it was just amazing seeing that there. And then, I mean I wouldn’t have even minded it staying there because I found it absolutely fantastic.’
(Focus Group Member)
More general responses were given by some respondents, reflecting on what they felt were the main outcomes of the year from themselves, their family and the city.

‘I think the highlight for me, as a Hull girl, has been the positive focus it’s brought to the city. You often hear a lot of negativity about Hull, so it's been nice to have it in the national news, and people who, friends from away saying, "Oh, I saw Hull on the news the other day," and that was good.’
(Focus Group Member)
‘I think the main thing that struck me was just the amount of stuff it gave us to do as a family. It was me and the wife, we’ve got a son who's eighteen, a daughter who’s fifteen, and from day one when we came in for a meal on New Years Day we were just ... coming into stuff together and going around it together, or people would come in individually or one or two of us and we would just then have so much more to talk about and it really got the conversation going.’
(Focus Group Member)
‘I'm a bit like that chap there, it was the fact that I got an eight-year-old, a seventeen-year-old, a seventy-year-old mum. All generations, I used to book everything I could and my boy, little boy would say, “Where are we going?”, and I’d say “We’re going into town, don’t know what for...”. Half the time we didn't even know what we were going to … and I just love that fact that all generations were together.’
(Focus Group Member) 

1.4. Motivations to Attend and Awareness

1.4.1. How People Became Aware
Blade made a major impact at the beginning of the year, raising awareness of the start of the programme and attracting the public’s attention. All respondents had seen the artwork.

‘I remember in January because of the Blade. Because that was the first, unless I'm wrong, but that was the first of the Look Ups.’
(Focus Group Member)

Social media was a key way that some respondents were finding out about Look Up, as well as Hull 2017 activities more generally.

‘Social media, for me … Basically, we was catching up on what other people were doing, on various Facebook pages - artistic ones, and non-artistic ones -  saying, "Hey, have you seen?" or "Have you heard about?" Then I would say the same, "Have you seen this?" only to family and friends.’
(Focus Group Member)
‘I found, funnily enough, one Hull of a City was the best one … In the last six months, because it really kicked off there, but then they really got to ground with it, and everybody that was out was really pushing that.’
(Focus Group Member)
Hull 2017 Volunteers were also highly praised for how they promoted and shared information about the events, and some respondents sought them out for recommendations and information.
‘[Volunteers] were letting you know, "Hey, have you seen this?", and by bumping into volunteers and talking about various bits and pieces, you were getting other information from the volunteers.’
(Focus Group Member)

‘I found [volunteers] to be the best source of information for what was worth going to see, because they'd got lots of feedback from other people.’
(Focus Group Member)
There were also a core group of respondents who proactively sought out and used the season brochures, published by Hull 2017, for finding out about events and planning what to see.

‘We've found most things, my family, through the brochures and we get them like the first week they were out and mark everything down, get the calendar out. And they were really informative … The hub in the station was always well manned and always people there.’
(Focus Group Member)
Respondents were reminded of all the artworks within the Look Up programme, and the discussion moved on to how they found out about the individual installations. Common answers from respondents included the season brochures; the Hull 2017 website; the e-newsletter sent out by Hull 2017; and the Hull Daily Mail.

‘Again back to the brochure, “Oh that's on, I’ll go and see that.”. And I specifically went and spoke to somebody about it, but you just pass through I think.’
(Focus Group Member)
‘The brochure again.’
(Focus Group Member)
‘I got a lot of what was going on from Hull Daily Mail.’
(Focus Group Member)

For some artworks – namely City Speaks, The Train Track and The Basket, This is a Freedom of Expression Centre and Elephant in the Room - there were a core group of respondents who became aware of the artworks when passing by. In the case of This is a Freedom of Expression Centre, one respondent mentioned having come into town for other reasons, choosing to go and see the artwork as he was passing by the college. 

‘I was just in town one day. I took my car for the MOT and thought I’d go look in town, and I just went by the college and this Freedom of Expression was on. And then, one of the volunteers said, "Oh, you want to go into Prince Quay to look up the Elephant in the Room." So it was by accident.’
(Focus Group Member)
Other respondents, in talking about Elephant in the Room said they saw it when going to Princes Quay for other reason, though in one instance it would have been missed had a volunteer not pointed it out. 

‘I never specifically went out of my way to see Elephant in the Room… and then I was like, "Oh, I must go see it." because I was going to the cinema, “I'll see it when I'm there”.’
(Focus Group Member)

‘I wouldn't have seen it but I saw the little notice and I saw the volunteers who then pointed it out to me. If they'd not been there and hadn't been a little thing to read, I think I would've walked straight past it.’
(Focus Group Member)
‘I saw it [Elephant in the Room] by accident. I was in Princess Quay shopping. One of the volunteers stopped me, I started to read one of the notices, and one of the volunteers stopped me and said, "Have you seen this?" And I didn't actually realise that it was there until she pointed out and I looked up and realized what it was.’
(Focus Group Member)
It was also a similar story from respondents when talking about how they came to see The Train Track and The Basket. Often people were aware, but went to see it when they were already in the area for some other reason.

‘Just in town, and said, "Might as well pop on over while we're there."’
(Focus Group Member)
‘I was just passing through, and I can put a tick on that one. I noticed, "Oh, there's something up with them windows." That was it.’ 
(Focus Group Member)
City Speaks benefitted greatly from its location in terms of raising awareness, attracting attention from both drivers and pedestrians passing by the area.

 ‘I just stumbled across it coming on a night out, down Humber Street. And I was all like “What's going on over there?” And I’d not read about it or seen anything about it at all, so then we struggled to find where you spoke into it, but we ended up walking up and down Humber Street and found it, and I'll tell you what when we’d had a drink it was a right good laugh.’
(Focus Group Member)

‘I saw it because I was stood over Mike Street Bridge, and that's that. That's what brought me.’
(Focus Group Member)

Social media and word of the mouth (either face-to-face or digitally) were the predominant ways that people had become aware of Blade, with one respondent also mentioning having seen it on television (on Look North).
‘Yeah a friend texted me at like six in the morning, and he was in Queen Victoria's Square.’
(Focus Group Member)
‘Yeah it was social media Blade. It was viral.’
(Focus Group Member)
‘It was a social media with me. I put Facebook on and someone put a video on saying “Look at this”, and I thought, “Right, time to go and have a look”, and, yeah, fantastic.’
(Focus Group Member)
‘I think I found out from a friend and I think they’d seen it being moved or something, didn't know what the heck was going on and then it was The Blade … it was a big surprise to people.’
(Focus Group Member)
 ‘Yeah, Look North kinda gave it away without giving it away.’
(Focus Group Member)
‘I just knew it from business contacts. And I was like, "Oh that would be great." And stayed home and watched it all on social media and then went to look. I didn't realize how great it would be … I was surprised.’
(Focus Group Member)
Word of mouth was also the main way that respondents had found out about Washed Up Car-Go and Paper City.
‘From friends, because they'd already checked it [Washed Up Car-go] out. My brother and sister-in-law came up from Hampshire for a weekend. That was one of the first things I took them to. They loved it.’
(Focus Group Member)
‘I had a friend who's one of the volunteers and she said she was on duty there [Washed Up Car-go]. I said, "It's a bit different. I want to go see it." Went down, and had a look.’
(Focus Group Member)
‘My sister-in-law was a volunteer and she told me. Gave me the booklet and said that [Paper City] was happening, or I wouldn’t have known to be fair.’
(Focus Group Member)
For Paper City, this artwork also seemed to benefit from other activities happening in the area, with one respondent mentioning the Lee Price exhibition at Humber Street Gallery, The House of Kings and Queens.
> ‘There's something else happening down at the fruit market area at the same time.’
(Focus Group Member)
> ‘I think that's the same time there was an exhibition … about Sierra Leone and transgender people.’
(Focus Group Member)
Floe was also mentioned as having good coverage in the press, and one respondent mentioned that it seemed to have been given a major push through the website. 

