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Aims & ObjecTives

Aims
* To idenTify tThe main uses of social media within academic settings across the University between
staff & students

* To offer resources for those who are exploring or enhancing their use of social media in The
academic sphere

Objectives @3

* To explore case studies and promofe good practice in The use of social media

* To provide resources and further reading
O
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4 Main Uses of Social Media

“The impact of social networks on lives of the majority of young adults has been enormous,
although their impact on education is less well understood.”

(Badge ef al, 2011)
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Considerafions before using Social Media

* Think about the Schoal’s aim of using Social Media. Is this just for providing information or will this
be a Tool for engagement?

e Discuss with your staff about who will be responsible for monoc%m% fhe social media confent and
when This wil be released — consider making a social media TimeTable in line with The University's
activities. (See Resources)

* What do staff and sfudents use The most? You may wish To consider running a survey fo find out
what staff and sfudents use for social media

* You should oufline boundaries for both staff and studenfs To folow eg ensuring confent is
suitable, factual and accurafe; only operafing The School's social media within working hours

Student Engagement and Transition Team
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Some of the social media , %

platforms do cross all 4
spectrums of uses, buf in This G+
quide, we wil highlignt the .
main uses for The platforms iNn

[etworking Sharing

Here’s some examples of
platforms To use during The t

academic year e Publishing Discussion

- Prearrival -~
- Induction e J
- Semesters Q)
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Prearrival

C@EdeN
unverstty oF Hull
Retweeting and
responding to new
students

Videos of campus

and department for
orientation, and

samples of events

Closed Facebook o
groups Photos of activities

welcoming new and announcements

students and . Nefworking Sha ring on specific channels

encouraging . for department and
socialising prior campus

to arriving

Publishing Discussion
Welcome page
on eBridge

with information and

Emailing information
announcements

to all new and
refurning students,
with personalised

information
“ Skype conversations
Podcasts with for students who
soundbites of staff
and current students

may be returning
from intercalation
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Induction @S

Videos of campus

Reftweeting information and department for
from services orientation, and
and responding You samples of events.
to any queries Tube Also include welcome

speeches from key
staff members if

available
Closed Facebook o f
roups otos of activities
welc%min% new '_— and announcements
students per Networking Sharing . on specific channels
programme and for depc:r‘rmen'r and
encouraging campus
socialising
Welcome page Publishing Discussion
on VLE Emailing information
with information and to all new and
announcements refurning students,
- including with personalised
surveys and festfs i.e. information
unfair means
Blog posts of what Skype conversations
the department are for students who
currently up to may be arriving late
(research) on campus
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Semesters

Retweeting information
from services
and responding
to any queries

Closed Facebook

groups fo create Ne’rworking
sense of
belonging and
share information
VLE announcements - PUbliShing

i.e. cancelled
lectures, event
announcements and
reminders

Blog posts of what
the department are
currently up to
(research)

Promotion of

You department and
samples of work
produced in the

University

Links to resources

Shcring and information that
students can use
throughout their
studies
Discussion

Emailing information
and newsletters to
students

Skype conversations
for students who
cannot make it on
campus or are on

placement
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[eTworking

Social media can be a useful Tool for sfaff and students fo Purpose
network both within and outside of the School * Buldng nefworks and connections

e Gommunicating and reaching out o the
HE institufions have commonly used Facebook and Twitter for audience
recruifment and prearrival for new students and have been :
able To measure the impact of This Some neTWOYHng Platforms

* Facebook
Professional Social Nefwork platforms, such as Linkedin, can be * Twilter (N
embedded for employabilify skills, giving the students the * boogle* OOO
opporfunity To articulate Their skills and network with pofential * Linkedin 89%

employers within their field of industry

Student Engagement and Transition Team
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Practical Uses for Networking

e Sef up closed Facebook groups for your programme for students To communicate and
nefwork with each other

« Consider creafing a hashtag (#) on Twitter for students fo use ie. #HUBswelcome

* Creafe a group on Linkedin and demonstrate To sfudents how fo network professionaly
with experTs within The industry

Studen”  Sfudent Engagement Team
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Sharing

With so much informafion and confent uploaded on the infernet
see One Second on the Infernet), you can share relevant
information about the University of Hul or research with your
students on various platforms, which could enhance the
student experience

Some examples of sharing confent can be arficles, job
vacancies, videos, and live streams. This can be included in
lectures to help faciitate discussion between the students