‘I think I saw that one in the press actually.’
(Focus Group Member)
‘The website was bigging it up.’
(Focus Group Member)
1.4.2. Awareness of Look Up as a Programme

Respondents were asked whether they were aware that individual artworks were part of a broader programme called Look Up. Overall, there was a good level of awareness among respondents that that they were, with a number having grasped what the intention of the programme was. 

‘I think the subsequent things [after Blade] were badged as part of the Look Up project, so I understood that. There was an explanation of it as well saying that the whole idea was to encourage people to look, rather than just walking along the streets - to start looking up at tops of the buildings, the things that you don't see. There is some fantastic architecture. Valuable, but people don't see it, and this all promoted it. That's what I thought.’
(Focus Group Member)

However, this was by no means universal, with some respondents not having picked up on this.

‘Not always, no.’
(Focus Group Member)

‘I wasn't aware that they were all part of the Look Up project. And I think one of the things about the City of Culture is that there are so many things … I suppose I keyed into the kinda things … that interested me. So, I went to the theatre, I went to the art gallery, but missed some of these and maybe I saw some things that I wouldn't have normally have seen. But other things have passed me by maybe it's because I've not gone out looking for them.’
(Focus Group Member)

‘I personally just assumed that everything ... I treated it [everything in 2017] as a big party, all under the same umbrella.’
(Focus Group Member)

Even where respondents knew Look Up was a programme of artworks, there was an element of confusion as to which projects were a part of it and which were not. 
The projects that did not seem to naturally fit for some respondents, tended to be those that were installed at eye-level. There was a sense that some people had interpreted the title literally and felt the implication was all parts of the programme would require them to physically “look up”.

‘I wouldn't have thought that the Washed Up Car-go was necessarily part of Look Up, because it's a car full of stuff … I saw it but I didn't connect it with the others.’
(Focus Group Member)

‘Actually thinking about it, I'm thinking back at the time like respectively I don't think I realized Paper City was. But I think that's because I viewed Paper City as its own standalone event.’
(Focus Group Member)
Equally, other projects in the broader Hull 2017 programme, which did require people to “look up” were thought to be part of Look Up when they were not. 
‘One of the things I thought would be on there was the Amy Johnson Plane, cos it was up in the station, so it could have been quite easily absorbed.’
(Focus Group Member)

‘Because I thought they're part of the Look Up as well. The robots [Where Do We Go From Here?’
(Focus Group Member)
‘Another one that was missed off actually from Look Up, which I would've put for what was part of the Look Up project, is the Estate light-up for the coloured lights [I Wish to Communicate With You].’
(Focus Group Member)
These discussions linked into a later debate within the group about the title and whether it really should have been interpreted literally. Some respondents had begun thinking of it more philosophically. 

‘But there's more than one way to look up though isn't there? It's about looking out and upwards, and pride, and joy, and a sense of community.’
(Focus Group Member)
‘It's just about different ways of looking at things … it's not just about like looking up at the skies. It's looking up from your own perspective and from your heart. So I don't see that it has to be linked.’
(Focus Group Member)
‘It's also the looking up, fixated on the looking up analogy now, of having to look up who that guy was that we were talking about in the protest. I'd have to go and look up what he was about.’
(Focus Group Member)
In reflecting on the idea of Look Up being a programme within the broader programme, some respondents appeared to struggle with the concept.
‘It's a bit weird 'cause if you look at the pictures that there's nothing obvious that connects them, but then you stick them in a program called Look Up. I'm puzzled by that. I wouldn't look at them and say they're all about the same programme.’
(Focus Group Member)
‘I must admit I spoke about individual things to lots of people in lots of places, but I would never have even attempted to explain the concept to this. You go to Paper City and this is what happened at that … I wouldn't have even thought of grouping them together to talk to anybody else about to explain it because is it relevant?’
(Focus Group Member)
1.4.3. Motivations

Moving on from how respondents found out about Look Up in general, and the individual artworks within it, they were asked to reflect on what it was that caused them to visit the artworks. 

As mentioned in section 1.4.1, some people did not necessarily make a conscious decision to visit some of the artworks, stumbling across them instead whilst in the area.
With Blade, people had seen a wealth of imagery online and via the media. Despite this there was a sense that the only way to really experience it was see it. The pictures were only going to tell people so much about what it looked like and felt like in the space.

‘I thought that was an example of where you do actually have to experience something for yourself, because I think I saw it on the television before I actually went to see it myself. And on the television all the people were saying oh it's fantastic, or it's a load of rubbish or whatever and I went to see and I just thought, "Oh that looks interesting”.’
(Focus Group Member)
‘It was curiosity because it's one of those things that, like you say about pictures not really doing it justice, pictures never actually truly grasp the sheer scale of something … but until you see it with your own eyes you can't actually see like the dimension or the length of it in the same way.’
(Focus Group Member)
For City Speaks, respondents had different motivations. Having passed it by, some just felt the need to engage with it on a purely fun level, whilst others saw it as a way to see their own words in lights or see what other people were saying.
‘I write poetry, so I thought this is a chance to get some cheap publicity. I'd take it as a couple of photo opportunities for my Facebook page. Again, so many of these things is just a brilliant idea.’
(Focus Group Member)
‘It was fun.’
(Focus Group Member)
 ‘I think it was just Hull Daily Mail. I never had a go at it but whenever I was in the area I just had a look to see if anyone was putting anything rude up there.’
(Focus Group Member)
With Bleached, one respondent spoke of how the background to how the piece came about had sparked her curiosity.

‘It just sounded really interesting, and somebody had written that, I don't know how true it was, that all the coral, they'd had a power cut or something [a fire] at The Deep … The fish survived, but the coral didn't … They'd salvaged the coral, and this artist wanted to make this fantastic art.’
(Focus Group Member)
With Paper City there was a range of motivations: a conscious decision to experience everything in that area of the city; the chance to see inside buildings that are usually closed off to the public; and a love for the media being used to make the artwork.
‘I made a point … of trying to find out what's on that I haven't seen and obviously Hull changed so regularly that you’d no sooner finished one than there was something else. So every time you came into town there was something new to see. And I just made a point of going to try to find it. Which is great, I thoroughly enjoyed that 'cause you come across something totally unexpected, "Wow what's this all about?"’ 
(Focus Group Member)
‘It's the most unusual places like the old smokehouse.’
(Focus Group Member)
‘Ah I was ready for Paper City all year because I’m such a paper nerd. I was so excited for that I loved it.’
(Focus Group Member)
1.4.4. Reasons for not engaging

Where respondents had not seen an artwork within the Look Up programme, there were several reasons given as to why. In some cases, it was a lack of awareness of the artwork, even where people had been proactively looking at what was on. This was especially true where people’s main “go to” information source was the season brochure. 

‘I think I was unaware of Bleached.’
(Focus Group Member)
‘Not enough publicity … Because the book [season brochure] seemed to be very good, and, "Hang on a minute, that's not in the book."’
(Focus Group Member)
‘There was a lot of stuff that wasn't in the booklet [season brochure]. I understood that, but I've missed things that I would've wanted to see.’
(Focus Group Member)
‘I think I was unaware of quite a few of them, really. I don't know if it was me not looking.’ 
(Focus Group Member)
 ‘I think you were on Facebook, and I don't do Facebook, and I really struggled to find everything that I wanted to see. Then you miss something, and think, "I didn't find it on the website."’
(Focus Group Member)
Some respondents also mentioned timings, including when things were programmed to take place, the duration of each installation and not being fully aware when installations ended. 

‘I saw it [Bleached] walking past but I didn't go in because I was on my way to somewhere, and it was one of those “I’ll go back” … It was a short running period … so I didn't actually get to go back in time to see it.’
(Focus Group Member)
‘Timings. It’s things like Floe that were only on over a weekend and I, massive workload that weekend so I just couldn't make it. I think it was similar with Bleached … I walked passed and made a mental note to return. By the time I had the chance to return it was over. And Freedom of Expression Centre, it was just August.’
(Focus Group Member)

 ‘Yeah I must admit I wanted to go and see Bleached and the day that I’d set aside for it, the weather was foul, and having been to Washed Up Car-go on a similarly foul day, I decided it wasn't wise because it blows around there and, like you all I was going to go back later, but it had finished by the time I got round to it.’
(Focus Group Member)
‘I do remember, just being on holiday and really frustrated because we were away when there was something I wanted to go to … I was thinking “You're on holiday, this is the good bit. Nope I want to be home to see that!”’
(Focus Group Member)
One respondent also found accessing information on the Hull 2017 website a bit of a barrier to engagement. This did not seem to have been a unique experience, as at other points in the discussion, respondents mentioned how they had found the usability of the website challenging.
‘People would tell me about things and I'd think, "Oh, I'll look that up and might go and have a look." And then I'd look on the website and I couldn't find it, so that was an issue for me, and I'm not on Facebook … I think that was one of the reasons I missed things, or they were just little exhibitions and you have to make special journeys so you don't bother to be fair.’
(Focus Group Member)
‘The actual website probably wasn't good. Was not good at all.’
(Focus Group Member)

‘I did look on the website and found it quite difficult to negotiate at times.’
(Focus Group Member)

Another respondent also hinted that the project description had not really managed to inspire their interest in a couple of the artworks. This was either because they could not grasp what it was or the content was not appealing.

 ‘I don't know about Freedom of Expression. The Elephant in the Room, I read something about it and thought “It looks a bit odd. I'll have a look when I'm passing through”, but I never went through, and Bleached and Train Track and the Basket, the information I saw just seemed a bit vague.’
(Focus Group Member)
There were people who lamented the fact that they had missed some of the artworks within the Look Up programme.

‘I haven't seen [Bleached], and I heard you talk about the coral, and I thought I don't know what that is, I missed that … I wish I'd seen that now.’
(Focus Group Member)

‘I wish I had [seen Paper City] because I did miss it and somebody told me all about it.’
(Focus Group Member)

1.5. Overall Reaction to Look Up

The conversation then moved on to explore how respondents felt about Look Up overall. This included how they would describe the Look Up project to someone if asked. Many the responses linked to the diversity of the programme - referencing the types of artwork, the locations used, audience appeal, and the length of time artworks were installed.

 ‘Different.’
(Focus Group Member)
‘Varied.’
(Focus Group Member)
‘It was all out in the street, and in different places.’
(Focus Group Member)
‘Like the City Speaks, it was there for quite a while in comparison to some of the other things.’
(Focus Group Member)
‘I think it was varied, and there was something to suit all tastes and all of the ages.’
(Focus Group Member)
‘It gave a different dimension to [the Hull 2017 programme].’
(Focus Group Member)
The length of the installation periods, for many artworks was considered a strength within the programme.

‘You have a chance to actually get used to it and see it more than once, and twice, and three times.’
(Focus Group Member)
‘Some of the things were there for weeks, and sometimes months at a time. Lots and lots of people got in to see them, whereas an event that ran for three days or whatever, gets so many people, and then it's gone. You see it or you don't.’
(Focus Group Member)
The fact that the artworks were in the public realm and could be interacted with were also deemed strengths, because it had allowed people to take risks, made it accessible, and removed some of the barriers to engagement.

‘It did bring people in to look. Ultimately, it was in the streets and not in the art galleries, and it was for free … When these things are free, and they're there for a long period of time.’
(Focus Group Member)
‘That's where the essence of interactive art is ... You can participate. You can touch, you can feel, you can shout at it, it does stuff. I think that draws a lot of people in … You can play and you can interact, and I think that's what a lot of the appeal is about, rather than just stand and look.’
(Focus Group Member)
Equally, it was felt that Look Up had been one aspect of the overall programme to have attracted much attention for the city, inspiring visitors to come and enjoy what was on offer.

‘I think it put us back on the map.’
(Focus Group Member)
Respondents also spoke of the challenging nature of some artworks within the programme, and how it had enabled them to take risks.
‘Thought provoking.’
(Focus Group Member)
‘I think it challenges.’
(Focus Group Member)
 ‘[Look Up] certainly brought me to a lot of things that I would never have thought that I would've enjoyed. If somebody told me that there'd be a wind turbine blade in the middle of the top, I would've thought, "Yeah, okay."’
(Focus Group Member)
‘You might not like all of it, but there'd be something you'd like.’
(Focus Group Member)
‘A lot of people who thought, "I don't know if I'm going to like it, but I'm going to have a look", which is great. Whether they like it or not, it's getting them in there, and getting people to give things a try.’
(Focus Group Member)
Often in taking these risks, audiences had experienced something that they liked, which was seen to have further encouraged engagement elsewhere.
‘It might not be for everybody, but sometimes people go in and think, "Oh, I don't know if I'm going to like it or not", and then think, "Oh, actually, that was terrific." Then they'll go and see something else.’
(Focus Group Member)
‘It leads on to people going to see other things.’
(Focus Group Member)
 ‘Like the one in the train station, I didn't purposely go there, I was just walking through. You'll have a lot of people walking through the town centre and see the great big Blade, and think, "Oh, that's intriguing.", or driving over the flyover, and see the thing, and say, "What's going on there?" You're catching it on the words, and maybe, peeking somebody's interest to say, "Well actually, I might go down Humber Street and check out the art galleries, or whatever."’
(Focus Group Member)
In reflecting on the Look Up programme’s relevance to the city, again respondents felt that some artworks were more specific to Hull than others. It was also seen to have brought a great deal of pride to residents.
‘It made people feel proud to be a part of the city, which I think is gonna be the major legacies of the City of Culture.’
(Focus Group Member)
 ‘Some of it was relevant, specifically to Hull, which I quite liked, with the Blade, and the Paper City … Paper City, I didn't understand about, the factory that made the paper in Hull, and its history. All of that was on the wall when you went there, and I enjoyed the arts that it motivated. They were fantastic displays, but I also learnt all about the factory that actually made this very high quality art paper.’
(Focus Group Member)

What came out particularly strongly across both groups was the sense that the Look Up programme had been successful in providing people with a new and different experience of the city, encouraging them to take in their surroundings. 

 ‘People look at the city in a different way.’
(Focus Group Member)
1.6. Reaction to Individual Artworks

After reflecting on the Look Up programme generally, the conversation moved on to respondents’ opinions about the individual artworks that they had experienced.

1.6.1. Blade

Respondents in both groups had all seen Blade, and were universally positive about it. Many spoke of it as their favourite of the Look Up artworks. Both groups used a range of superlatives to describe it – many linked to its size.

‘To use an American word, it actually was the way the American's use it, "Awesome!"’
(Focus Group Member)

‘The sheer scale of it.’
(Focus Group Member)
‘[Blade] coming to [Queen] Victoria Square really blew me away. I know a lot of people didn't like it, but I thought it was amazing.’
(Focus Group)

Respondents also spoke of having emotional reactions to Blade, which had taken some by surprise.