G e
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Purpose

* Sharing information and various media with
your audience

Some Sharing Platforms

* Insfagram
Periscope
YouTube

Pinferest
Flickr

FHipboard
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http://onesecond.designly.com/
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Practical uses for Sharing

* If you've sef up a closed Facebook group for your students, share articles and links which are
relevant 1o Them

e Sef up a Pinferest board and pin relevant arficles and images
e Use Periscope at an event or seminar
* Use YouTube for demonstrafions or examples

e Set up an Insfagram or Flickr account for sharing pictures around campus

Student Engagement and Transition Team
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Publishing

Once content is uploaded onto The infernet, it is hard To delete PUI’pOSG
(although not impossiblel). However, it’s important to ensure * Publishing reliable informafion, research and
that confent uploaded by the School is suifable and accurate. references

Some Publishing Platforms
e SoundCloud
 Wordpress
* Blogger

* Academia
 Researchgate

As part of the Quality Code (QAA), it is recommend that al
informafion provided by HE institutions should be fit for
purpose, accessible and trustworthy (See Part C)
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file://data.adir.hull.ac.uk/home4/485/485417/Part C.pdf
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Practical Uses for Publishing

* Creafe a School Blog with updates on research that academic staff are undertaking, and
share This with students

* Record podcasts or “viogs” fo engage with staff and students about specific topics

* Publish specific articles on Researchgate and Academiaedu and encourage sfudents fo read
and reflect on these within a lecture

Student Engagement and Transition Team
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Discussion

Social media plafforms can be an innovafive way fo assess the students’ PUYPOSG

understanding of facts and ideas e Engaging in direct communication with your

audience
This can also be inclusive for students who may not feel confident in

speaking in lectures and may wish To ask something for others o Some Discussion Platforms
answer and debate. In addifion, students who cannot come onfo campus

. . L * (anvas discussion boards
for personal reasons can stil communicate and sfill be involved

e Skype

* (oogle Hangouts
o Twilter

* Facebook (groups)

[T is worth notfing that ground rules should be sef, and that the University
has a zero Tolerance To cyper -bullying or hate crime. This should be
addressed To sfudents and if any incidents should arise, should be acted
on immediafely

Student Engagement and Transition Team
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Practical Uses of Discussions

e Use of Twitter Pols or hashtags (#) in lectures fo alow students fo discuss and engage
with The lecture, including questions They are worried about asking

e Sef ground rules so everyone has a fair opportunity To have a say in a safe and inclusive
environment

e Set up Ganvas To have discussion boards abouf a Topic in a module

* Use Skype if a student cannot physically come onfo campus To demonstrate feedback on
assignments

Student Engagement and Transition Team



Resources & References



G DL
UNI‘}EgSIT?{"OF Hull

Resources

Here are some resources that you can use To develop your own social media kit within your School

e (hecklist

* Departmental policy structure

* Departmental strafeqy structure

* Breakdown of Social Media Use

* Image sizes for Social [Media Use

Social Media Survey Template

Social Media Tracker (Premade & DIY)

* Academic Year Planner for Social Media

Student Engagement and Transition Team


https://universityofhull.box.com/s/5r3dpn44sy8wsodmic8tjf0o1qpbcpyz
https://universityofhull.box.com/s/25dr0om6dkebz3oaunvnnwfu0nbq6rnp
https://universityofhull.box.com/s/ysdaazli542z0zvgql0c9xwgvwf6ozcf
https://universityofhull.box.com/s/bp6f3w210stkmmj3rucq8mup8263rvfy
https://universityofhull.box.com/s/2lrpon9kl325776cdj9xa9nn4tbm2ju9
https://universityofhull.box.com/s/ivv899gan7vmd9x5yob44i7gw1jucny8
https://universityofhull.box.com/s/x8litp4mbycj6mjfyrk7r7u2o9xsbjt4
https://universityofhull.box.com/s/umat97vqplib4f2cucsb2wpo4b166vvt
https://universityofhull.box.com/s/4fr3kgc75e9hxjcq6huyo3jro0xldzzd
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Other Toolkits

The Student Engagement Team has creafed a series of Toolits To share best practice from
around The university and the rest of the sector. The Team are happy To discuss The confent
of the Toolkits and aavise on implementation

Other toolkits avalable in the series are:
e Pre-arrival
* Induction

é 777] @

e Assessment Support
* Peer Menforing
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Contact defails

01482 462020
SEO@hullacuk

o Student
services

. Realising your potential

"
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