‘I was literally inspired.’
(Focus Group Member)
‘You'd never have predicted that, would you? You'd think someone put a stick [blade] of a wind turbine across the square, and you'll feel all emotional, and all wonderful. You'd never have predicted that. Not in a million years, would you?’
(Focus Group Member)

‘I was so amazed by it that I wrote a poem there and then on the spot.’
(Focus Group Member)

· ‘When I went down with my son, because I think you do get an emotional reaction to art or any installation, so we went down to see how it made us … feel, which was quite an interesting reaction to it because it did make you, feel small, not unimportant but ...’
(Focus Group Member)
· ‘It's intimidating in a way.’
(Focus Group Member)
· ‘In some ways. Maybe, well maybe not intimidating but maybe because I didn’t feel frightened of it or negative towards it, I just felt really positive towards it.’ 
(Focus Group Member)
Respondents’ enthusiasm for the artwork went beyond just its presence once installed in Queen Victoria Square. Many respondents reflected on the process of getting the Blade to the site itself, seeing it as a piece of theatre, as well as a logistical and engineering triumph.

‘I thought moving it alone was an amazing feat.’
(Focus Group Member)

‘I think it's the sheer size of it, and the fact that to just get it in there.’
(Focus Group Member)
Some had become aware of the installation process linked to Blade for the first time via media coverage, whilst others had seen live posts being shared on social media.

‘Of course, you didn't learn about that until afterwards. It just appeared. Afterwards they explained how they brought it. There was a TV program showing how it was done, which was impressive.’
(Focus Group Member)

‘On Facebook, it was different. The minute it started moving, there were messages popping up. They were left, right, and centre. It's like, "What's happening? What's this?" It started getting built up, so people were obviously following it with cameras … I thought that part of it from the media aspect, really worked.’
(Focus Group Member)

‘Guilty as well. I actually watched it as it was travelling through with a different video segment.’
(Focus Group Member)

‘The press coverage was significant, wasn't it?’
(Focus Group Member)

The fact it was a secret, and just appeared, was also widely praised.

‘It just appeared one morning, which I thought was a terrific idea.’
(Focus Group Member)

One group, went on to explore this aspect in more detail, trying to determine whether it was better to have known about Blade prior to visiting, or to just come upon it when passing through Queen Victoria Square.

‘I think it must have been even better if you didn't know it. Just turn around, and walk down, just see this without knowing it was there.’
(Focus Group Member)

‘That's what happened to me, because on my way to work, with my mind thinking, "I must get milk to take to work", at Tesco's, I saw a chap come out of Tesco's and look, and I just thought, "He's probably looking for someone who's stolen something." As I looked up, I thought there's something not quite right there, but I can't quite figure out what it is. What's this here that you've rubbed out? A whole block of something. It took me a while to get my head around it … But to come on it, just out of the blue!’
(Focus Group Member)

‘Somebody came up and said, "It looks Photoshopped." It didn't look real.’
(Focus Group Member)


‘It was just something totally out of its place. Totally out of its context, and I thought it was brilliant.’
(Focus Group Member)

The aesthetic nature of Blade was covered at length. Respondents spoke of people they knew who had not liked Blade, questioning whether it was indeed art. In the opinion of all respondents, it was, and they knew others whose opinions had been changed too.

 ‘To me, it was the ultimate between art and engineering.’
(Focus Group Member)
‘Artistically, with its curves and everything else, I've seen a lot worse hanging up galleries.’
(Focus Group Member)
‘It was very marmite though because a lot of people didn't like the Blade. I thought it was great.’
(Focus Group Member)

‘I love the way on social media, at least on my social media … There was such a lot of negativity about them having to take up traffic lights, and waste of money, there’s people starving, there’s homeless … You know within a week it had completely changed. Everybody was, "you must go and see it, it's absolutely marvellous!" … Suddenly all forgotten because they've been and seen it or they walked through town and just noticed it.’
(Focus Group Member)
The beauty of the engineering involved in making and placing Blade was another aspect to the work that people were enthusiastic about. 
‘My husband, he was more impressed with the actual clamping. I don't know how long he's took taking photographs of the way that … it was clamped. For ages .. He was actually engrossed with this clamp.’
(Focus Group Member)
‘I went along and I was actually blown away by it. I thought it was fantastic … 'cause you know it's obviously an engineering piece, but it was also very artistic and the design and the beauty of it.’ 
(Focus Group Member)
The inherent beauty in Blade’s form was something that had created a desire in several respondents to touch it.

‘I think it was just watching other peoples' actions, as well. Especially children, not quite sure whether to touch it or not, when they're being held up. I remember one of the volunteers spoke to him. He said, "It's alright."’
(Focus Group Member)
 ‘I know it’s odd like, I know it when you, I don't know for other people but I just felt I had to touch it for some reason. You just couldn’t resist the urge I don't know why.’

Equally, the way that Blade interacted with the environment around it was commented upon - how it looked different depending on the time of day and the weather; and how it “fit” within the historic buildings around Queen Victoria Square.
‘The sun was shining, and it casts these wonderful shadows.’
(Focus Group Member)

‘You go back and look at it from different angles, and different times of day, and it was a different experience every time.’
(Focus Group Member)
‘It was a juxtaposition as well. The very modern thing out of place, and looking at it again, to some of the beautiful old buildings of Hull. You know, City Hall, and that red brick pub whose name I can't remember [Punch].’
(Focus Group Member)
‘That odd mix, of something completely out of place and modern against the wonderful old buildings.’
(Focus Group Member)
‘Yeah I think it was the size and I think it was because it looked so alien in that landscape, you know, surrounded by old buildings and just like these futuristic turbine it just seemed so off.’
(Focus Group Member)
This sense of amazement and awesomeness, and the way it interacted with its surroundings had led to many respondents revisiting Blade on several occasions.

‘That was the one I went back to again, and again.’
(Focus Group Member)
The artwork had also inspired people to reflect on the investment of Siemens in Hull; what is now being made in the city; and what that looks like.
‘And I also thought it was fantastic the way Hull City of Culture was celebrating the local economy as well as the aspect of it. You know what is created in Hull.’
(Focus Group Member)
‘To think that they're making that down the road.’
(Focus Group Member)

‘It's quite educational as well because when you see wind turbines from a distance they look quite small, but when you saw that one piece of it looking so huge it was quite informative really.’
(Focus Group Member)
In discussions around Blade, one group also spoke of the public realm improvements. It seemed that Blade had triggered them to notice the redevelopment of the square and reassess previous thoughts they might have had in relation to this in the lead up to City of Culture year.

‘It's interesting how it sliced through the square, the square that had been just done up … I was one of the decriers about the city centre and all its paving and I remember my son saying to me … "You know mum if we get a really lovely city centre with really good paving for us, that would be great." If that's the only thing we get out of City of Culture, I think we got so much more than that, but actually I walk round now and I think do you know we have ... it is a joy to walk around those streets. I know there was a lot of hassle beforehand and a lot of upset beforehand but that square, it's one of the most beautiful squares in any city I've been to and that in it was fantastic.’
(Focus Group Member)
‘Can I just say something on that? I think you're absolutely correct … when they started doing [the town centre there was all these shops and people moaning about it and it was a mess, and it was a mess for longer than we thought it would be but I remember saying to my son, “One day this will look absolutely fantastic." And gradually it got better and better and then the fountain's there and you see them and when it’s summer you see little bairns playing there … It's such a fantastic thing.’
(Focus Group Member)
1.6.2. City Speaks

The majority of respondents had visited City speaks. One of the key messages from those that had visited, was how much fun it was. It was also viewed as one of the most inclusive artworks within the programme, and one that had a great concept behind it.
‘I just enjoy driving over the flyover to see what people have put on it.’
(Focus Group Member)

‘I had a whale of a time.’
(Focus Group Member)

‘City Speaks, because it gave everyone from kids this big, to big old kids like me, a chance to see my name in lights, or whatever they wanted, to say in lights, and try and be artistic with what they were putting up … The excitement on the faces of some of these youngsters.’
(Focus Group Member)
 ‘I liked it as a concept and I like the fact it's almost like freedom of speech. You can say anything and it'll come up and I like the ... where that could go.’
(Focus Group Member)
There was a difference of experience between respondents when visiting City Speaks, in terms of the level to which the artwork was being used by the public. Some felt it was not attracting significant audiences, whilst others had to queue for a turn.
‘My only regret about that is … whenever I was around it was never really used as much as it could've been … I felt sorry about that because it has such potential, but every time I passed it, it just says it's the City Speaks.’
(Focus Group Member)
‘I had the exact opposite of that. It was disappointing for us because every time we went there was a queue of people waiting to use it. So it must be timing you know. I was in the queue so my daughter could have a go and then I felt I couldn't because we had people behind us.’
(Focus Group Member)
In the case of one respondent, where there were people waiting to take a turn, it was also seen to have inspired a sense of community - people began talking to people they did not know.

‘When I went there, there were quite a few people waiting for a go. That didn't matter, we all jumped in and out. You could interact with other people, and have a go at the same time. It was quite fun.’
(Focus Group Member)
Within discussion about City Speaks, respondents also spoke of a couple of perceived drawbacks with City Speaks. One highlighted that from part-way through the year festoon lights had been hung along Humber Street, which negatively impacted on the artwork. It meant that those interacting with the lectern had their view restricted of the tidal surge barrier, and therefore were unable to see their utterances in lights.

‘The crazy thing about City Speaks, if you don't mind me just saying, was that from about October onwards, you couldn't see it … They put all these lights up above, and we turned up few times to try to get message up and just couldn't see a thing, because all the lights over Humber Street top were just in the way … Even now, cos the City Speaks is still working … That’s no good when the lectern’s at the far end of the marina.’
(Focus Group Member)

The other respondent spoke of the difficulty in getting the full impact of the piece. This was only seen to be possible at certain times of day, and either from viewing it along Humber Street or the flyover. There was an implication that they wished for it to be viewable from more places and angles.

‘I don't think it was prominent enough. A lot of people saw it especially if they were driving sort of it dusk of twilight and they just saw it on the side of the tidal barrier there … You'd have to be at the other end of Humber Street to actually fully get the impact of it.’
(Focus Group Member)
1.6.3. Washed Up Car-Go

Less than half the respondents in each group had visited Washed Up Car-go. Of those who had visited, opinion was mainly positive. Respondents main thoughts were that it was a provocative artwork, which challenged them to consider the human race’s impact on the world’s oceans.
‘I really liked the Washed Up Car-go. I thought it was more than it should've been. It gave you a greater reaction than what it was. In principle it was just a car, with stuff inside it and some music. It worked. The best of art for me, makes you think, and it made me think, and I really enjoyed it.’
(Focus Group Member)
‘I thought it was fascinating, but I would agree that a bit more information would've been helpful … A car burst into song, I looked. I don't think there was anybody at that one. There might be two or three volunteers in the car park and they were at different cars so I had a look, had a listen, looked around the car park, saw volunteers.’
(Focus Group Member)

‘What a waste, what a mess, what ends up in all the water and what it can do, and it made you want to walk up to the cars afterwards.’
(Focus Group Member)
‘I thought it was a really good creative way to get serious messages across and to get people thinking about it.’
(Focus Group Member)
‘Yeah, it's unsettling. That's how I felt about our impact.’
(Focus Group Member)

In terms of information onsite, some respondents spoke of how it had been difficult to locate all the cars that made up the installation, despite the information board. Without Hull 2017 volunteers there to guide people it was felt that many audiences may have missed the full experience of the artwork. Equally, one respondent felt the onsite interpretation was limited, especially after having found additional information about it online.

‘I purposely went to find it and I found one of the cars, but there were three in total and there was nothing really apart from the volunteers to tell you where they were. They were a wee bit spread out and there wasn't a lot of explanation actually … but I think there was a lot of people came and saw one of them and thought that was it and went off.’
(Focus Group Member)
‘If the information is only next to one car then people walking through might see one car and then continue to wherever they're going … but still a great idea and connecting it with that display in the Feren's, which is unbelievable.’
(Focus Group Member)
‘It was things like the Bulletin [e-newsletter] actually mentioned that each of the three cars were actually the shoreline … along the banks of the Humber and obviously that one of the main messages behind the work was that we’re over reliant on plastic, yet with it being in The Deep car park was the fact that The Deep rely on cheap plastic toys, in order to keep its funding … but there's nothing to say that apart from volunteers.’
(Focus Group Member)
1.6.4. The Train Track and The Basket

Only one respondent in the first group, and a handful in the second group had visited The Train Track and the Basket. In the second group there was significant discussion around the choice of the station as a location for the artwork. Some felt it was suitable, especially in catching passers-by, whilst others felt it was too busy and the artwork difficult to locate.
‘Nothing wrong with the exhibition, but it's not a suitable venue because, you go into the railway station, you're going in and you're going out. It's not a welcoming environment to sit and stand and stare.’
(Focus Group Member)
‘I don't know, I actually disagree, because I think for people passing through, it catches your eye. That's where you'd get drawn in. You're going through that building on a regular basis, for a lot of people.’
(Focus Group Member)
There were several respondents who had very much engaged with the artwork’s concept, which they liked. However, as with Washed Up Car-go, some felt that if you did not read the onsite information or talk to a volunteer then the inspiration behind the concept was likely to be lost.

 ‘I think The Train Track and the Basket … I think that one, you have to go and ask about that otherwise it was just, "Oh the wall was pretty." And I think very much just the, "Oh they've done something to the windows." And unless you made an effort to go and speak to one of the volunteers at that hub there and say, "Is there information? What is this about?" I think you saw it as a bit of almost gentrifying of the station.’
(Focus Group Member)
‘I never used to notice the windows before. I would just walk through, walk past, not notice them. Now I do pick them up because I’m quite interested in that whole time and the movement of people through and where … they went for and from, and the fact that they used to have to wait in that Tiger’s Lair place … They weren't very welcomed because they worried about colour and all those sort of things … So I'm quite interested, so I went down and read about it. I immediately read about the whole art..’
(Focus Group Member)

‘It does look nicer but it wasn't … I agree with you that it wasn't necessarily easy to access what it was about unless it was something that you might automatically pick up and read about.’
(Focus Group Member) 
1.6.5. Paper City

Around half the respondents in each group had gone to Paper City. It was very popular as event, with its strengths being how it made use of the, usually, inaccessible buildings of the Fruit Market; how the different artworks created different impacts on the viewer; and how it celebrated an industry of Hull [paper making] that many people were previously unaware of. 
‘I think Paper City did, I loved that. You got to see buildings that you wouldn’t ever see, the smokehouse and that. I love that.’
(Focus Group Member)
‘The history of it [G.F Smith] backed in to the 19th century, and it was sold in to American hands. I think it was certainly foreign hands. They bought it back again, and it's back now in local ownership.’
(Focus Group Member)
In learning about this relatively unknown history of G.F Smith, some respondents spoke of how the discovery had stirred a pride within them.

‘I enjoyed the sculpture … For me, it's also learning about the paper factory in Hull, which I didn't know about. That gave me that sort of pride in Hull. It's quite a niche market. This is very high quality art paper that's sold all over the world, which I hadn't understood.’
(Focus Group Member)
Most respondents who visited Paper City were very positive about it, commenting on the quality of some of the artwork and the emotions it had stirred.

‘It was so colourful.’
(Focus Group Member)
 ‘The woven curtain that was up and with all the doors open and it just wafting in the breeze it was lovely.’
(Focus Group Member)
‘I loved the bit in the smokehouse. Getting the bit of paper that I’ve I got home … The “what's your favourite colour thing”. I loved everything about it … The intricacy of some of those sculptures was amazing.’
(Focus Group Member)
‘It was a joy.’
(Focus Group Member)
One respondent, however, had found the experience less inspirational from the viewpoint of the artwork.
‘I thought it was alright. I mean it wasn't the massive deal for me.’
(Focus Group Member)
Paper City was also seen to have animated the area, creating a concentration of activity that generated a very exciting atmosphere.

 ‘My daughter's 16 now and when she was little we used to do the fish walk regularly. And as she got older, she was no longer interested in walking round the Old Town every week. So I hadn't been down Humber Street for such a long time and going down again it was lovely and I had a friend who had recently died who worked in the fruit markets there. He was a wagon driver and it was really emotional to see it lively and vibrant … Oh it gave you shivers. It was lovely.’
(Focus Group Member)
‘It was just the buzz, a lot of people around, other things going on which again we're never used to getting around here.’
(Focus Group Member)
1.6.6. Bleached

Only a handful of people had visited Bleached across the two groups. Universally, the artwork was praised for its beauty and the elements of surprise that it had. It seemed to really stir an excitement in audiences.
‘Amazing, from every angle. From underneath, from the sides, above. Obviously, I'm not tall enough to see the tops of it, so I had to use my camera, to go up the top of the cabinets, and from above, stunning. Absolutely stunning.’
(Focus Group Member)
‘What I really liked about it, it was really nice to be up close to the coral. You don't often get the opportunity … But what I really liked about it was the oceans in the metal, because you don't immediately know what you're looking at and then you get it explained to you, that what it's about, and you can see that, that it means something. Well everything has a hidden meaning to it but I really liked it.’
(Focus Group Member)
1.6.7. This is a Freedom of Expression Centre

Very few respondents had visited This is a Freedom of Expression Centre. It seemed to be that some people purposely chose to visit this artwork, whilst others stumbled across it. The challenging nature of the work had meant that respondents were mixed in their feedback, which principally related to whether they had managed to intellectually engage with it or not.

‘I saw it by accident. To be honest I didn't understand it at all, it was sort of like lots of wooden panels like that with all this writing on 'em. I couldn't read all of that because it was that sort of crammed in, but I think really, I suppose it's something to do with freedom of speech or something. I don't know more than that, it's a bit over my head.’
(Focus Group Member)
‘I really liked it because it shared a lot of the values that I have and beliefs about how we should be in the world and how we should treat each other. So it felt really important that somebody was saying that stuff out loud for people to see.’
(Focus Group Member)

‘I mean I stood there and a lot of it was controversial, but you said a lot of it was how we would like the world to be. But you couldn't possibly read it all, you just couldn't. There was just too much visual to take in and you found yourself about halfway through when you know “I've lost the thread of this to a degree” and then moving on.’
(Focus Group Member)

 ‘I really really liked the story about the protest. I read every word of it. I learnt something. I wanted to go back and research what had happened. Hearing that guy's name, can't remember his name, I wanted to find out more about who he was … Yeah really really moved me.’
(Focus Group Member)
1.6.8. Elephant in the Room

Many respondents had come across Elephant in the Room, either by accident or intention. Many spoke of how it was quite easy to pass by, and as with some other artworks, having Hull 2017 volunteers onsite made a difference. Without them there to explain it, or point out the interpretation, it was easy for the concept behind the work to be missed.
‘One of the volunteers … he said, "If you stand there and look at it, it's a fantastic view", so everyone was just rushing for this one tile. You know, looking up. Very good.’
(Focus Group Member)
‘I think, if I hadn't been aware that it was there, I would've just thought, "Some nice decorations", without looking to see the actual shape of it.’
(Focus Group Member)
One people were engaged with the work, the spoke of how it encouraged you to walk around and view it from different angles to discover its form.

‘I think it only really worked well if you went right to the very bottom, and looked up.’
(Focus Group Member)
‘Yes, or if you moved around it, of course it'd change shape. It didn't look like anything from some angles, which I presume is the point. Then you'd get to a certain point and it takes on the shape of the whale.’
(Focus Group Member)
‘I thought that was difficult to view. I tried it from every floor, up and down the escalators.’
(Focus Group Member)
‘Yeah particularly on the main level …You really just saw square bits of paper and it was only if you went up to the Vue cinema and looked down on it or went down to the ground floor and looked up that you could actually see the whale.’
(Focus Group Member)
The reaction to the artwork was somewhat mixed. Some respondents, upon having discovered the form, were impressed by the work that had gone into it. Others did not feel that it made any kind of real impact on them.

‘The penny really dropped when I went to the bottom, and looked up. I thought, oh wow.’
(Focus Group Member)
‘I was on the bottom and managed to finally see the whale and I just thought it was really good. I don't know how the hell they dangle different bits of paper so you get it into a shape of a whale.’
(Focus Group Member)
 ‘I think I maybe saw it mainly from as you go in, and I thought that's really clever the way somebody managed to put that together structurally … I appreciated it as a structure, but it didn't really move me.
(Focus Group Member)
‘I was a bit underwhelmed.’
(Focus Group Member)
1.6.9. A Hall for Hull

For some reason A Hall for Hull was not discussed within the two groups, so no comments could be included regarding that artwork.

1.6.10. Floe

Respondents seemed to want to draw a parallel between Floe and the Arrivals and Departures installation that was part of Made in Hull (which also involved projection on to the side of The Deep). This seemed to make it difficult for them to judge it on its own merit, with making comparisons.
‘I thought it was very clever, but I think they'd got them the wrong way round. I think they should've put that first, and had … the migration one [Arrivals and Departures], at the very beginning. They should've put that last, because after seeing the first one, and then you saw that … We were a bit deflated by that.’ 
(Focus Group Member)
‘[Arrivals and Departures] was in a slightly different league to that one … You went to Made in Hull at the start of it, and if you weren't careful, everything could've been a disappointment after that, because it was so brilliantly done.’
(Focus Group Member)
Where respondents did reflect on Floe, without making comparisons, they praised the way that the artwork had used the architecture of the building and transformed it.

‘I liked Floe as well. It gave a real 3D affect. It was very clever, watching it change. You looked like you were looking into boxes, and looking into the aquarium, and then it disappeared. You were reminded that in fact, it's just a flat surface, but I thought it was very cleverly done.’
(Focus Group Member)
‘There's something really amazing about seeing a really familiar thing that you know inside out like you do and then seeing it looking completely different. And that is mind blowing.’
(Focus Group Member)
One respondent also spoke of how the artwork had calmed her emotions after having visited another part of the Hull 2017 programme, which had unnerved her.
‘So what I found about Floe, was see, I found the light installations [Where Do We Go From Here?] really dystopian and worrying and very unnerving and so I felt that light was being used then to make you feel like big brother is watching. You started to worry a bit really and then I went to Floe and Floe made it feel all lovely again. So it was like suddenly light has been used in a different way too which is much more friendly, and warm, although it was freezing. Warm, beautiful to look at.’
(Focus Group Member)
Due to the time of year, and cold weather and rain that came with this, it appeared that the experience of Floe may have been negatively impacted upon by these elements. 

‘Yeah, I think that's the downside of Floe. You were absolutely freezing, and then you were watching it, and you felt even colder.’
(Focus Group Member)
‘It was … a really wet weekend. And it was miserable. And the only reason, I made my husband go with me because he was the only one I could drag out, because we had seen the one about migration on the side of The Deep in Made in Hull week. So we went back because we liked that. And I think really the cold and the wet overtook, although it was lovely to watch.’
(Focus Group Member)
However, some had made contingency plans to ensure that they had somewhere warm to retire to after the experience, which in turn would have made an economic contribution to the city’s food and drink sector.
‘We had a cunning plan. We went for tea, in the Minerva and we just walked across because we could hear it going, and just watched it on the loop, and there you go.’
(Focus Group Member)
‘We left and went to Thieving Harry’s after. That was good.’
(Focus Group Member)
 ‘Yeah and I wanted to watch it a second time but I had my doubts and there's no way my wife was gonna stand there and we had to go to the pub.’
(Focus Group Member)
1.7. Interpretation

1.7.1. Interpretation and Explanation

Some respondents had noticed onsite interpretation at some of the artworks, with recollections form Blade, Washed Up Car-go, A Hall for Hull and Paper City. A Hall for Hull and Paper City were referenced as the sites where interpretation and information were delivered most successfully, whilst recollections from Blade were sketchier.
‘There was lots of information about Paper City.’
(Focus Group Member)
‘The Halls outside of Trinity [A Hall for Hull] … I think that was really well marked up, with the big boards that were easily accessible and easily read … I think [interpretation across Look Up] was a little hit or miss.’
(Focus Group Member)
 ‘[For Blade] there was something at one of the windows, wasn't there? Disused shops, or something.’
(Focus Group Member)
City Speaks was seen to have failed somewhat regarding interpretation.

‘We were walking up and down Humber Street. If that had been a bit clearer of where to go.’
(Focus Group Member)
‘And the talk box [lectern] was so inconspicuous as well.
(Focus Group Member)
Respondents universally agreed that the Hull 2017 Volunteers had played an integral role in helping people them to understand the artworks, and get the most out of their experience visiting Look Up artworks. This led some to actively seek them out at sites.

 ‘I use the volunteers for everything. I thought they were brilliant.’
(Focus Group Member)
‘I found them [Hull 2017 Volunteers] very helpful at the art installations, they could tell you more about it. When I went to the one that was in Trinity Square [A Hall for Hull], in front of the Church, I hadn't picked up on the fact that there were three viewpoints. When you stand in the viewpoints, you get things to line up. It was a volunteer who sidled across, and said, "Would you like me to tell you bit more about it?", “Of course!”, you said, "Yes please", and he explained. He said, "There's an information board here, but this is what it tells you." Then you look like, "Oh, yeah".’ 
(Focus Group Member)


‘I had my brother and sister-in-law with me. They came to visit from the Midlands, and my brother, who's not particularly into art installations said, "Great, … What's this all about?", then when it was explained to him, you stand at these points, and the white painting lines up ... He said, "Oh that's really clever, that's really different." Of course, then he wants to go around the whole thing, and see it properly. He was quite impressed. We mightn't have had a look at that, and wandered away again, were it not for a volunteer, that came up and said, "Would you like me to explain to you how it works?".’
(Focus Group Member)

‘The good thing about the volunteers is that they weren't pushy at all. They'd approach you, but if you just wanted to be left alone, they'd just leave you alone. The balance was exactly right. I've not heard a bad word said about any of them.’
(Focus Group Member)
In discussing interpretation preferences, respondents seemed to feel that keeping it short and simple was the best policy; though providing ways to access more information if you so desired was also mentioned. 

 ‘I think the problem is, is that if there's too much information it puts you off reading it.’
(Focus Group Member)
 ‘I think one step forward technologically, might have been to have QR code, so you could just scan it, and bring up any further information for the people that wanted it.’
(Focus Group Member)
In citing an example of where they had experienced interpretation that had really worked for them, one respondent spoke of another project within the wider Hull 2017 programme – The Electric Fence.

 ‘I think the one I enjoyed most for information was The Electric Fence because it told you about the artist, what the artist was thinking. It didn't tell you what to think, it told you what they were thinking … There was just enough information.’
(Focus Group Member)

1.8. Outcomes & Impact 

The final part of the discussions with respondents was to provide them with a list of questions, which linked back to the original aims of Look Up, and ask them to say whether their experience had resulted in these outcomes.

The statements were:

· In what way, if any, did your Look Up experiences make you reflect on the contribution Hull has made to the world? 

· In what way, if any, did your Look Up experiences make you look at Hull’s public spaces and buildings in a different way? 

· In what way, if any, did your Look Up experiences celebrate the history of Hull? 

· In what way, if any, did your Look Up experiences provide you with a different experience of the city? 

· In what way, if any, did your Look Up experience make you think differently about Hull’s future? 

Respondents were given their own time to reflect on this, following which a broader discussion was had.

1.8.1. The Contribution Hull Has Made to the World

In terms of the contribution the Hull has made to the world, a number of the Look Up artworks were mentioned as having caused respondents to reflect on this. Blade, The Train Track and The Basket, Paper City, the installations at The Deep and City Speaks were all mentioned. Generally, the contributions linked to past and present industries of the city, whose products were sold around the world, or inventions that occurred in the city. 
‘Blade did, because the wind turbine production is absolutely sold all over, worldwide.’
(Focus Group Member)
‘Blade and Train Track and Basket resonated with me – our future and migration being part of our past.’
(Focus Group Member)
‘Maritime and trade, business, major local companies like Siemens, G.F Smith, and tourism to The Deep.’
(Focus Group Member)
‘Some more obviously than others, for example, G.F Smith’s involvement with Paper City, the LED and City Speaks and Blade.’
(Focus Group Member)
‘It showed that Hull has and does a lot on a world stage, even if we didn’t know it.’
(Focus Group Member)
‘It made me aware of how much Hull has to offer … the manufacturing industries such as Siemens and G.F Smith.’
(Focus Group Member)
 ‘Paper City, a Hull company making exceptional quality paper. The Blade, wind turbine production distributed worldwide.’
(Focus Group Member)
‘Blade showed Hull’s history in the beautiful old buildings of Victoria Square and the modern technological contribution to the future. Paper City taught me about the production of high quality art paper in Hull for over a hundred years – I know nothing about this – amazing!’
(Focus Group Member)
‘I was aware that wind turbines were being made in Hull, but having seen the Blade was struck by the expertise necessary and the sheer size of it. Made me proud to think Hull was producing and exporting the product worldwide.’
(Focus Group Member)
1.8.2. Looking at Hull’s Places and Spaces in a New Way

Look Up as a programme, had caused some respondents to notice their surroundings more. Some spoke of discovering new places within the city, showing the programme had encouraged exploration; whilst others looked at familiar places differently, and just appreciated the existing architecture.  

‘Using the city centre as an art exhibition enabled me to look at the spaces and buildings in a different way.’
(Focus Group Member)
‘Blade made me ‘look up’ at the buildings and the juxtaposition of the huge modern blade against the wonderful architecture. I’d never been inside the Smokehouse before … a wonderful building I’d never noticed before. Using the Tidal Barrier was an inspiration.’
(Focus Group Member)
‘Visited areas of Hull (C4Di building) that I wouldn’t normally have been to.’
(Focus Group Member)
‘It made me more aware of my general surroundings, I’d be actually looking at the existing buildings and centre of Hull in general.’
(Focus Group Member)
‘Made me notice areas of the city I’ve not previously paid much attention to.’
(Focus Group Member)
 ‘It made me appreciate more of Hull’s architecture and areas that I wouldn’t normally have visited.’
(Focus Group Member)
‘Made me appreciate how many beautiful old buildings are in the city.’
(Focus Group Member)
‘I’ve always enjoyed the buildings and as a keen photographer didn’t really change the way I looked.’
(Focus Group Member)
1.8.3. Hull’s History and Heritage Celebrated
Paper City, Elephant in the Room and The Train Track and The Basket were the artworks cited by members of the group as having celebrated the history and heritage of Hull most explicitly.  With Paper City, it was about the history of G.F Smith, paper making and the history of the area – both in terms of the buildings housing the artwork and the fishing industry located there in the past; whilst Elephant in the Room referenced whaling heritage.

 ‘The Elephant in the Room was celebrated by the whaling industry, and the usable buildings for the Paper City.’
(Focus Group Member)
‘The Paper Factory [G.F Smith]. I've gone on about it quite a lot, but that history of the paper manufacture in Hull was well done.’
(Focus Group Member)
‘I particularly liked the Smoke House in Paper City celebrating fishing industry.’
(Focus Group Member)
‘Paper City highlighted a heritage area.’
(Focus Group Member)

‘History of paper making described in Paper City was terrific – I was so proud that this high quality product has been made in Hull for over a century and is sold all over the world. Elephant in the Room brought back the whaling industry.’
(Focus Group Member)
The Train Track and the Basket was seen to have shared a more social history, not very well-known within Hull.

 ‘Train Track and the Basket highlighted under known area of Hull’s history.’
(Focus Group Member)
1.8.4. Different Experience of Hull

In terms of providing a different experience of the city, many respondents spoke of how a number of artworks had allowed them to access buildings that were usually closed off to the public.

‘I think as well, did I mention the Smokehouse? It's the fact that you can get in to places and buildings that you maybe normally wouldn't get access to, and just see them.’
(Focus Group Member)
‘Went to places not usually accessible.’
(Focus Group Member)
Equally, placing the artworks within the city centre meant that people were spending more time there. By specifically going to see the Look Up artworks they were being taken to places that they otherwise would not have visited.

‘I've realised that City Centre and particularly, Queen Victoria Square is actually an art gallery, and you use it as an art gallery and put works in it. You put the Blade in it, you put fountains in it. Before, it was just somewhere to walk from the centre of town to Whitefriargate, and now, since the Blade, it's an area that you think of.’
(Focus Group Member)
‘Took me into parts of the city I’ve not visited before.’
(Focus Group Member)
 ‘Allowed me to see things I had never seen before and appreciate the whole variety of buildings and outside space we have.’
(Focus Group Member)
‘It made me go out and see cultural things more.’
(Focus Group Member)
 ‘It made me proud of Hull again and look at other things i.e. Larkin trail.’
(Focus Group Member)
Some respondents had also recognised that they were changing their behaviour, as well as their attitudes, towards the city centre; as were other key stakeholders.
 ‘I don’t usually venture into the city centre after dark but I have visited several installations in the evening and had a great time.’
(Focus Group Member)
‘It made me spend more time in the city centre.’
(Focus Group Member)
‘2017 was our Silver Wedding Anniversary we spent the day in Hull and took great pride in telling people ”Where are you going for your Silver Wedding Anniversary?”, and we would say “We went to Hull.”, and they’d say “But you live there!”, and we’d say ““Yeah, but it's better than ever, so we're going around it”.’
(Focus Group Member)
 ‘One thing that I would like to say about different experiences, is that, as somebody that doesn't really go into Hull City Centre at night. It might have done forty years ago, but for a long time, and I've been into the Hull City Centre at night more times in the last year, than probably in the previous twenty. To see these things that involve light, and things going on, and then usually go for a drink afterwards, or go for a meal, that sort of thing. That's brought me into the centre at night, when that's just something I don't usually do. That's terrific.’
(Focus Group Member)
‘I thought the whole point of the Look Up thing was to get people looking up. Because we only look at eye level don’t we, and I've made a conscious effort even though I missed half of these … you don't realise how beautiful the Guildhall is and things like that unless you look up, and that's what I sort of took from the whole project there.’
(Focus Group Member)
‘I think some of the art things that have gone on, if you'd gone to Hull City Council five years ago and said, "We want to do this, and we want to put this on", they would just say, "Nah, it won't work in Hull."’
(Focus Group Member)
A couple of respondents liked how the programme had been thought provoking, as it presented new ways that buildings could be used (beyond their original or current use) or experienced. 

‘How areas could be used for other uses, not the normal use.’
(Focus Group Member)

‘I found myself imagining myself as a visitor, and looking at it as a visitor instead of a resident. You take it for granted, and I think to myself, "I wonder what this looks like if you've never been here before”.’
(Focus Group Member)
 ‘I think what you were saying there. Imagine from someone who's never seen it before. I quite literally had never seen some of it before, because we've changed it that much in the last two years.’
(Focus Group Member)
One respondent also talked of the diverse ways that you could interact with different artworks.
 ‘Some were fun and interactive, others tactile … some caught the eye … Some made you stop and think.’
(Focus Group Member)
1.8.5. Thinking Differently About Hull’s Future
Respondents spoke of a variety of ways that Look Up had made them think about Hull’s future, both the tangible and intangible. Blade, for example, has focused on the future industry of Hull and what opportunities this brought.
‘I think it's all about legacy. If you start with the Blade, and what I hope is the legacy of City of Culture, is jobs, and culture.’
(Focus Group Member)
‘The Blade … the future economic hope for the city.’
(Focus Group Member)

‘Positive opportunities through Siemens and things that are happening environmentally.’
(Focus Group Member)
 ‘The Blade showed that Hull’s future is huge, literally.’
(Focus Group Member)

Others spoke of how the city, its people and those from outside the city thought and felt differently towards Hull now, which Look Up had played a role in. There was positivity, hope, opportunities and new found confidence.
‘It's an opportunity, and we don't wanna squander it. We're in the public eye, we need to benefit from it.’
(Focus Group Member)
‘Positively – the city is beautiful and these installations highlighted that.’
(Focus Group Member)
‘I feel Hull has a new lease of life and more appreciated by a much wider geographical audience.’
(Focus Group Member)
‘It has promoted Hull both nationally through the media and worldwide.’
(Focus Group Member)
‘I think everyday The Guardian had something about Hull on Twitter.’
(Focus Group Member)
‘Hull has gained a lot of respect and appreciation from outside the city.’
(Focus Group Member)
‘I feel more positive about Hull’s future knowing we are heavily involved in wind turbine production, can host a major event such as 2017, and attract visitors from worldwide.’
(Focus Group Member)
Look Up had also made some feel hopeful of the role culture would play in Hull’s future too.
‘I think looking to the future, they've [people] now realised that a) it does work in Hull, and b) there's a terrific appetite for it, because people have come along and have gone, "Oh, well actually, that's quite good." I hope that people have woken up to that fact, and in the future we'd get more … I feel positive, that actually you can put on arty things … and people come and people like it in Hull.’
(Focus Group Member)

‘The positive reaction from most people makes me look forward to more good things and more art to come to Hull in future years.’
(Focus Group Member)
‘There is culture in Hull. It was previously hidden but now it is coming to the fore and long may it continue. Inspirational.’
(Focus Group Member)
‘My son, who wants to go into art and culture, he went off to an interview day and a look around that place in London called Royal Central School of Speech and Drama … he sat down with budding actors, actresses, techies, prop builders … They sat them all down and said “Right, you’re going to go through your interviews and you're gonna go learn how to build props and do lights and all that, but first I'm gonna show you some of the places, that our students have been working this week. This was a Monday morning. The first slide to show them was the Blade and it had only gone in the previous day. So my lad looked and thought “I might do alright here”. They know where Hull is which, which is always a good start.’
(Focus Group Member)
1.8.6. Other Outcomes
Other key outcomes that people referenced in their responses to the outcomes of Look Up, but also Hull 2017 more generally, included an increased pride and ownership amongst residents. Respondents stated that they had witnessed communities proactively trying to make change, rather than waiting for it to happen to them. 
 ‘There's lots of things that are different in the city now, where people are taking their own responsibility for art, where people are willing to talk about something that wouldn't be spoken about eighteen months ago.’
(Focus Group Member)
‘It's good people realise that they can change things.’
(Focus Group Member)
 ‘It's all about pride and ownership … so you'll just go up Chants Av, and Newlands Av, where they've reclaimed the wasteland and planted. People are actually starting to do that and take pride in their own areas. It's all started to blossom near the estates as well.’
(Focus Group Member)
� Respondents who answered positively that they had seen one of the Look Up installations.
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